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Chairman's Message
SIKEEE

2016 is the third year that China General Chamber of Commerce — U.S.A. (CGCC) conducts its annual business survey
to Chinese enterprises in the United States. This year, despite that most Chinese companies continue to benefit from
the maturity and efficiency of the U.S. investment environment, there are increasing concerns about their businesses
development.

2016 is the election year in the U.S. The current political rhetoric during the presidential debates has added rising
complexity to the China-U.S. relations. In fact, our survey results reflect this change — the overall evaluation of the China-
U.S. diplomatic and economic relations by Chinese enterprises has worsened as opposed to the level in previous years.

Our survey has also found that despite a drop in proportion, most of surveyed Chinese companies continued to increase
their revenue 2015. As Chinese companies continue to navigate through the complicated U.S. legal and regulatory system,
they have, at the same time, optimized their businesses in the U.S. Their advantages prevail at areas including the price of
products or services, customer relations, and human capital.

The longtime issues and challenges faced by Chinese enterprises still remained to be among the most concerned areas
as shown in this report. The U.S. trade protectionism, its rising labor cost, biases at law enforcement, and the non-
transparency of the CFIUS review continued to pose threats to Chinese investment. In addition, China-U.S. conflict of
laws, complex intellectual property rights system, and the high cost of exceeding compliance management also emerged
as new challenges.

Against this backdrop, Chinese investment in the U.S. will follow its trend of exponential growth, and is expected to hit
another new record in 2016. CGCC will continue promoting bilateral trade and investment, and CGCC members are keen
to play positive roles in growing the U.S. economy, reforming laws and regulations, creating more jobs, and the serving
the U.S. local communities.
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Executive Summary

With President Xi Jinping's successful state visit to the United States back in September 2015, the China-U.S. relationship has propelled
to a new level with many remarkable achievements. In an effort to give the public a better understanding of the United States-
China business environment and certain trends, and for our Chinese member companies to better benchmark with its peer group,
the China General Chamber of Commerce — U.S.A. (CGCC) undertook its third annual business survey by distributing more than 400
questionnaires to its influential Chinese member companies in the United States. This report summarizes the principal findings from
the data collected from 140 surveyed companies in various industry sectors and locations around the U.S.

2015 Performance Snapshot: Declining growth rates in revenue

More than half of the surveyed companies reported an increase in their annual revenues compared to the prior year, and only 42%
reported an increase in their profits, while 39% reported an increase in market share. Notably, the percentage of companies reporting
progress in more than one aspect of their business performance has declined from 2014.

Business regulations and investment environment: Labor costs top concerns

The companies surveyed generally felt neutral to positive about the U.S. business regulatory and investment environments. Many
affirmed that their primary business objectives for entering this market is to gain U.S. market share. Innovation capacity, the
professionalism of business operations and transparency within the U.S. market received the most compliments from the companies
surveyed. However, compared to the previous two years, respondents showed some skepticism on subjects such as social tolerance,
financing efficiencies and business fairness. Furthermore, as labor costs rose in 2015, many companies that used to have pricing
advantages stated that they were facing significant pressure and threat to their profit margins. Other factors like cultural differences
also have become serious challenges to many Chinese companies operating in the U.S.

National policy and legal environment: Complex and unfamiliar legal system is one of the most

common challenges

Overall the U.S. National policy and legal environment received neutral to positive feedback from most of the companies surveyed.
However, the complex and unfamiliar legal system is one of the most common challenges operating in a new environment, including
expensive legal, tax, and compliance costs.

For international trade agreements such as the ongoing Trans-Pacific Partnership, and the China-U.S. Bilateral Investment Treaties that
are highly valued by leaderships of both counties, nearly half of the surveyed companies maintained that they were not aware of the
content nor the possible impact those treaties might have on their companies’ operations or bottom line.

Looking forward 2016: Prudently increase investment
Although the companies surveyed felt less optimistic about the U.S. market environment in the next three to five years, still more than
50% of those Chinese companies plan to increase U.S. investment and revenue in the coming years.

Conclusions

As Chinese companies expand rapidly in the U.S., the growth of their revenues and market share have slowed compared to 2014.
The unfamiliarity and complexity of U.S. business, policy, and legal environment have brought challenges to Chinese companies. As
China-U.S. business cooperation continues to develop, policymakers on both sides of the Pacific should work together to reach a high-
standard and transparent Bilateral Investment Treaties that meet the expectations of all companies, and that the Chinese companies
already investing or that plan on investing in the U.S. will be able to contribute actively to the growth of U.S. economy.
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Respondents Profiles | 5

I EPMER

The China General Chamber of Commerce-U.S.A. in 2016, in an
effort to give the public a better understanding of the United
States-China business relationship and environment, took on a
major undertaking and distributed more than 400 questionnaires
to its leading member companies in the United States. This is
our 3rd annual business survey report. More than 140 responses
were collected from company executives that serve in various
industry sectors and locations. Respondents in total account for
approximately 60% of the total Chinese investment volume in the
U.S., and employ more than 50,000 workers in the United States,
including 23 Fortune Global 500 companies. Overall, 84% of the
respondents are from the service sector, 37% operate both in
the production and manufacturing sectors and 8% focus on the
resources and energy sectors.
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Industry distribution of respondents (select all that apply)

The majority of the respondents (56%)
surveyed have established a business
presence in the U.S. for less than five
years, with the remaining ranging from
six years to more than twenty years. The
variety and range of responses clearly
reflects the survey’s objectivity, accuracy
and a general balanced perception about
the current U.S. business environment.
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Production and Manufacturing | 4 /= #I|i& _ 37%

Resourceand Energy | FiREETR . 8%
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56%

No more than5 years
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Years of conducting businessinthe United States
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Numberof employeesinthe U.S.
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46%
30%

14%

l 5

No more than10 11-50 51-200 More than 200
10A BT 11-50 A 51-200 A 200 A A E

Ccorporation’srevenuein 2015
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54%

21%
16%
9%

Less than $5 million $5-10 million $10-100 million

More than 100 million

Surveyed companies operate in the U.S.
on various levels in the U.S. market. In
terms of varying company employment
size and corporate annual revenue, most
respondents are small or medium sized-
enterprises, but large-sized enterprises
account for a considerable portion of
the survey as well. Amongst all the
companies surveyed, the number of
private enterprises exceeds the number
of state-owned enterprises, reflecting
a general trend and shift for Chinese
investment in the United States.
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2015 BUSINESS PERFORMANCE
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How hasyour annual revenue changed comparedto the
previousyear?
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22%
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How hasyour profit changed compared tothe previousyear?
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34%
25%
15% 17%
9%
Decreased bymore Decreasedby Remainedthe same Increased by Increased by more
than 20% 1%-20% #HE 1%-20% than20%
TRE20%A E T BE1%-20% EFA1%20% EF20%U E

In 2015, surveyed companies, in general,
experienced slower revenue growth
in the U.S. market compared to the
previous two vyears. Although more
than half of the respondents reported
a revenue increase, the proportion to
the total respondents declined from
67% in 2013 and 60% in 2014, to 51%
in 2015. There was also a small, but still
significant, number of companies (22%)
reporting a revenue decrease in 2015.
This proportion was much bigger than
2014 (8%) and 2014 (10%).
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20135 (10% ) , XM EEHIEIRZ,

With respect to profits, in 2015, 42%
of the companies surveyed reported
an increase in profits, and 17% of the
companies actually increased profits by
more than 20%. Twenty-four percent of
the companies surveyed experienced a
decrease in profits, and 34% reported no
change at all.
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How has your company's market share changed compared to

the previousyear? | 52 /A Bl IA1 & SRT—SEHEEL 2nfa] ?

Changes of marketsharein
2015 over2014
20155 #H Eb F20145F H13%
HEZL

mIncreased
|

m Remained the same

T
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m Decreased

TR

3%

2013 over 2012 2014 over 2013 2015 over 2014
20135FHEEETF20125F 20144E4BEEF20135F 20155 fHEE F20144F

The vast majority (92%) of the respondents maintained or
increased their market share in the United States in 2015.
Of this 92% group, more than half (53%) of the respondents
reported an unchanged market share, while 22% of the * Remained the same | & 7 A 2%
respondents reported a 5% increase in market share. = Increased by less than 5% | 18 AN 5% P
However, a larger proportion of companies lost market share
in 2015 (8%) compared to that of 2014 (3%).

© Decreased by more than 5% | T FE5%L £

= Decreased by less than 5% | T B&5% A

# Increased by more than 5% | & N 5% £
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How satisfied are you with your company's performance in the following areas
in 2015, comparedto yourcompetitors?
5 R REENTEZSIFELL, BXRATR0SFELEL T FHEARINMN
{14 ?

Reputation | AT E &

Customer Service | 2 BRS

Quality of productor services | 25 IRERE
Marketing | TiAESH

Revenue |$HEER

Market share | iz &0

0% 20% 40% 60% 80% 100%
Very unsatisfied | IEERNHE = Somehow unsatisfied | ELE AR ™ Neutral | IEFEKFE
m Somehow satisfied | ELESHE m Very Satisfied | IFEHE

In 2015, surveyed companies reported that they were most satisfied with
their reputation and customer service among all six indicators of business
performance. 63% of these companies reported that they were satisfied or
very satisfied with their corporate reputation in the U.S., and 62% reported
the same level of satisfaction with respect to their customer service.
Respondents reported that they were least satisfied with their current
revenue growth and level of market share in the U.S., with only 31% said
that they were satisfied or very satisfied.
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With respect to profit margin, surveyed
companies reported a wide range of
response. Compared to 2014, in 2015 the
profit margins of surveyed companies
were more likely to be higher or the
same with their global average. 27% of
the companies reported lower profit
margins in the U.S. This figure was 12
percentage points lower than the 2014
level.
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The reported slowdown of Chinese
economy seems to have had a minimal
yet mixed effect on the investment
decisions of Chinese companies entering
the U.S. 68% of the surveyed companies
reported that they have no intention to
revise their investment strategies for
the U.S., while 13% said they may in fact
decrease their investment exposure into
the U.S. Additionally, we note that 19% of
the companies surveyed said they would
actually increase their the size and scope
of their investments in the U.S. despite
the slowdown in the Chinese economy.
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How is you profit margin in the U.S. compared to the global

average? | SRABIEEFER G IR FHFHHRE LT ?

17% 17%
20% M Much higher than global average
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How hasthe slowing down of the Chinese economy impacted
your corporation’sinvestment plansin the U.S.?
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ASSESSMENT OF
THE U.S. MARKET EFFICIENTY
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Companies surveyed in 2016 tended to
have more mixed perceptions about
the general business environment in
the U.S. market. Forty-one percent of
the respondents considered the general
business environment good or very good,
which was a major drop of 20 percentage
points compared to 2015. There was
clearly a growing percentage that said
the general business environment for
Chinese companies operating in the U.S.
was bad or very bad.
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Comparing the survey results from 2015
and 2014, less proportion (32% in 2016,
and 41% and 47% in 2015 and 2014,
respectively) of the respondents thought
they experienced an improved general
business environment in the past two
years. While most of them (59%) thought
it remained the same, 9% of them
believed the business environment has
gotten worse.

B F2015F 12014 FIREEER , B8
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In 2016, despite the results from the last
paragraph, 62% of the respondents feel
a sense of optimism about the general
U.S. business environment in the next
three to five years. That being said,
that number was higher (72% and 76%,
respectively) in 2015 and 2014.
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How doyou evaluate the U.S. general business environment
inthe pasttwo years?

T 3 R E AR E BRI Rl IR AT R ?

3%

mVerygood | fR&F
mGood | &F
mNeutral | 137
EBad | £
Verybad | fRE

3%

1%

2015 Results | 20155 & ER 2016 Results | 20164E & ER

How hasthe business environment changedinthe pasttwo
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o 36%
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2014 Results
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2015 Results
2015 FEHR

2016 Results
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How doyou feel aboutthe U.S. business environmentin the
nextthree tofive years?
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27%

m Very optimistic | 5 K
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B Neutral | 13
B Concerned | iFE

Very concerned | IEE L E

1%
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How doyou evaluate the U.S. market performance in the following areas?
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Innovation capacity | )ET&E
Professionalism of business operations | 3= [E @\l iz R Tl 7k
Business transparency | B\ E{EIERRE
Compliance with code of business conduct | BMIEERIE #LTE
Businessaccountability | I\ E{EREE
Social tolerance | t S BAE

Financing efficiency | &Rk R YR

Business faimess | & W IiE{E2 4

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Verybad | fREZ ®Somewhatbad | & ®Neutral | 37 ®Somewhatgood | %F ®Verygood | {R&F

In 2016, Chinese companies view the U.S. market performance regarding the above areas remained
consistent with 2015 and 2014. All eight aspects were thought of as good or very good by the majority
of the respondents, which reflected these companies’ general confidence and appreciation of the U.S.
business environment.

nou

“Innovation capacity”, “professionalism of U.S. business operations”, and “business transparency”
received the highest scores amongst all the eight areas, while “business fairness” and “financing
efficiency” received the lowest levels of satisfaction.

Also noted in the results for 2016, for each indicator, there was a lower percentage of companies
answered the questions as good or very good, compared to 2015 and 2014. For example, in 2016, 83%
of the companies thought that “U.S. innovation capacity” was good or very good, while this figure was
90% and 93% in 2015 and 2014, respectively. This was also true in all other areas noted on the graph.
“U.S. social tolerance” dropped the most this year, from 79% (the percentage of companies thought it
was good or very good) in 2015 to 59% in 2016.
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Innovation capacity
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2014 2015 2016

Very bad | fRZE 0%

Finandngefficiency
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Professionalism of U.S. business
operations
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25%
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Somewhat bad
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Very bad
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Business accountability
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56% 51%
1%
1%
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Business fairness
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Business transparency
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How doyou feel difficulty in getting financing support?

ROBEXERRE S IZEWNA?

8%

PAR)

B Very difficult | 1R X

m Difficult | 3

® Neutral | —f&

mEasy | B 5
Veryeasy | IRE S

9% 6% 5%

2015 Results
2015F I ELER

2014 Results
2014 IFELER

2016 Results
2016 I ELER

How fierce isthe competitioninthe U.S. market?

NEIEEAEIRER BRI ?

. 33% B Very fierce
4% 47% eEedl

m Somewhat fierce
Bz
39% m Neutral
—f%
B Somewhat not fierce
N el
Not fierce at all

FEEREE

40% 34%

1%

1% 1% 2%
2015 Results

2015F FELER

2014 Results
2014F I ELER

2016 Results
2016 IFHELER

The financing difficulty of acquisitions
and operations experienced by the 2016
survey respondents tended to be larger
than that of 2015. Thirty-five percent
stated it was difficult or very difficult
in obtaining financing to support their
investment strategies in the U.S. This
percentage was only 29% and 24% in
2015 and 2014, respectively.

2016 FFRYZZ IR PR SZ I RORE R R XEAE
EbF2015FEE K, 35%HIZiH Rl FRRIE
SEREDERE R, MIX—LLBIE20156
N929% , 7E20145F924%,

The U.S. market continued to be
extremely competitive for Chinese
companies surveyed. The majority (72%)
of the companies surveyed believe that
competition in the U.S. market was
fierce or very fierce.

EEMHBX TP REBIWRRLALREL
FEiRF . MARBRSE (72% ) 9%
R EEEIRRI S S B B
RUSERARL
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Local corporations continued to be the
dominating group of competitors faced
by the surveyed Chinese companies.
Interestingly, in 2016 only 24% of the
surveyed companies reporting facing
major competition from other Chinese
companies that are investing in the U.S.,
whereas this number was 40% in 2015.

EESMNRBAR LR P REEES
EAIGNREENF., SitER , £2016
F, RB24%N=zh R RAFERE
IR AEEEF DL RMIIESEE
IR FEBEZEITF |, MX—HFE20155
E240%,

Respondents (73%) selected human
resources as one of their most concerned
operational costs, topping all nine other
issues of concern. Tax, raw materials,
and compliance costs also appeared to
be noticeable concerns for the surveyed
companies.

B73%09ZHEWIRFEA D RIRMAIE

EZERXONNAZ— , XEREAD
HHSERHRS. RSB, RN
K, Pkl SEMAEZE PR R
HAHERE.
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Who are your major competitors? (Selectall thatapply) | =

FWNFEERBTMLR (ATZiE) ?

U.S. corporations (notestablished by Chinese

Americans) | ZE AR (FEEAFIM

Corporations in the U.S. established by foreign
countries | SREEMEREZENLQF]

Chinese corporations operatingin China | Z£E A
B A AT

Corporations in the U.S. established by Chinese
companiesor investors | R [EA B Sid% 8 ATE
ZEFHNE

U.S. corporations established by Chinese

Americans | BXE®EAFHEI AT

Other | E fth

—
— s
7%

Which aspect of operational costsis your corporation most
concerned about? (Selectall thatapply)

RARRKLHIBRAER (AI%i%E)

Human resources | A 71&ER

Taxburdens | #i &8

Income tax/insurance of employees

RIS A SRS
Raw materials | #1 RIARA

Compliance (products and business operations) |

Pl & MR

Land acquisition | -3t SLkAE &
Compliance (environmental) | T8 &30 A A 3k
Inflation | 1B £% B AK
REIR R AR IR HERR AR

Energy and utilities |

Other | E fth

... R
A 40%

I 29%

I 26%

I 22%

I 19%

P 13%

I 0%

Y os%

0 oa%



How hasyour company's labor cost per-capitachangedin
2015, comparedtothe previousyear?
20155F, FEXREENAHIS IR ASET—FMELL
EEB/LTW

75%

22%

> .
I

Decreased | P& Remained the same | {R¥IFFET

Increased | 14

In what ways do the U.S. laborlaws and business customs
influenceyour business operation?
87 EEF TEEEXHEMEXE L IBEERA
Al IE BB ERFMm?

43%

36%
10% 9%
N m -
I

Very positively Positively Neutral

R BEFRSN RIS AT

Negatively Very negatively
HRAFIFN  HEREENFFN

—

Has your corporation experienced difficultiesin hiringor
retainingtalentsinthe U.S.? (selectall thatapply)

ROREREBNEEAT AEAREREM? (A%iE)

No
4% % B E M

u Yes, becausethesalaries are not
competitive

B, BAHMRERSN

u es, because of languageand
cultural differences

B, BABESRXHERK

u Yes, becauseitis hardto discover
suitable professional talents
B, BELHBFLMEEREL
S5ERAF

u Other
it

Increased by
more than
20% | i<
20%kA £
mIncreased by
10%-20% |

14 10%-
20%

M Increased by
1%-10% | 1
£ 1%-10%

75% of the respondents said that labor
costs in the U.S. market had increased
in 2015, in which almost half (49%)
said the increase was between 1%
and 10%. Twenty-two percent of the
surveyed companies thought U.S. labor
cost remained the same, and 3% saw a
decrease in labor costs. Although labor
cost continued to rise, most (89%)
said that following U.S. labor laws and
business practice had not negatively
influenced their normal business
operations.

75%Z BV RRNEEIZERIFZ NN
RE2015FF Lk, EPE/LF—F
(49% ) TR LKEE1%EI0% 218,
B22% R NIANF NS B
X, BIWARSBNIEABT T, RBA
SRR F—EE LK, B (89%)
REHZHHRBIFRRE T%.xlg
BEEXHEE SIREABNIESE
FigBHRARIEN,

In 2016, most of the respondents
reported they had difficulties hiring
qualified talents in the U.S. market.
Those difficulties included finding
qualified and suitable professionals
for specific positions, dealing with
cultural differences between Chinese
and U.S. companies, and dealing with a

competitive salary market place.
2016FHIEBER B RAR D HREWE
EHEN T NS BIEEE, XEREEE
SHEENTUSHEARANT . hEUE
SR E =95,
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ASSESSMENT OF
THE U.S. GOVERNMENT POLICY

S EBERMIIE S




How doyou evaluate the U.S. government performance in the following aspects?

T3} 55 E| BT BUR R AT 75 EA R R4 2

Legal environment | S5 IFE

The executive force of U.S. laws and regulations | XJ 3% {2 F B KA 1T H
The stability of the U.S. economic system | 3 [E 2 5 ik HIR0 fa gt

The stability of the U.S. industrial policy andregulations | =l B 38 Ho%a E 14

China-U.S. economic relations | FE & B x &

Compliance with the WTO agreements and regualtions | 2 [E ¥t F # 834042 (WTO)
NUNE NEE

Tax system | % Yz sl B

China-U.S. diplomatic relations | H1 3£ b3 3£ &
Impartiality of law enforcement when Chinese corporations or products are involved |
ZEEEENT PXIF Ed MR AE S

International trade remedies, including antidumping and countervailing investigations |

BBHRA VR FHBRIT

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Verybad | fRZ ®Somewhatbad | & M®Neutral | #3Z MSomewhatgood | ¥¥ W Verygood | [R&F

Surveyed companies’ view towards the U.S. government regulatory environment and oversight continued to carry
lower scores compared to their views on U.S. market performance. This reflects that Chinese companies view more
investment challenges still exist with respect to government regulations and transparency as opposed to their exposure
and operations in the market.

However, within the ten factors of evaluation, the “U.S. legal environment” has risen to be the most satisfactory aspect
of the U.S. government performance, where the top one satisfactory aspect in 2015, “the stability of the U.S. economic
system”, dropped to the third place this year. The “executive force of U.S. laws and regulations” maintained the second
most satisfactory aspect.

Companies reporting were most concerned when it comes to areas such as “China-U.S. diplomatic relations”,
“Impartiality of enforcement of U.S. laws and policies when Chinese corporations or products are involved”, and
“international trade remedies: antidumping and countervailing investigations”.

The 2016 survey also found that there is a smaller proportion of the surveyed companies regarded the ten factors
of evaluation as good or very good, compared to 2015. For example, this year 63% thought the stability of the U.S.
economic system was good or very good, while this number was 89% and 75% in 2015 and 2014, respectively. This was
also true in all other areas noted on the chart.

ZHEST T EEBRBERS D AN S ESE 5 T3 T EEHIRMEITN, XEERER 7 PREWEERSR
Ao Z R AE R T BUR BRI H.

C06FRIEBERER , EERTEERNEAAPIE TIUERT S AR E’\J—Iﬁ MR2015FE L ARAFHEHIE R
EEEFEFRIREENESFREANE =7, EEXEEMBERRIPUT IR RIS 78 " 3RIKE,

ZRPREWIIEEBTER AR AHBMER A PEINIKR" . "EEEEERMBERI TR P ERAN RSEML
IRIAIENE LR EERIER S HIEAIU R S BIRIHRT £

C0IFHIFEERENEETR , AU LXK TERESREAONS T ERLE , FREWANCIIF E RIF HtEIEiE

R2015FRIKE, tein , SEB3%RMIZIHEINAEELFATISESEIFFRIRE  MX—HIEE015FS1A89% , 7(_
20145975%, XAEBRIF AT EEBTERIEMITFN BT L.
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mVerybad | fRE

Legal environment | LR IFE

B Somewhatbad | &

The executive force of U.S. laws
and regulations

ERMBERAHATH

®Neutral | F37 MW Good | &F

B Verygood | fR&F

The stability of the U.S. economic
system | EEZFAFIRFRE

25% 12%
35% 30%
35%
51%
50%
40%
44% 59%
3% 1% 2%
0 0,
2% 2% 1% 2% 1% 2% 0% 1%
2014 2015 2016 2015 2016 2014 2015 2016
The stability of the U.S. industrial China-U.S.economicrelations Compliance with the WTO
policyand regulations Very bad RERLRBRXR agreements andregualtions
Pl B AR R P LENTFHRES (WT0) 2
- — WA IIEE
6%
26% o 9%
33% 11% ©
46%
56% 36%
48%
53%
0
2% 2% 3% 4%
0 3% 1% Very bad
2015 2016 2014 2015 2016 2015 2016 Rz 0%
Taxsystem | BiUcEIEE China-U.S. diplomatic Impartiality of enforcements of Internationaltrade remedies,
relations U.S. laws and policies when includingantidumping and
” REIZRFR Chlzesicom?mtllonzcr;%lilr countervailing investigations
12% o proauctsareinvolve T ';ll:%f%u%ﬁ*u “XR&” ‘%1&”
SEERMBERHATR R RE &l ?‘;\L?_
4% 072 5 A ST A TE A4 7
0,
37% P 6% %
- 36% 7% 11% :
24% et
28%
Very bad
1% 1% RE 0%
2014 2015 2016 2016 2014 2015 2014 2015 2016
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How heavyisthe U.S. tax burden comparedto China?

HEETHE, SEFKRSHIEEM?

B Much heavier | i3 &
H Slightly heavier | &
EThe same | EAR—&
1 Slightly lighter | 35%%
Much lighter | 3332

3%

Much lighter
2014 Results 2015 Results 2016 Results T 42 0%

2014F FHELHER 20154F HELR 2016 AT LR

How doyou evaluate the rationale behind federal tax
system,compared to China?

BR R EfREL, EEBKFHHUARN SN ?

3% 2% 2%
9%
25% m Makes muchmore sense

EEEE

m Makes sense
a1

m Remained the same
HEA—E

m Makes less sense
e

. . 1% Makes muchless sense
i ’ EEREIE
2014 Results 2015 Results 2016 Results
20145 E LR 2015 ELHR 2016 ELER

Although respondents tend to think that the U.S. tax structure is quite
burdensome, surprisingly, most did not complain about the rationale
behind the federal tax system. In 2016, about half (51%) of the surveyed
companies thought that the U.S. imposed heavy taxes on corporations, but
that percentage was higher in 2015 (55%) and 2014 (61%). In 2016, many
more respondents (27%) thought that the federal tax system makes sense
when it comes to doing business in the U.S. compared to the tax system
in China. This percentage increased by 16 percentage points compared to
2015 and by 24 percentage points compared to 2014, which proves that
Chinese companies have made great progress in adapting to the U.S. tax
system within the past two years.

REZPHEWRETASEERNRIIBRE  (BENEREXIEEKFR
ERBIRIHRLEM, 2016558 ALI— (51% ) AN EERFRE
FHIENEIEXRZGS , (BIE20155 201445 | X—tufIE o BI=255%
M61%. FE2016FRIEBLERT | INNEIBBIEAGIESAFESIE (27% ) Ak
WEHCBIBRARERS  BOLFBRTICNESR  BR04FER241ME
PR TR R EEENEEREHE S EES T EEHT,
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The majority of the respondents did not
consider applying for a Committee on
Foreign Investment in the U.S. (CFIUS)
review when they made investments,
and this segment increased from 56%
to 60% to 64% in 2014, 2015 and
2016, respectively. Nine percent of the
respondents had never filed for CFIUS
review, a percentage consistent with that
of 2014 and 2015. Overall, CFIUS did not
seem to be a major investment barrier
for more than 90% of the respondents.

REBD RN EWAERRAITEREE I
BEEVNERZZRZHE , X—tHIE
2 20145F/956%F020155FH960% _EFHZ
T201650963%, 20165 , REI%HI=
PEWERIBIEEINERZZRSHE
BEARUEFE2014F02015FAKF, 2 AT
5 ERZEHFEXNTIOBALHZINE
A RIS FRIERFES.

The percentage of respondents that
were not aware of the existence of CFIUS
reviews have increased greatly in 2016,
from 39% in 2015 to 57%.

F0I6FRIFEF | WEEINEREER
SHER TBRINZHEAEIT KT (
M20155E8939% EHEIS7% ) o

Similar to the previous year, 10% of the
respondents have either decided not
to pursue or discontinued a specific
investment opportunity in the U.S. due
to concerns about a potential CFIUS
review. While the number of these
instances are few, the size of a potential
transaction can actually be large, which
can be very impactful on the U.S. China
business environment.

IR201SEF BN , B10%8ZipEIlER
TEREOERZEFREMIFIIREN
H. REXNEALLAIERIEN , LR
AR E B AR AT EERA |, XFMR
KAIRES P ERWIME R E AR,
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When makinginvestment, have you ever considered applying
for CFIUSreview? | 7£ 1\ #5350, =& EEEEBIFEEI
ERAEZRREFE?

0 7% 9
11% 2l 4% m Considered and applied | E[E&id,
BRiFT
M Considered and my projects were
applicable, but | didn't apply | % &

g, wiARRA, BRERE

m Considered, but my investment

56% 60% 63% projects were not applicable | & /&
i, BAATER
Haven't considered | /&% & it
2014 Results 2015 Results 2016 Results

2014 FEER  2015FPAELER 2016 FPELER

How doyou view CFIUS review?

T RESNER BZRERSEENEELR?
1% 3% 5%

B Other | E fib

m Politicalized, and nottransparent
| BUA K, iBERA
® Lawful andtransparent | ;&
57% THORER, BWERT

45%
e 39% Unawareof | 1~ T fi#

2014 Results 2015 Results 2016 Results
2014FAELER  2015FATER  2016FATER

Did you evergive up investment projects due to concerns
about CFIUS review?

EREEABLEENE IR AR RS E MBI ?

=No | &, &MF

Yes | &, WFH

11% 12% 10%
2014 Results 2015 Results 2016 Results
2014 AT HER 20155 E LR 20165F AT LR



If your company has everbeen subjectto anti-dumping and countervailing investigations, which
of the following statements represents your opinion? (select all thatapply) | 21 & A BIEEL

g R iGsE. RAGEE, ATHLRERRENEE? (i)

53%

46%
m The U.S. Government’s actions are transparent

309 EE BT RIER
0

The U.S. Government’s actions are not transparent

3190 ZEEBAHTHTERR
1%
29% 28% H The U.S. Government does notstrictly enforce the
law | & BB HIER ™
2% The U.S. Government enforces the lawtoo strictly
0%

36%
21%  21%
18%

28%
19%  19%
9%
a% I

2014 Results 2015 Results 2016 Results
2014 HEHER 2015FFELER 20165 IFHELHER

3%
EEBRHES™

W The U.S. Government is fair and impartialinits
enforcements | ZEEBAFHEA FAE

The U.S. Government selectivelyenforces its laws

REBFREFEHE

Chinese companies overall have positive evaluation of the U.S.
government when it came to anti-dumping and countervailing
investigations. Nonetheless, the proportion of Chinese companies
that believe the U.S. Government’s actions with respect to
transparency and law enforcement impartiality in 2016 has
decreased to 39% and 31% (53% and 36% in 2015), respectively.

PRI EEBFERMRE. RAINDEESEXFIHNEEZSE
ZIEHE, BRERRIRE  2016FNNEEBFTRER. FUER
SFERIEAITRAV L5535 T BEZE39%F031% ( 20155 X MIEIRE 5519
53%#036% ) .
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Compliance issues also play a significant
role in the business operations of
Chinese companies in the U.S. However,
only 59% of the surveyed companies
said compliance was very crucial to
them, which indicates that the Chinese
companies still have a long way to go
to increase their awareness of on this
subject.

G TAERBNPRLUNAEEE

DEEERNAE, XB59%1=hE
IWHEEZEGHIFREEE | XRAPR
IR S EEBRERFARI=E,

Companies noted that they tend to
invest more in compliance conduct in the
U.S. than in China. The majority (59%)
applied stricter compliance measures
in the U.S. compared to in China. Only
3% of respondents said that they had
put less importance and investment on
compliance issues in the U.S.

ZiheElEEEN TR SIS E S
BANBK, KEBodl (59% ) fEEER
B EPEENERISNERE R
3%RZIHEIREERNSMERERE S
ES =
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To your business operations and investmentsinthe U.S.,
complianceis: | & MITFAEELERE
1% /—O%

= Veryimportant | {(REE

= Important | E&

= Neutral | —f%

= unimportant | FEE

= Very unimportant | fRAEE

How strictis yourcompany's compliance management
comparedto thatinChina? | #HtL Foh[E, RABEEE
M & R A THE R A T2 BEAR{AT 2

= Applied stricter measures than
in China | SREXHI & HFEHEEL
EERE™E

= Applied more or less the same
measuresas in China | F17E
EE AR E RS

= Applied looser measures thanin
China | SRERHYE MUHEHE A aneh
EE A




Who makesthe major compliance decisions of your
companyinthe US.? | ¥R FIERAREEEREEEM
77 EHVRE?
Mainly by Chinese headquarters

BEREHEERNE, £E
AP ERERE

Mainly by U.S. management
personnel
45% RIS LMEBRE, TE
HYNEERRRE
= Totally by U.S. management
personnel

ST EE LM ERRRE

Totally by Chinese headquarters
TLHRTERERE

How is the cost of legal and compliance operationsinthe
U.S. comparedto China?

5S4 EERNEL, WARERRBLEMENESSE

R AN Aa] ?
45%
29%
23%
2% 1%
[ |
Much lower Somewhatlower Neutral Somewhathigher  Much higher
RR% BIK kv Be =R%

Surveyed Chinese companies conducted
different decision making procedures
regarding major compliance issues in
the U.S. 57% completely or mainly relied
on the decisions by the headquarters in
China, 43% completely or mainly relied
on the decisions by the U.S.-based
management personnel. The findings
also bring up a topic we need to focus on.

ZIHPREWKTFTEEERNERGNTER
KA ERRKISE, S7T%FRRTEHE
EZRBFFTHRESERIRY , 43%FRRTE
s E BRI T EE SR EIRRAIRIN,

X—AKIEFET — 1 HEX I

WL,

Just like their U.S. counterparts, legal
and compliance costs are two of the
major operational costs for Chinese
enterprises operating in the U.S.
Seventy-four percent of the surveyed
companies reported that the costs of
legal and compliance issues in the U.S.
were higher than those in China, 29%
said that they were significantly higher.

ESE MM AN REETREWEEMS
WEBEEMERD. B74%NZIHELRR
EERESSEMAALLTES , B
9BNAELHESRE.
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Despite that 49% of the respondents
believe that the U.S. judicial system
exhibited an appropriate amount
of jurisdictional reach on Chinese
companies operating in the U.S., 37% had
not experienced any jurisdictional issues,
and 14% believed that jurisdictional
overreach in the U.S. legal system was
excessive.

bR T B49%RIZIN TV ERTREE A EER
RNEECEEARE | 37%ME W ERR
MNEETEERERFN TR, B14%
ERILEI R REEREEAEESCEEY

==

o

Though most surveyed companies (79%)
haven’t been influenced by conflict of
issues between U.S. and Chinese laws,
21% said they were affected by some
legal issues conflicting between the two
countries.

BRKERD (79% ) BHEIFRRRER
I PEEFEIPROFE , BBE21%H
ZpERTZENTHFME,
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What isyour opinion aboutthe jurisdiction of the U.S. justice

system? | & 31 K E BAEENRIE A ?

0%

= The U.S. justice system has just
the right amount of jurisdiction

EZEREEENE R AR
= Unaware of
g

= The U.S. justice system has too
much jurisdiction

XEREEENIER

u The U.S. justice system has too
little jurisdiction

XEREEERIE

Has your company ever beeninfluenced by conflicts
between U.S.and Chinese laws?

ROFREZ R AR MR ?

“Yes | &

“No | =2




What is your opinion about the U.S. courts (regardless of
whetheryou have beeninacourt battle)? | #& ¥t £ E %Rk
MEDSAT? (RLHELRES SR

Most respondents held a neutral or

S7% 55% L. . . .
positive view relating to the fairness
of the U.S. court systems, and only 3%
believed that the federal court system
329 34% was unfair, and 4% for state courts.
AREZHZ IR R XIEE B ART AR
39 4% 8% 7% HREMFERIUER  BRE3I%ET
0% 0% — B BB AL | 4%FFMDERAR
Very unfair Unfair Neutral Fair Very fair IE.
RAAIE TRIE 22kvi NIE RALE

¥ Federal Courts | BEFBERR State courts | N 3%&FR

Respondentsin 2016 tendedtoregard

How do you view the China-U.S. Bilateral Investment Treaties? the China-U.S. Bilateral Investment
RN B P ENDITE TN Treaty (BIT) as less impactful to their

businesses. Despite the fact that 43%
of the respondents were unaware

8%
m The BITis going to significantly of the BIT, a small percentage of
help our investments | #1i&, A @ : o/ i
S A g e 4 A 7 panies (34% in 2016 compared
SRR AR RARED to 48% in 2015) thought that it would
o ) positively impact their business.
mThe BITis goingto slightly help
our investments | 8, IAAE
3T 3 B A — LA B 2016 FMABERERP R IIY
R RN AV BT T, 43%
m The BITis going to havelittle TN — o e - .
influence on our investments E’Eiﬁ‘lﬁﬂ:ﬂ%n’\ﬁﬂ:?x?ﬁEE%
i, BAAMNRNRETS TRANNBIEEIPNTER. BHR
LR . 43% F20156 (48% ) , EAOLLBIRIEI
Unawareof | 7 8 32% (34% ) ERZREDNHEBES
XA IR0 S5 =L B,
2015 Results 2016 Results
2015 T L 20165 AT LR
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What solution(s) areyou expecting from China-U.S.
Bilateral Investment Treaties? (Select all that apply) | Does the existing Lvisa polidies

':F iﬂl ?Xﬁfﬂ‘lxzzx-j':uﬁ’]/\ﬂ il %ﬂﬂﬂﬁ%ﬂﬂ ? negativelyaffect your corporation’s

(AT %i%k) competitiveness againstdomestic U.S.
companies?

X ENBRLUEIEBRR G ARS

To reduce complexity for visa application | f& 59% A+ el TS RS
T REB xR £ TE AR EIEH #HA2F 46%

To improve the ability to make strategic _ 54%
acquisitions | 12 F+ FF & & B H MR9EE H _ 40%
To gain additional support and subsidy from 50% = Yes | =
US. government | X8 F % M EEB AFHX “ 6 No | T
e g ol
To reduce barriers of market acceess | & 1% 7 42%
28%

AN THE

- ) = 2 _ 41%
To reduce b Bl
P roee frmcng e | iR T o

Thirty-nine  percent of the
companies surveyed said that

To reduce the general complexity of the U.S. 38%
. 0 . . . . . .
regulatory environment | P& 3 B 15 BIFE l% existing L1 visa policies negatively

BUAEREE impacted their  corporations’

competitiveness  against  U.S.

0,
Other | H 1t r 1%/’ domestic companies.
0

39%RIZ I FREETWEAIL
2016 Results | 20165F HELER 12016 Results | 20165FFELER BIEBEN AT AT WSS

HRBERS,

Among various expectations by these Chinese companies, 59% of the
respondents hoped that BIT would ease the visa application process
for Chinese expatriates or citizens to work in the U.S. Factors such as
improving the ability to make strategic acquisitions, reducing financing
barriers, reducing the general complexity of the U.S. regulatory
environment, and gaining additional support and subsidy from the
U.S. government all are marked as important for Chinese companies
continued investment strategies in the U.S. market.

EZIHEWIS T PERRMNAIIIELE |, B59%RIZINEIR LRI
AN LUR D EEBUF XS RV ESE TIF ARBIERIH R, 18
FHT RIS HWAIRED . "REREEE". REEERENRDAE
FAEE" . REEHIHAENRY IR LR RS E Z R E BT RIS RO
NG" 3RS T —ERIKE,

28



Do youfeel any bias against foreign companiesin policy

implementation of U.S. government? | #5215 EE £ B If you feelany, in which
TP REFEZ IS RERIMER A ZEE)? area(s)? (Selectall that

apply) BEFTE, RIEL

T smEm? (RI%i%k)

Tax compliance

investigation | #t 5%
B

WYes | R
MNo | RETE
Intellectual property
rights investigation |
R RORE
2015 Results 2016 Results .
2015FFELR 2016FHELER Antitrust

investigation | R Z&
¥rifE

Financial condition
Despite a slight drop, in 2016, still more than half (58% in 2016 investigation | w35
compared to 63% in 2015) of the respondents thought that U.S. RRAE
policy implementation contains a built-in bias against foreign
corporations. Tax compliance investigations were still the most
prevailing area that Chinese companies believed being treated Anticorruption
unfairly, with 54% of the respondents sensing a bias. Surveyed investigation | /&
companies also believed that there exists a biased policy in WiAE
law enforcement in intellectual property rights investigation,
antitrust investigations, financial condition investigation and
anticorruption investigation.

Other | Eftb
BAALLBIRS BT TR |, (BRE2016FHBAREmIET—=F (58% ,
HBEEF20155F63% ) ZIBFEWINAEZEERBSRR THEERE
[JEXIIMRENRIZER], B 54%MH R R RXEARFERS
ERSAE AR SR, EDREINRFNAE. RENE
. UERDESUR R EWES, 12015 Results | 20155 &L R

M 2016 Results | 201655245 5
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With respect to the Trans-Pacific
Partnership, surveyed companies
expressed a variety of opinions.
Forty-four percent thought the TPP
was irrelevant to their business, 27%
supported China joining the TPP at the
right time, while 26% regarded the TPP
as impactful to the corporation’s strategy
and development. That being said,
22% expected the TPP may negatively
impact China’s export industry, and 17%
thought the true impact of TPP at the
present moment would be ambiguous
without China’s participation.

SR WHIFE R FKEDE (TPP)
FERADEHRIEN, 44%R952iH1WIA
ATPPHESRBREAFK , 27%FFH
EERHEZARTIMATPPIRE |, 26% K& H
TPPTJJIE‘? NEIREXRREK , 2%\
TPPiMERGHELMEMAETE , B
7%LJL}\73/27§EPI=§XIE’\J?JD)\ , TPP
RIS I BRR,

If the TPP is eventually signed and
implemented, most respondents (53%)
believed the TPP will not seriously
impact their operations or revenue
stream. Thirty-one percent viewed the
agreement as impactful on operations
and would need to adjust relevant
company policies, and 13% considered
the TPP beneficial to the company
performance, and 11% suggested
that their corporate strategy would
be significantly influenced and would
considering vest in TPP member states.

ETPPIMNTESRBIL , KEBH (53%)
ZIH AN TPP EX]‘/\TEHIF]T
K. 3% HEWIANIEEREEERN
EEZ B2 rREENTRNHEER
EHHXEER |, 13%ANTPPIESE BT
RBFENE , MDA RTPPEITE AT
IEARIFEE AN , FolREEEIETPP
B REHITIZR.
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What isyour opinion onthe Trans-Pacific Partnership?
(selectall thatapply) | #& X} BE KFENFE X R E (TPP)
hEWEZE=R (AJ%IE)

Itis not relevant tothe corporation, and we have
not spentsignificanttime on it

PP ESARREARK, HRIEANENHAR

44%

It will support Chinese entry into the TPPatthe
right moment | SZ#5eh EZERT LR BARTER B /0
NTPPIRE

27%

Itis very important for the corporatin
development andthe corporation has been
monitoring its progression | TPPHIE XRE X,
NE—EHEEXTHEERER

26%

Some partsoftheit willhurtChinese exports
RBIPPIIERXAE, HohPELOLW
JERL A EF A

22%

Without including China and otherlarge emerging
economies, itislimited initsinfluences, we are
pessimisticaboutthe TPP’s future | 2B EZH
MAXKERS, TPPEEMIER, TEF
TPPEIAZRAIR

17%

How doyou thinkthat TPP would influence your company's

operationifit becomeseffectlve(selectallthatapply) | 1A

AETPPIHERERT, M AREELEESTHRMPLR N
(_I% %)

It would not greatly impact my company | & X} 53%
ARZEHMRK ’

Our operations (suchas product manufacturing,
technologies acquisition,and environmental
protection) would be partially impacted, we would
adjust relevant policies | ATZE (W=, % _ 31%
Ak MR BEESEE, ARHEXE
RRPITIHEE

It would help improve the our performances | 1 13%
EFBFTFRAE W FE 5 0

It would be very importantto the our strategic
development; we would consider investing in TPP's
member countries | X\ /A BINEE A BREE AT 11%
M, AFEEEATPPIMY ERIHITIRE
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What are your primary business objectives forentering the U.S. market?

(Selectall thatapply) | ML REFRUZHFEFEREEZTA?

To gain U.S. marketshare

L EEMT

To acquire advanced management concept

SELvyvi: DA =X a8

To enhance corporate image

RIDEHR

To acquire advanced technology

ST Ertrizi g

To build an internationally well-known brand

ITHEERRML AR hE

To meet the overseas demand of clients in China | i# & P E %
PEZXELZREE

To reflect on the incentives of Chinese government

e [z [E] PRIEES T BTk

To reduce dependence on Chinese market

B 3 HRE T AR R

To produce or purchase goods in the U.S.to supply China | #E
5 PR LU R P E

To reduce the costofinternational trade

FARBR B A

To serve the personal perference of investors

BEANNBINERTURET

To gain raw material and parts

SRELE MR S AR ¢

To circumvent trade barriers of othercountries

B —LERRGE L

To serve theimmigration purpose of investors or managers |

BREANTEE AR KHBREEE

To reduce the costof production

AR PR A

To reallocate capital surplus

ARFHEET R

Others | HE

CES"

I o
I e
O
0%
R 19%
P 5%

P 3%

l 2%

P 3%



Top 5in 2014 | 20144E8TRAI  Top 5 in 2015 | 20154581FAI  Top 5 in 2016 | 20165/

To gain U.S. market share To gain U.S. market share To gain U.S. market share

FREETS FREETS FREETS

To acquire advanced To acquire advanced
management concept management concept

TR SR E TR IR SEHATE L BT

To enhance corporate image

A WNTiZ

To enhance corporate image

j=SAWNTiZ

To enhance corporate image

i=SAWNCTiZ

Consistent with 2015 and 2014, the survey results of 2016 showed that 89% of
Chinese companies have a strategic business objective to further their market
share. Acquiring advanced management concepts was a secondary objective
for Chinese companies in 2016. Enhancing the Chinese corporate image and
acquiring advanced technologies were third and fourth priorities, respectively.
Lastly, acquiring an internationally well-known brand moved up in the rankings
to fifth place for 2016, fom the sixth place in 2016.

52015/12014F—5 , f20165FRIFELERT |, B8I%RIZINE AR FAEE
I EAMAIREFRUSHEZRE, RISEHAIE W EREIURARIFET
BFIEZANE, BRANTHREAZTE=2, RBGEHRARN015FHE=2
TEEI2016FRIZEINE, ITEEMMUREE2016F3X1S T R AEERINVE | £2015
FNHHRB.
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What are the challengesforconducting businessinthe U.S.? (Selectall that

apply) | Rb M EXZE IR EEZREMERMEMAA? (AT %L

High labor cost | FEITITRA KRS

Cultural differencesin management style | EIEX L ES
Slow economicgrowth | X1 LE 18

Visa and immigration barriers | ZEFNTE REBUR IS XL E
Deficiency of managerial talents | EIRZ AA R Z

Complex China-US relations | FEEX R EZL

High tax burden | Hifa X5

Restrictions on use of labor | F T 75 EHIBR I

Complex and confusing legal issues | EEXREEBIFE

Unfavorable federal government policies | EE B HBHFHEE
HTF P ER ZERBER

Cultural differences among consumers | ;EZEE XL ER

Stronglaborunions | T2 EKE

Difficulty incommunication with U.S. partners | F13E E &4{E{k
5 B 3
Unfavorable state orlocal government policies | 3£ [E| N /5

U & F Trh B 5 H IER

Lack of non-managerial talents | IEEIEE AFRZ
National protectionism | EZR{RIPE X

Low governmentefficiency | BUFFSIRIET

Difficulty in obtaining permits orlicense | BR{S 14T iE FEME
Strict governmentoversight | BURF Xt 4\l M BT ™
Corruption | J&I

Other | H ftb

. s2%
L R
", 4%
T 34%
. %1%
P 30%
P 26%
. 1%
. 19%

. 18%

. 13%

P 13%

. 12%

s 1%

e 10%

[ s%

7%

%

I 6%

0%

M 2%



Top 5in 2014 | 2014£E#IHAI  Top 5 in 2015 | 201554IFAI  Top 5 in 2016 | 2016EERIHA

High labor cost High labor cost High labor cost
SINIRAKRD VAL % N SINIRAKRD

Cultural differences in Cultural differences in
management management

EEXHES EEXHES

Cultural differences in
management

EEXHES

Unfaforable federal

government policies Lack of managerial talents
EEBFRBUTHEFITFHER BEEALRZ

BERBER

The 2016 survey results showed that rising labor costs continued to be a top
concern and challenge for Chinese companies in the U.S. Ranking second,
third, fourth and fifth for Chinese company concerns and challenges in the U.S,
respectively, were cultural differences in management style, slow economic
growth, visa and immigration barriers, and a deficiency in finding qualified
managerial talents.

FR016FRIBEEERT |, "SERIS A B AP REWEELEHIGRIR
Kbk, "EENAERNE_REH L., "SFHBIRERE LR SIL®RE
REERS" MR sE=. M, "EERASRZ"OE FEOVE.



Chinese companies in the U.S. expressed
in general that the U.S. marks only one
of many global destinations for their
investment strategies, implying and
stating at times, that the U.S. markets
importance has dropped from previous
years.

FE2016FRHEERT , BESHAE
INNEEDTRREZMIRDSEBAIRZIR
REMZ—, EEHHYTHERLE
KR RNEEMAERLENEM EB T

N
1Bo

Among various financing channels, 88%
percent of the companies surveyed
used existing funds from their China
based headquarters to facilitate their
investments in the U.S. market. More
Chinese companies are utilizing loans
from Chinese banks in China than foreign
banks, yet there has been financing
opportunities through foreign branches
of Chinese banks as they too seek to
expand their footprint, exposure and
experience in foreign markets.

EZMEERSHIHNT  B88%HIZIA
EIEEAEAEREXNEEREIWANREF
HITREER, BETEMRERTER B
ZHZIHEIEERPEERRTER.

s mPEERRTIEMTERD

R EZIRRERE,
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How importantisthe U.S. market?

EEmHEEEVEHIRESEE?

6% 8%

34% 34%

2015 Results
2015 F P ELR

2014 Results
2014F FELER

12%

E Not a priority | IERBES

m One ofthe major destinations |

RERFEM L —
" Top three | FE (L, {BHEEAT

Top priority | HERE L
29%

2016 Results
2016F HELHR

Which of the following methods does your company use to
acquire fundstoinvestinthe U.S.? (selectall thatapply)
RARFEXBMMHAERATEEZSWNERZE? (A%IR)

Existing funds of the corporation | BB &%
Loans from Chinese banks | [5]5F EERRITE LR

Loans from foreign banks | [EFMNERITIESR

Loans from overseas branches of Chinese banks |
[ E AR TR THE B
Sales of stocks at Chinese (including Hong Kong)
markets | ZEEA (BIEE®R) BEXAHIHLITR
E:=l

a<

Loans from Chinese affiliated companies or

individuals | [E1E PI#<BX A Bls AN A&

Sales of stocks at foreign markets | ZESGIMNE AT
HEITHRE
Sales of bonds atforeign markets | ZE;85MN & AT
WA ITIRSE
Sales of bonds atChinese (including Hong Kong)

markets | EEA (BFEED) BAHIAKITR
%

Loans from fund companies | [ & & A\ RS EE

Loans from foreign affiliated companies or

individuals | EEMIXELARH AN ABEFK

Other | &

I s
e 2%
e 7%
[ 13%
7%

[ oe%

B oa%

f 3%

[ 2%

| 2%

| 1%

B 4%



How doyou manage the U.S. profits?

SR R AMAT AL FETE S F3E 2

6%
8%

2%
1% mOthers | Efth

6%

9%

®No plans | &3tx

m Majority will be transferred to

China | E EMEIKRES

m Majority will be reinvested inthe

us. | FZRFEEHIAFRE

529 m All will be transferredto China
20% SEREHRAT

All will be reinvested in the U.S.
ERATEETHERE

2016 Results
201645 F TLHR

2015 Results
2015 ELHR

What are your company’s advantages compared toyoru U.S.
competitors? (selectall thatapply) | 5 EE AR L= FXF
MEt, RARNESFMBEIAEML FE? (%R

Price | #11% I— 1%

Customerrelations | ZF%ZA I 48%

Professional managerial and technical personnel |

Tl EIRFIRAR A
Brand management | A A% I 43%

Resources of business partners and associates

[ERIRPNES=To 33
Innovation | B3 I 31%

I 479

I 34%

Supply chain | RS54 I 31%

Human resources managementand corporate

culture | ATV RIFEIBFE I STHL
Decision making | ‘AZEHIE N 22%

I 22%

Operational flow | W 772 I 19%

Organizational structure | ZA20224) N 18%

In terms of profit management,
reinvesting earned U.S. profits in the
U.S. continued to dominate amongst all
Chinese companies. In this year’s survey,
73% of the respondents stated that they
would reinvest all or a major portion of
their U.S. profits back into its operations
in the U.S. market. This trend was
consistent with what Chinese companies
have done in 2015.

£ *'Jilﬂlf@ﬁﬁ, R R EHTE TS
EEZESHENFIERTEEEmZNE
®E, 2016555']1)?5?:%5'_1_'\ . BT73%H
SR REUTENE SRS E XS RE
EFEBRTE=EmmERR. X—EE5
20155 RF—EL,

Pricing for products or services appeared
to be the most dominant competitive
advantage and a priority amongst all
surveyed Chinese companies. Fifty-one
percent said that the price of their service
or products made them competitive.
Customer relations (48%), professional
managerial and technical personnel
(47%) and brand management (43%)
were also noted by Chinese companies
to be competitive advantages for these
companies.

FoiMSERSNMSEZnhREWRE
MRAEDNZSENE. B51%NZINE

ABAAMENIBNMSERNEERESR N, &
XK (48% ) . BIHSEFRARAS
(47% ) AR GRRE (43% ) 2 IRE IR
EFENTREIFZSRLE.
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How importantisinnovation toyourcompany’s growth in the

US.? | EEFRBFINFZARMAR I ZEREZEER?

1%

Mostimportant | B 2{F 5%
m Top three priority | FI=X
FEz—

® Important | EE

= Notimportant | FEE

Innovation continues to play a critical role amongst almost all surveyed
Chinese companies. Twenty-percent said that innovation was most
important for corporation’s growth, and 32% said it was in the top three
of their list. Only 1% said that innovation was not important.

BT T LFFBRIEETREWEMRER, 20%89ZIHEWIATI eI 21
MNAEEVSIBRISEENES. 2BAREBEMIFI=, RE1%H9%
O EE,

What is your mergers and acquisition (M&A) strategy inthe
US.? | A RIKRTEEFRBIEMFIFAVERRE 247

mDid not have M&A, andare 30% Sl
looking looking for it | &I ° 37% °
WEHME, BATRIBEFR

m Did not have M&A, but are
looking for it | & Wi 5 FH
M, 1BiRIFR

mHad M&A, but are not looking
for more | HEWMHEHM,

BRI R TR
Had M&A, and arelooking for 28% 30% 28%
more | B WM SHM, Hit
XIREEFFRR
2014 Results 2015 Results 2016 Results
2014 IFELER 2015 IFELER 2016F I ELER

Mergers and acquisitions (M&A) maintained to be an important strategy
for Chinese companies as they seek to expand their reach and exposure
to foreign markets. The 2016 survey results showed that one-third had
already begun to acquire companies in the U.S. market, while only 31%
had not yet or have no intention of becoming more active in the foreign
M&A markets.

AW LR A PRSI SHIEEMLEE. 2016FAEEER
ETREAN=0 22 RN AEEETRWEHNE , RE31%IZIHhHE
ARSI RIS SR E A,
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Ifyour corporation has already
completed acquisition(s), how
do you evaluateit(them)? | &
ARIENEW, o) Xt
AW BTN 2

H Very satisfied | IEEHFE

B Satisfied | =

®Neutral | 3z

m Unsatisfied | Tid=

Very unsatisfied | fRANHE

14%
30%
42%
33%
2014 2015 2016
Very
unsatisfied

RAHE 0%

The survey results found that
most companies (52%) said they
were satisfied or very satisfied
with their completed acquisitions.
However, that presents a
significant drop from previous
years, 2015 and 2014, 63% and
56%, respectively.

2016 FMBFBELERERKEBD
(53% ) FEEWBRFHE.,
E18EEF20155A963%F020145FH)
56%  SEFRTHEAIEIEER

EEBIBFT B,



What arethe major reasons

for any M&A? (Select all that
apply) | FFRE ST XIFF R FRFH
S5 EEREZ? (A

If your company has already merged with
or acquired other companies, or plans to
do sointhe future, what were (would be)
the challenged? (select all thatapply) | &

i gmgeg T
2iE) B ST T, IR
B EXEWEE Eie (SKFTEEEIR) B
b B s
To market share _ 76% (Ej-%ﬁ)
PN 57%
Company/asset appraisal and
underwriting | % =114 - 2
To acquire advanced 469
management skills | 3% BX - 6%
S B REA 55%
Cultural differences between
corporations | i Ml 32 4 1 2 - Sl

To incrase corporate - 43%

exposure
RANTMEE 43%
Restruction after closing the deal |
FARKESR

To corporate exposure - 40%
and share to foreign
markets | A MR 51%

Support and cooperation from the

management personnel of the o
acquired corporation | #& YT B9 £ 31%
To acquire sales, SR A e 5
distribution and - 40%
resources overseas | 3k 38%
1585 HE BRI RRE -

Discovering attractive target

corporations | % #E & B Kk 5| HKE 31%
R
To acquire advanced 389
technology - %
3K BUS B AR 48% Fierce competition from other
corporations that could raise
estimated values of assets | EH I} 30%
SIAMBFAREIEHAES, &
To acquire cheap assets - 32% fis
®EEE B A 22%

Government apprf)éal | 3K 15 BUAT #t - 239%

To obtain license . 15%
KEEL R 18%

Retaining main customers and
suppliers of the acquired corporation 22%
| R B4 U AR EE R A4 °
To lower manufacturing l 13% R

or transaction costs

BREERZHHA 0%

Transparency of relevant laws and 20%
policies | 1 3% #9 5% #LiBAARE °
Encouraged by the I 10%
Chinese government
"R ELBCAT SR 0% .
Support and cooperation from
regular employees (or unions) of the 19%
acquired corporation | # U 4 Al °
—pn e = 2 ph e 2
To lower tax burdens | 3% AL (i) RIS,

P& {ER R 55 AR AR 0%

Support and cooperation from small
shareholders (ifany) | IR % (ZNER I 8%
I B) WEESXH
4%

5%

Other | E fth

Other | Eftb I 8%
2016 Results | 2016FFHELER
2015 Results | 20154E i &25 R

Expanding market share was the
most prevailing rationale for Chinese
enterprises being more active in the
M&A markets. Acquiring advanced
management  skills, increasing
corporate exposure and share to
foreign markets, and acquiring sales,
distribution and resources overseas
were also key reasons for increasing
M&A activities abroad.

With respect to the increase in M&A
activity, company/asset appraisal
and underwriting are still the
biggest challenges faced by Chinese
corporations. Cultural differences,
corporate restructuring, internal
support from the target company
were also key concerns confronting
these companies.

TR R R AT RESRA
SKERRERRERE, ER, "FkE
FTHAEERA". AR ENEE"
TR AR EE KIS E D
HRE BRI WHTRIFUIEE
FERIEEEER.

"BETHE BRI R AR
BRIRERARRIPS. HEithEZAIHEE
DRI WK "EAFE
"R BB VAT o
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Intellectual  property  undertakings
by many Chinese enterprises in the
U.S. are still in the preliminary stages.
Chinese enterprises admit that the
learning curve is quite high and they
still lack the necessary experience and
understanding in managing complex
IP-related businesses in the U.S. This in
turn can lead to some serious challenges
in a company’s daily operations and
allocation of resources.

FEERBRZLENPR W AFFRIIMR
RIBXREERE TREMER , BRZAX
EXRMINESNEEZR., ZihPh
Sl SN ESE AV SO P SEREa7 S )
RZTRMEN  SEELKETHIRES
ek,
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What type of IP protectionisyour corporation most
concerned with? (selectall thatapply)

RARIRKENFERRURIFERE (A% 5E)

59%

poters +71 [ <o

Trademarks | 4R

coyriahis | v I 26

Other | E fth - 6%

Intellectual property rights protection (followed by patents, trademarks,
and copyrights) were key concerns by most (67%) of the Chinese
companies surveyed.

FEFRMRFRURIPAE |, BHEWERATTREREFEWHEZRF (67%)
STFER, BtR. RURIPRIEMERR A IES,

Registering trademarks abroad topped all fifteen intellectual property
concerns for Chinese companies. Forty-five percent of the respondents
had already registered trademarks in a foreign country, while registering
or applying for a domain name (43%) and applying for patents abroad

(38%) ranked the second and third as a priority in this area.

ESFRFRAXNTATUENPR  "BEI RS ERER ETE
7, 45%MZint Il BELERINAT TEREM. R, =UFRE
AEANRF AR X 2 Bl 2 BB IR A SRR 41" (43% ) A" mES
EEER" (38%) »



Has your corporation everdone
any of the following activities with regards to intellectual property? (select all thatapply)

| RBMESFREUATHIR=UEXES (AI%iE)

Registering trademarks abroad

EESEE MR

Registering or applying for a domain name

RRIEEAME &

Applying for patents abroad
[ E MRS E F

Obtaining permission to use ortransfer patents froma foreign

company/individual | 3RS E s/t A& FIIFRT S 4%k

Researching partnering witha foreign entity and jointly own a patent

S5NEARSABRNIGEENE, FHKAEUSEFIR

Using legal or quasi-legal methods to protecttrade secrets

RERIERERLE IR TR B S R hb 2

Permitting ortransfering patents toa foreign company

EE M B TE T S

Encountering intellectual property issues when acquiring or merging with

foreign companies | ZE 3% FHUSMEE SM ol i F20h 1 584010 F24% j5) 8

Applying or trading for copyrights in a foreign country
e ESBEEAE, SHITEAES

Being suedor investigated by foreign individuals/companies regarding

intellectual property | ZEEISMEfB A (HLH) BEFMRFBUFIATEZE

Permitting ortransfering patentstoa foreign company

E E Sl B TR AR IFA] AL

Patents owned by company being selectedin making the host country's

industrial standard | 8% i N X BRI ERFES TR E

Obstaining permission to use or transfertrademarks froma foreign

company/individual | 3R 15 EME /B A B FRF T S 1L

Trading withforeign companies for non-patentintellectual properties

SESME#HTE FIRASMIE AR =132 5

Suing or conduct investigation to foreign individuals/companies regarding
intellectual properties

EESNMHEA @A) REMA=OFIATEE

Other
Hfte

I <5
I 5%
gy

.

R %

o a%

3%

3%

0 3%

2%

[ 1%

[ 1%

P 1a%

* |n this question, foreign means foreignto China| tt#R “E4N’ EXHEMS
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In youropinion, whatisthe majordifficulty when applying for
patents, trademarks, and otherintellectual propertyinthe
U.S.? (selectall thatapply) | N AEEERIEEF . EMt
EAREF IR R T ERER T4 (AIZE)

My company lacks understandings of the U.S.

XF 3 E FHR A X FIE R Z T 77

My company lacks understanding of the U.S.

intellectual property application process _ 36%
1l PIERYS 3 ERR IE AR ARIRA BUAIR T 55

Too costly to apply for, register, and maintain

intellectual property rights _ 32%
EEERE, M ERMEFRAES

The intellectual property verification processistoo

complex andtime-consuming |ESNEF]. EirE - 17%
RN EERERFES:. FMEEk

Hard to find professional intellectual property I 3%
agencies | ¥ AEIE M AIENIR UK IS ?

Other | E ft - 11%

46% of respondents report that “the company lacks understanding
of U.S. intellectual property system” is the challenge for them when
applying for patents, trademarks, and other intellectual properties
in the U.S., while another major difficulty, “the corporation lacks
understanding of the U.S. intellectual property application process”,
ranks the second (36%).

B46%MZhEWERR , ABEOEERBERN. EMERER
RS EREZRIRMER NI EEMRAXFIERZ TR HFE5E
(36% ) RUEZREMER"B RS EE RIEEMAMR AR E



In youropinion, what are the challenges when resolving IP

N AFERIRT R

disputesinthe U.S.? (selectall thatapply) | &
E R, BRNREENEERTA?
CES"

My company is unfamiliar with U.S. laws, and
unable touse laws toprotect itself | Xfedh 3%
FIERHE, FIAMNE DT E

My company paidlittle attentionto thisissue, and
is unable to provide sufficient evidence | Ml LRI

EMRETRS, TEREEIIE

My company has budget constraints, and cannot
afford litigationfeesandrelevant costs | B &
WHAER, ML ESHIFINEE B RHE X R

The U.S. courts have broad discretionary power in
intellectual property cases | #£ 5= F&1IH AR 24
HRMEF, EEERBERANBHRER

My company lacks cooperation with relevant
Chineseagencies and supportfrom the Chinese

government | 53 E A XEBIIFIE XTI L E
EXRBZY], BPERERE

The intellectual property agency isincompetent

ZERERFR IR IENAMKIEA S NTE

Other | E fth

When facing disputes relating to intellectual property in the U.S,,
more than half of the respondents (53%) reported that the major
challenge is the company’s unfamiliarity with U.S. laws and an
inability to effectively use the rules to protect their interests. At the
same time, 37% of the respondents had actually paid little attention

to these issues.

WX EEFNRFU DR, BT —F (53% ) =ikl
TEREEMNEER PEEEFEIAE |, FBINBE YN E"
, BB3TRNZIHERE T EIRISNEEAE | TERHE DI

%E” o

]

14%

13%

25%

24%

37%

53%
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If your corporation employs expatriates, what would be the reason(s)?

(selectall thatapply)
RAREEATRENERL, SRERAATHARERE? (AI%E)

For headquarters to exert control over the U.S. branch | St [y 48%

BATMS R BRI ARHES

To offer Chinese employees global working experience | [E1FF [ 238%

E R TREEFRLIELR 44%

To make up the shortage of local candidates with required [T 28%
experience | 4P EE A SIFIRAIZ 5 19%

R s
To train local U.S. employees | 35I| [E At 53 T 25%

14%

To share information to the U.S. branch | B4 AT E#MS I 20%

ZMRAER 22%

0,
To reduce labor cost | &K AR R A< I 118?%/;

To build trust between the Chinese headquarters and the

acquired U.S.company | ZESEBRIE UG, SHUERYEE o 12%

o AN 12%
NFZ S EIE 0

To solve emerging problemsin the U.S.branch | EEIARIY I 8%

MEE, FERARERR 9%

0 6%
Other | E ft 1%

= 2016 Results | 20165 FELE R 2015 Results | 20154F i &4E R

The survey noted that Chinese expatriates commonly function as the liaison
between the Chinese headquarters and U.S. branches. The rationale for
having these expatriates present, as in most multinational companies and
typically at the senior management levels, were simply to exercise a certain
“limited” amount of control over the foreign entity and enhancing their
internal personnel’s global experience and responsibilities.

PEINKAREBFIEAREFELSENEED NRPEIINR. SLIDE
MR REERES. "EHERTEFNER LN E2EMAINKAR
FEHIRA,

To arrange liaisons between the headquartersandthe branch [ 72%
| 2 37 2 ERFNEE o KRR SELE

64%

81%



What isthe percentages of local employees (U.S. citizen and
permanentresident)? | A8 BRIEXEBRALSMAT (EE
NRFKXARR) HIELBIA?

® More than 90% | 90% A £

m Between 75%and 90% | 75%Z] 14%
90%Z. i8]
M Between 51%and75% | 51%Z| Lo
75%2 18] 11%
47%

No more than50% | K F50%
29%
22%

High-level management Mid-level management Standard employees
personnel personnel — T

SREEAR hREEAR

What are the benchmarks when your company makes HR
policies? (Selectall thatapply) | A BIEFIE A B IEHIE B
FERIIMTRAA? (AIZIE)

Americancompanies | XE St I 68%
Headquartersin China | FEZAT NN 27%

Other Chinese companiesin the U.S. _ 229%
Hit P ERF 0

Parent company's affiliates in other countries

S A7 R ERI A E 6%

Other foreign companiesinthe U.S. 0
HAEEMNEAT e 15%

Other | Eftt W 3%

At the standard employee levels, 78% of
the Chinese companies surveyed utilized
more than half locally hired employees,
and 58% held more than 90% of local
employees. However, that percentage
decreased as it moves to higher levels
of administration within the company.
Small and medium-sized enterprises
tended to hold higher percentages of
expatriates than large-sized enterprises.

FEBIRRES , 78RN ERA T8
THFHHIEERNRIKAER , EH48%
BT 0%RIEE ARk AER. A
m , X—LtHIEE A REEERAEFHE
BB, BEEARIRIAERRTT K, St
RTHEMLLOIBRIRET K. BT K
BRmES , /B AFINRR TRIELA

8BS,

Although a drop from 2015, most Chinese
companies (68%) had considered
American companies as a benchmark
when developing Human Resources (HR)
policies. Their headquarters in China
(27%), and other U.S. based Chinese
companies. (22%) were also commonly
considered.

SAMBELT2015FRILLBAIBRT T8 | 8B
AEE (68% ) BEEZMEIFR
fIREA D RIEHEFAERAIRT. bR
LSS, FERABAREMAEEN TS E
REBRMENIFIEANRBRBRNEES
ERNIR,
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One of the most interesting conclusions
from the survey was that Chinese companies
continue to create more jobs in the U.S.
market. Forty-three percent of the Chinese
companies surveyed had increased their
number of employees by more than 10% in
2015. Only 10% reported any reduction in
their number of employees. Companies also
commonly maintained a steady turnover
rate compared to the previous year, as 93%
believed that their attrition rate remained

the same or actually decreased.

hRBWAEFEENISE SR, 43%
NP REWARTHEE20155F18
KT10%LAE, RB10%ZHFREW
FO0SENRTHEBR T, 2R
BEAMRE T —PSRFHTFHIRTR
K, 93%HIZHEIFRTMIE20155F
HNRTAKREZRIRVKFRFFEER T

B,
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How hasyour numberof employeesinthe U.S.in 2015
changed comparedto 2014?| 52014 fHEL, 2015 7£3E
MR TR AMEL?

Increased by more than 10%
1 hn10%A £
= Increased by less than 10%
H fin 10%LA
43%
= Remained the same

PR

= Decreased bylessthan10%
D 10%A A

= Decreased bymorethan10%

A 10%A =

What isthe attrition rate of your employeesin 2015,
compared to 2014?

20155 53 2 Rl R TR R SR — SR BRAMEL?

76%
17%
= -
Higher | E& Remained the same | ¢ Lower | E{K



STRATEGIC DEVELOPMENT
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What are the primary business objectivesin 20167 (Selectall thatapply)

20165 W IEERNEEBIRE?

Grow revenues with current products/services at correntlocations

& 5 BB = ih/BR SR PR EIA X i 1A AT IS 4
Develop the rightbusiness partnerships
£ R IEMRI SR EE KR

Improve profitabilitylevels | & =2 Fl 7k

Grow revenues by launching new products or services

18I HE R e AR SR TN B

Further localize U.S. business operations

H—SRAETEERTUKT

Grow revenues by expanding business tonew locations

T8I SR I SEE T NI G

Grow by mergers andacquisitions or jointventures

BT H A EFNRE ST IUEK

Grow revenues by targeting new customer segments

B RREH BER R SN K

Enter entirely new businesses (otherthan vertical integration)

HEAEISSE FRAEEFH M)

Verticalintegration --enterdownstream (i.e. customer) business

segments | hEEFH, HEATHE (NEF) Kl S5 5E

Verticalintegration - enterupstream (i.e.supplier) business

segments | YhEEFF, HEN LI AN Bl S49uE

Withdraw U.S. market | IR EE g

Other | H it

(AT %Zi%)

s 61%
67%

s 50%
48%

— 43%
47%

— 43%
47%

e 34%
27%

T 24%

32%
. 18%
21%
e 12%
21%
. 11%
15%
I 10%
7%
7%
7%
0%
0%
0 2%
0%
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H2016 Results | 20165F I &LER 2015 Results | 20154E 245 R

Chinese companies have varying business objectives in 2016. Most companies
(61%) aimed to further develop business by increasing revenues with their existing
products and services in their established locations. Approximately half will focus on
developing the right local business partnerships, while 43% will focus on improving
their profitability levels, and 43% would seek to increase revenue growth by
launching new products and services.

PREWVEFEEFIRDNIZEEERR. &S (61% ) BIZIHEWITHITE2016
FEIEREI BRI RANIRSS STMIE KRR NG, —FIE I AERREIER
AOVSIERR |, 43%FLREBFIKFE |, 43% I HBITHE LT~ RaARS LI
NEI,



How is your company'sinvestment planin 2016 compared
to 20157 | 52015648, AR HIAE20165F AR AT
X2ta?

44% Increase by more than 50%
i so%Ld £

M Increase by 21%-50%
0 21%-50%

M Increase by 1%-20%
4 111%-20%
26%
B No change

HRHELE

H Decrease by 1%-20%
13% W 1%-20%
12%
Ml Decrease by 21%-50%
4% D 21%-50%
0
Decrease more than 50%

1%
0% ’ b 50%L

What is the prediction of your revenue in the next 3-5 years?

B AR=ZB A FARBERANERWTHAR 42

12% 16%

14% 11%
¢ M Increase by morethan100%

#100% L E

M Increase by 51%-100%
1# 4 51%~100%

m Increase by 21%-50%
4 21%~50%

m Increase by 1%-20%
K 1%20%

Noincrease

TR

4% 9% 6%

2014 Results
2014F FELHER

2015 Results
2015F FHELHER

2016 Results
2016F FHELHR

Most of the companies surveyed have
already established businesses in the
U.S. and will continue growing these
investments in 2016. More than half
(51%) expected to increase investment,
and 13% of the respondents stated that
they would increase these investments
by more than 50%. Apart from that, 44%
would remain at the current investment
level. Only 5% were expecting decreased
investments.

REPHD ELEEEFRISHZIHHRE
V%3 20163547 FEMNASIETHIDANURE

BBE—= (51% ) RIEIEAFE20165F
INANIERRDE  BEE13%NSMEAIE
FE2015FRIE R EIBIN50% LA ERYIRE
B, WAL, 44%R9ZR NS HHFEXTE
IR ERKE , HBESBHIE LRI IHD

XIERA.

Most Chinese companies surveyed
expected revenues to increase in the
next three to five years. Excluding the
6% of the companies that said they do
not expect any increase in revenues, all
other believe they can achieve revenue
growth at various levels and in a variety
of markets across the U.S. Interestingly,
16% of the respondents believe they can
actually double their revenues in the
coming years.

REBD P REWITHERRK =2 AF
BEEWRAREIK. BRT6%HIZIHE
FRENAEIFEBRLSN , Eh94%09
ShEERTMISB A EEENIZEW
NBIK. BIS—REAIZ | 16%AIZHE
THIRIZERABIE.
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China General Chamber of Commerce - U.S.A.

Founded in 2005, the China General Chamber of Commerce — U.S.A. (CGCC) is a
nonprofit organization representing Chinese enterprises in the United States. Our
mission is to promote Chinese investment in the U.S., to support the legal rights
and interests of our members, and to enhance cooperation between Chinese and
U.S. business communities. The CGCC’s extensive membership includes numerous
companies from both China and the United States, including 40 Fortune 500
companies.

The CGCC is the foremost representative of Chinese businesses in the United States.

XEPEZSHES

EEFESHRMILT005F , BRURTEEERAEWAIFBFAR, SHEEEN
RERBNPEREIRMRS | PP REWEENG  FEUEXAE | (REHPER
ENEIZREEE SRsEREEEEERINSERPREWVRSTEBISER
REE SR , HP40RZREWIFIHR50052, 2T I0RFHIRE  EEFED
A=BENTREWVAEEEBRGE. REKRERTE | BHEPRREEENZ
BENE,

CGCC Foundation

The CGCC Foundation is an IRS 501(c)(3) charitable organization affiliated with the
China General Chamber of Commerce. It dedicates to fulfilling social responsibilities,
giving backto local communities and enhancing mutual understanding between the
people of China and the United States.

XEPESHSEER

ZETESBHREES (UTENR'EER") X T2014F , BRETEETESHE
=, FEEERE0IQOC)FAIERERSSER., BB N THEYhREWESEE
WEMSRME EifRstis | FHEHEETSNPE AR FEEIAI T,



Special Thanks to All Survey Participants!
RSB E54FRNRAENERE !

Analysts | il

Jili | 2
Evan Junchen Pan | iZ2E
Qing Yu | i5



Special thanks to
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19 East 48th St, 5th Floor
New York, NY 10017
Tel: +1 (646) 869 1045
Fax: +1 (917) 639 3124
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