HIGHLIGHTS
UPCOMING EVENTS:
April 25

Create a Dynamic and Sustainable
New York City Reception

May 4

In & Out of Context: Asia Society
Celebrates the Collections at 60 and
Kamakura: Realism and Spirituality In
the Sculpture of Japan

May 16

Investing in the US Seminar

June 4

CCA Cup Table Tennis Invitational

June 21

SelectUSA Reception

*

CGCC H oste d “China -U.S. Inte lle ctua l Proper ty
Cooperation Dialogue & Chinese Brands Going Global
Forum”

*

Working Group Established to Boost China-U.S. Trade
and Investment Cooperation at Local Levels

*

CGCC Hosted Mastermind Series, “China Economic
Outlook 2016”, Featuring Former Chairman of CBRC Liu
Mingkang

*

Chairman Xu Chen and CGCC Members Attended China
Business Conference at Columbia University

*

Consul General Luo Linquan Hosted Chinese New
Year Reception and Celebrated Wang Yong as the New
Chairman of CEA/CGCC-SF

*

C G C C E x e c u t i v e B o a r d M e m b e r, P I C C C h i e f
Representative Huang Lubing Visited CGCC Office,
Kicking off the First Career Saloon for CGCC Team
Members

*

C G C C H o s t e d Ta x a t i o n D i s c u s s i o n w i t h S t a t e
Administration of Taxation of China

*

CGCC Chairmen Sent off Vice Chaiman Liu Hanbo

China’s 13th Five-Year Plan
*

13th Five-Year Plan: How Will Banks Make Sacrifices?

*

What China’s 13th Five-Year Plan Means for Business

目录
CHAMBER NEWS

美国中国总商会
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美

国中国总商会成立于2005年，是代表
中国在美投资企业的非盈利组织。总商
会旨在为来美投资的中资企业提供服务，维
护中资企业的合法权益，争取相关利益，促
进中美两国的商业交流与合作。总商会会员
涵盖在美国投资的各类中资企业及与中国有
业务往来的美国当地企业，其中40家会员企
业位列世界500强。
经过10年的发展，美国中国总商会已经成
为中资企业在美国互相合作、共同发展的平
台，是维护中资企业在美利益的重要力量。

F

ounded in 2005, the China General
Chamber of Commerce – U.S.A.
(CGCC) is a nonprofit organization
representing Chinese enterprises in the
United States. Our mission is to promote
Chinese investment in the U.S., support
the legal rights and interests of members,
and enhance cooperation between Chinese
and U.S. business communities. The
CGCC’s extensive membership includes
numerous companies from both China and
the United States, including 40 Fortune 500
companies.

美国中国总商会基金会
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T

he CGCC Foundation is an IRS 501(c)(3)
charitable organization affiliated with the
China General Chamber of Commerce. It is
dedicated to fulfilling social responsibilities,
giving back to the local community and
enhancing mutual understanding between
the people of China and the United States.

The CGCC is the foremost representative
of Chinese businesses in the United States.
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CGCC Foundation
国中国总商会基金会（以下简称“基金
会“）成立于2014年，是美国中国总商
会下属、符合美国税法501(c)(3)条款的慈善
基金会组织。基金会致力于帮助中资企业在
美实现其社会责任、回报当地社会，并促进
美国社会对中国文化及中国企业的了解。
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CGCC Hosted “China-U.S. Intellectual Property Cooperation Dialogue &
Chinese Brands Going Global Forum”

Zhang Xiangchen, Deputy China
International Trade Representative

Zhang Qiyue, Consul General
of the People’s Republic of
China in New York

Patrick Santillo, Deputy
Assistant Secretary of
Commerce for China at the
U.S. Department of Commerce

Xu Chen, Chairman of CGCC
and President & CEO of Bank
of China USA

Shau Zhang, Americas
COIN Market Leader of EY

M

o n d a y, A p r i l 11 , 2 0 1 6 , C h i n a G e n e r a l
Chamber of Commerce – U.S.A. (CGCC) and
CGCC Foundation held China-U.S. Intellectual
Property Cooperation Dialogue & Chinese Brands
Going Global Forum at the Waldorf Astoria in
New York, attended by more than 250 Chinese
and American business executives, lawyers, and
government officials.
The forum was hosted by Xu Chen, Chairman
of CGCC and President & CEO of Bank of
China USA. Zhang Qiyue, Consul General of
the People’s Republic of China in New York, and
Patrick Santillo, Deputy Assistant Secretary of
Commerce for China at the U.S. Department of
Commerce, delivered opening remarks. Deputy
China International Trade Representative, Zhang
Xiangchen, gave the keynote speech. In the
following discussions, the panelists exchanged
their insights on the latest developments in
Intellectual Property (IP) protection in China and
the U.S. and global branding strategies of Chinese
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Yu Weiping, Vice President
of CRRC

companies.
On behalf of CGCC, Chairman Xu delivered
opening remark and said, “China’s ‘new-normal’
economy is moving towards technological
innovation and consumer spending. And,
protecting intellectual property rights has become
one of the largest challenges faced by Chinese
multinational corporations.” He pointed out the
major IP-related problems faced by Chinese
companies in the U.S., “many Chinese companies
lack experience in managing complex IP-related
businesses, and a clear understanding of the
vast and complex U.S. intellectual property legal
framework, which can lead to challenges in the
daily operation of their businesses in the U.S.”, he
also stressed that dialogue and cooperation on IP
issues between both governments will transform
IP-related challenges into advantages for both
Chinese and U.S. companies.
In her opening remark, Ambassador Zhang first
congratulated CGCC on successfully hosting this

forum, and said, “One of the major goals of China’s
13th five-year-plan is its economic transition, in
which innovation is the key. Therefore, Chinese
government strives for continuing improving the
intellectual property policies. Chinese government
has also committed to creating a more transparent
business environment to protect the intellectual
property rights.”
Patrick Santillo summarized during his opening
remark on common issues when companies
investing abroad. He suggested that “an open and
fair investment environment” and “an improved
IP protection system” are very important. He
then added that constructive dialogues between
businesses and governments from both countries
are also imperative in understanding the legal
system and implementation of IP regulations.
As the keynote speaker, Zhang Xiangchen, Deputy
China International Trade Representative, firstly
introduced the latest developments of intellectual
property protection in China and said, “China is
still in the primary stage of intellectual property
protection, but the United States has much
more experience in this field… An enhanced
cooperation will bring Chinese companies great
opportunities to learn from their U.S. counterparts.
Meanwhile, at government level, both parties
should expand coordination on IP issues based on
current dialogue mechanisms, and finally promote
China-U.S. economic and trade relations.”
The keynote speech was followed by two panel
discussions. In the first panel discussion of “New

Development of Intellectual Property Rights in
China and U.S.” moderated by Timothy Browning
(Consul, IPR Officer of U.S. Patent and Trademark
Office at U.S. Consulate General in Guangzhou),
the panelists discussed the latest developments
in IP protection in China and the U.S., and the
latest challenges in areas such as e-commerce,
cross-border enforcement and collaboration,
information technology, and pharmaceuticals.
According to Jiao Jiao, the Head of JD’s Legal
Department, e-commerce enterprises should take
the initiative to protect intellectual property. To
achieve it, e-commerce companies should strictly
examine the qualifications of online vendors and
deliver a high standard of quality controls, which
also contributes to protecting its consumers’
rights. Chief IP Counsel of Pfizer, Roy Waldron,
pointed out that the differences of legal systems
have led to challenges in protecting intellectual
property rights at their cross-border businesses.
S u c h d i ff e r e n c e s r e q u i r e C h i n a a n d U . S .
legislation and implementing agencies to expand
bilateral coordination and collaboration. Panelists
concluded that constructive dialogues between
companies and between the governments are
essential to improve the efficiency in solving IPrelated issues for Chinese enterprises in the
United States.
Jonathan Z. Yuan (International Partner of King
& Wood Mallesons) moderated the second panel
discussion “Innovative Strategies in Corporate
Global Branding”, panelists shared their ideas
and experiences in utilizing intellectual property

“New Development of Intellectual Property Rights in China and U.S.”
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to strengthen company’s competitiveness and
developing innovative marketing channels with
a focus on e-commerce. Adair Zhou, the Head
of Intellectual Property of DJI, shared DJI’s
experience in doing research and development
in the U.S. market, emphasizing that its success
is not only based on the good performance of
its technological advantages, but also its strong
investment in technological innovation. Andrew
Elliot, the Senior Vice President of ZTE USA in
strategic marketing, shared ZTE’s marketing
experience from the consumer relationship building
perspective. He recognized the importance
of quality and brand in winning consumers’
confidence. Panelists believed that in the process
of going global, Chinese enterprises need to not
only enhance the intellectual property awareness
and understanding of the legal system, but also
cultivate more innovative talents and nurture
greater innovation strength with their advantages
in the domestic and international market.
On the following networking lunch, Yu Weiping,
Vice President of CRRC, shared with the audience
the history of CRRC’s business development in
the U.S. market. According to Mr. Yu, CRRC’s
success is due to the company’s strong
competitiveness, good customer service, and
corporate social responsibility. In the end, he
called for all Chinese and U.S. companies to work
together on reconciling the Chinese Dreams and
American Dreams, and to benefit the people of
both countries.
After the forum, participants reflected that it
provided a timely opportunity to develop a more
“Innovative Strategies in Corporate Global Branding”

comprehensive understanding of intellectual
property protection in both countries. More
importantly, it encourages Chinese business
executives to think about further concrete steps
to improve IP management and to adapt to the IP
legal system in the U.S.
During the 26th U.S.-China Joint Commission
on Commerce and Trade (JCCT) meeting in
November 2015, both countries recognized the
key role that intellectual property protection plays
in bilateral trade and economic relations, and
agreed that there is ample room for improvement
on bilateral cooperation. Both countries agreed
to continue the efforts towards achieving this
endeavor. China-U.S. Intellectual Property
Cooperation Dialogue & Chinese Brands Going
Global Forum is one of CGCC’s efforts to promote
China-U.S. cooperation and communication on
IP issues. CGCC devotes to helping Chinese
companies in the U.S. improve their business and
operation in the related fields.
The forum was supported by CGCC’s valuable
partners. They are Zhong Lun Law Firm, EY, King
& Wood Mallesons, Morrison & Foerster, JD,
Pfizer, Metlife, and CSI globalVCard.
Founded in 2005, China General Chamber of
Commerce – U.S.A. promotes Chinese investment
in the U.S., supports the legal rights and interests
of members, and enhances cooperation between
Chinese and U.S. business communities. The
CGCC’s extensive membership includes numerous
companies from both China and the United States,
including forty Fortune 500 companies.

Working Group Established to Boost China-U.S.
Trade and Investment Cooperation at Local Levels

O

n Monday, April 11, A joint working group was
established on the “China Provinces—U.S.
State of New York Trade and Investment Cooperation
Breakfast” at Waldorf Astoria in New York. It was
organized by China’s Ministry of Commerce and State
Government of New York, and co-organized by China
General Chamber of Commerce – U.S.A. (CGCC). This
working group aims to promote trade and investment
cooperation between Chinese provinces and the U.S.
state of New York.
The group, the seventh of its kind at the local levels
between the world’s top two economies, involves
the Empire State and six Chinese provinces and
municipalities, namely Beijing, Shanghai, Jiangsu,
Zhejiang, Jiangxi and Yunnan.
Addressing the breakfast reception, Zhang Xiangchen,
China’s deputy international trade representative, said
that the group would help build platforms of services
and exchanges for businesses of both sides to find
more opportunities and expand cooperation.
By the end of 2015, Chinese businesses had made a
total investment of 9.5 billion U.S. dollars in 95 projects
across the state of New York.
While the existing Chinese projects largely focus on
finance, energy, culture and real estate, Zhang said that
the two sides have agreed to explore new cooperation
areas such as clean technology, life science, advanced
manufacturing, agriculture and food processing, and
communication and media services.
Before signing a Memorandum of Understanding (MOU)
on the establishment of the working group along with
Zhang, New York State Lieutenant Governor Kathy
Hochul stressed that the scale of the U.S. and Chinese
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(Source: Xinhua News Agency)

economies “really demands closer integration of what
we are doing.”
“We want them (Chinese businesses) to feel welcome
in our state. The businesses from our state are looking
for export opportunities to the Chinese people and
businesses,” she added.
According to the lastest statistics, China has become
New York State’s biggest trading partner outside of
North America, while the Chinese mainland and Hong
Kong combined is the top export destination for the
state.
Citing the fact that around one million Chinese visit
the state of New York every year and the number of
Chinese students coming here for education also keeps
rising, Hochul said: “There is so much more than the
trade numbers. It is the people behind the numbers.”
Before the New York working group, six similar groups
have been set up since 2012, linking 25 Chinese
provinces and municipalities to the U.S. states of
California, Iowa, Texas, Michigan and Washington as
well as the city of Chicago.
In November 2015, the Chinese Ministry of Commerce
and the U.S. Department of Commerce also signed
an MOU to jointly promote the Sino-U.S. trade and
investment cooperation at subnational level.
With over 2,000 Chinese enterprises operating in
the United States, Chinese direct investment in the
U.S. exceeding 10 billion dollars a year, and U.S.
exports to China tripling in a decade, many people in
both countries now regard trade and investment as a
key component and a solid cornerstone of a healthy
bilateral relationship.
CGCC Monthly Newsletter
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CGCC Hosted Mastermind Series, “China Economic Outlook 2016”, Featuring
Former Chairman of CBRC Liu Mingkang
Ambassador Zhang Qiyue then welcomed all
guests, and introduced the featured speaker,
Professor Liu Mingkang. Ambassador Zhang
mentioned, “Professor Liu has always been an
influential player in advocating and educating the
global audience about Chinese economy. His
exceptional wits and knowledge bring us not only
invaluable judgement about the current economic
conditions, but also more profound comprehension
about Chinese economic and financial systems.”
Liu Mingkang, the former Chairman at China
Banking Regulatory Commission

W

ednesday, March 30, 2016, China General
Chamber of Commerce – U.S.A. (CGCC)
hosted “China Economic Outlook 2016”, a cocktail
reception & discussion featuring Mr. Liu Mingkang,
the former Chairman at China Banking Regulatory
Commission, at the Harvard Club in New York. It
was the first lecture of CGCC Mastermind Series
event in 2016.
This event was attended by more than 170 leading
honorable guests from both public and private
sectors, including Ambassador Zhang Qiyue,
the Consul General of the People’s Republic of
China in New York; Mr. Jean-Claude Knebeler,
the Consul General of Luxembourg in New York;
Mr. Gheewhan Kim, the Consul General of the
Republic of Korea in New York; James Heimowits,
President of China Institute; Stephen Orlins,
President of National Committee on China-U.S.
Relations; and many other CGCC members and
friends.
The event was moderated by Michael McDonough,
Global Director of Economic Research and Chief
Economist of Bloomberg Intelligence. Opening
remarks was given by Xu Chen, Chairman of
CGCC, President and CEO of Bank of China USA.
Chairman Xu said, “Against the backdrop of mixed
literature on China’s economic performance, it is
our sincere hope that today’s event can add to this
discussion by providing us with a new perspective
and more balanced approach looking at the
Chinese economy.”
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During the 50-minute keynote speech given by
Professor Liu Mingkang, he firstly introduced
the changing dynamics of Chinese economy.
Traditionally, China’s economic growth relied on
inputs in capital and labor, which had over the
years created severe overcapacity in steel, coal,
aluminum, cement, glass making, ship building
industries, and so on. But in order to keep
economic growth, China is imperative to improve
its total factor productivity—the technical progress,
human capital, and other intangible capital that
increase production. The growth engine for China
has to come from tertiary industry, which requires
the government to support non-state enterprises
to effectively invest and conduct innovation, to
encourage universities and labs to work better
on innovation, and to create a more favorable
environment.
Professor Liu also brought up analysis on China’s
13th Five-Year-Plan. He highlighted six major
goals in China’s economic agenda in the next
five years—reinforcing the rule of law, innovation,
supply side reform, poverty relief, green
development, and open economy. In the end, he
added, “This is a bold plan of China for the five
years ahead. To attend this end, we need concrete
actions about implementation”.

Chairman Xu Chen and CGCC Members Attended China Business Conference at
Columbia University

F

riday, April 1, 2016, Columbia Business School
hosted its ninth annual Chinese Business
Conference Unveiling China’s Next Wave of
Surprises at the Lerner Hall, attended by over
500 business leaders and students. More than
20 professional executives from China and the
U.S. shared their insights about China’s macro
economy, finance, real estate, and consumer
markets during the one-day conference. As the
Strategic Partner, China General Chamber of
Commerce – U.S.A. (CGCC) members were
involved in many of the discussions, represented
by Xu Chen, Chairman of CGCC, President
& CEO of Bank of China USA; Shau Zhang,
Partner & Market Leader of Americas of China
Oversea Investment Network of EY; Frances
Chen, Managing Director of Global Investments
& Strategies of Fosun Group; George Warnock,
Global Leader of Deloitte Country Services
Groups; Darcy Stacom, Vice Chairman of CBRE,
and Joyce Chang, Global Head of Research at J.P.
Morgan.
On behalf of CGCC and Bank of China USA,
Chairman Xu delivered keynote speech – New
Challenges and Opportunities for U.S. and
Chinese Enterprises. He said, “Before 2014, most
of Chinese investments in the United States focus
on natural resources and financial sector. But in
recent years, the total landscape has changed
in a big way. Overall, Chinese companies are
interested in more diversified industries, in which
greater synergies could be achieved by taking
advantages of both Chinese and the U.S. markets.”
He especially mentioned that the investment
waves brought by private sectors in technology,
health care, food processing, commercial real
estate, entertainment and other consumer-oriented

industries were still likely to be the trend in the
near future.
At the panel discussion Chinese Outbound
Investment: Will the spending spree continue,
Shau, Frances, and George analyzed the
motivations, strategic plans, and tax and legal
compliance that Chinese enterprises face when
they invest overseas. Darcy expressed her
optimistic view toward Chinese inbound real
estate investment during another panel Is the tide
turning? The future of inbound Chinese real estate
investment.
Speakers participated in the conference also
included Andrew Liveris, the Global CEO &
President of Dow Chemical Company; Tang Ning,
Founder and CEO of CreditEase, Chairman of
the Beijing P2P Association; and Michael Malone,
Associate Dean of Columbia Business School.
This event was supported by CGCC Foundation
with its mission to enhance understanding and
communication about China-U.S. business
development through educational and research
activities.

Serving as the platform of China-U.S. business
communities, CGCC carries the mission not only
to assist our members and promote Chinese
investments in the United States, but also to help
our U.S. partners and friends understand the
business environment and changing dynamics in
China. CGCC Mastermind Series events represent
CGCC’s continuous efforts to connect our U.S.
members to the Chinese market.

CGCC Monthly Newsletter
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Consul General Luo Linquan Hosted Chinese New Year Reception and Celebrated
Wang Yong as the New Chairman of CEA/CGCC-SF
Chairman of Chinese Enterprise AssociationCalifornia (CEA) /China General Chamber of
Commerce- U.S.A. – San Francisco (CGCC-SF).
Mr. Wang Yong, Vice-Chairman of CGCC and
CEO of Hua Hong International Americas Inc.,
was elected as the new Chairman, succeeding Wu
Youyi, Zhang Zailing, Chen Guanmin and others
as the sixth Chairman.

Luo Linquan, Consul General of PRC in San Francisco

T

hursday, March 10, 2016 (San Francisco),
It was February 2nd of the Chinese Lunar
calendar, also known as the Longtaitou Festival
(dragon raising its head), Consul General of PRC
in San Francisco Luo Linquan hosted a Chinese
New Year reception at his mansion. Around 90
members in San Francisco region attended the
reception.
It was also the date of election for the new

At the reception, Consul General Luo congratulated
the newly elected leader of CEA/CGCC-SF, and
expressed his wishes for the CEA/CGCC-SF to
achieve greater development and progress under
the new leadership.
Consul General Luo also pointed out that against
the backdrop of the grim global economic situation,
China-U.S. economic and financial ties maintained
general stability and growth, demonstrating great
potentials in China-U.S. cooperation.
During the speech, Consul General Luo also
mentioned Premier Li Keqiang’s remarks in
the “Government Work Report”. The year 2016
kicks off the plan to fully establish a “moderately
prosperous society”, and is also a cornerstone
year for pushing

CGCC Executive Board Member, PICC Chief Representative Huang Lubing Visited
CGCC Office, Kicking off the First Career Saloon for CGCC Team Members

T
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M

arch 22, 2016, Tuesday, Washington DC,
China General Chamber of Commerce –
U.S.A. (CGCC) hosted the “Discussion on Tax
Issues of Chinese Investment in the United States”
at the Economic and Commercial Counsellor’s
Office of Chinese Embassy in the U.S.
Featuring a delegation led by Wang Jun, the
Administrator of the State Administration of
Taxation (SAT) of China, this discussion was
attended by more than 30 representatives.
Attendees include Zhu Hong, Minister for
Commercial Affairs at the Chinese Embassy in the
U.S., and executives from eight CGCC member
companies including Bank of China USA, China
Construction America, China Telecom Americas,
Sinopec America, Alibaba, Fosun International,
Fuyao Glass America, and Jiusan Group.
An introductory presentation was given by Wang
Xiaoyue, Deputy Director General of International
Taxation Department of SAT of China. She
navigated the recent efforts and policy updates
that SAT had put place to better facilitate Chinese
overseas investment, including the new tax policy
implementation relating to the One-Belt-One-Road
Initiative and China’s participation at the reforms
of international tax rules endorsed by G20 and
executed by OECD.
Then, executives from CGCC member companies
had interactive dialogues discussing their
experiences, challenges, and recommendations in
complying with the U.S. tax system.
Vice President of Bank of China New York
Branch Mr. Fang Wenjian said, “The U.S. tax

uesday, March 08, 2016, Huang Lubing,
executive board member of China General
Chamber of Commerce -U.S.A. (CGCC), Chief
Representative of the People’s Insurance
Company of China (PICC) NY Representative
Office, was welcomed at the CGCC office by all
CGCC team members.
Mr. Huang said, “Insurance companies conducting
real businesses in the U.S. market is way more
complicated than just investing in properties. You
have to really take the risks by yourself in order
to succeed. Our biggest challenges of investing
in the U.S. are not on the policy side or financing
side, but the lack of a right fit of business skills and
talents.” Mr. Huang and CGCC team members
also exchanged working experience on event
planning.

CGCC Hosted Taxation Discussion with State Administration of Taxation of China

system is complicated, and the taxes are heavy,
yet comparatively fair and standardized. To
better tackle the challenges encountered in tax
compliance, we encourage companies to keep a
well record on all supporting documents and data
on a daily basis.”
President of Sinopec America Zhang Jixing
commented, “We hope China’s State
Administration of Taxation can push forward the
negotiation on additional tax treaties at the state
level, as to bring tax benefits for companies. It will
show that the U.S. welcomes Chinese investments,
as well as China encourages investing in the U.S.”
At the end of the discussion, Mr. Wang Jun
concluded, “The United States has one of the most
advanced tax systems in the world. Whereas both
governments are working together on developing
more favorable bilateral tax treaties to bring more
benefits to our companies, we always strongly
recommend all Chinese companies in the U.S.
strictly comply with its tax rules, in order to mitigate
potential risks in the long term.”

CGCC Chairmen Sent off Vice Chaiman Liu Hanbo

W
This is the first of many saloons in 2016 that
provides career development opportunities for
CGCC team members. CGCC aims to invite
professional leaders from its member companies
to bring career advice for CGCC team members in
a way to strengthen their team-work and enhance
personal workforce skills. CGCC welcomes young
passionate professional leaders from all members
to join this career saloon program.

ednesday, March 2nd, 2016, New York, China General
Chamber of Commerce – U.S.A. (CGCC) hosted a farewell
party for Liu HanBo, Vice Chairman of CGCC and CEO of COSCO
Americas, Inc. Due to work arrangement, Mr. Liu would be soon
leaving the U.S.
CGCC Chairman Xu Chen and more than 10 CGCC old and new
vice chairmen of New York region attended this event. On behalf of
all CGCC members, Xu Chen presented Mr. Liu a trophy, expressing
gratitude towards Liu’s years of extraordinary contribution the
growth and development of CGCC, and wishes his leadership will
bring more successes for his career in the future.

Liu HanBo, Vice Chairman of CGCC and
CEO of COSCO Americas, Inc. with CGCC
Chairman Xu Chen
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BOC Supports 2,201 “Going Global”
Projects in 2009-2015

B

United and Air China Extend, Deepen Partnership
(Source: Air Transport World)

(Source: Bank of China)

S

tar Alliance partners United Airlines and
Air China said they have inked a multi-year
agreement to extend and expand their strategic
partnership.

ank of China accumulatively supported a total
of 2,201 “going global” projects for the Chinese
enterprises and offered loan commitments in the
amount of 148.6 billion U.S. dollars in the period
from 2009 to 2015.
To be specific, the BOC supported 188 overseas
M&A loan projects with loans at 56.3 billion U.S.
dollars, 72 export buyer’s credit projects with loans
at 9.7 billion U.S. dollars, and 1,941 overseas
business loan projects with loans at 82.6 billion
U.S. dollars.
In the period of 2015-2017, the bank aims to offer
credit lines of 100 billion U.S. dollars for the “Belt
and Road” construction. In 2015, it over-fulfilled
the year’s target of granting 20 billion U.S. dollars
loans. The bank tracked about 330 important

The airlines said in a joint statement that they are
establishing a “joint strategic initiative that will
significantly deepen coordination between the two
airlines.”
projects with investments totaling more than 360
billion U.S. dollars in the “Belt and Road” regions
last year.
By the end of 2015, the BOC has seen 644
overseas branches in 46 countries and regions.
It is worth noting that it has set up branches in 18
countries along the “Belt and Road”.

China Construction Bank Becomes First Chinese Bank to Help Set Silver Price

C

hina Construction Bank Corp. has become the
first Chinese bank to participate in the London
silver price fix, in a further demonstration of the
country’s footprint in global financial markets.
The addition to the panel of price participants
comes amid unrest among silver market
participants following a recent series of fixings that
deviated from the spot price and cost some users
thousands of dollars.
CCB, one of China’s big-four state-owned lenders,
will participate in the daily electronic auctions that
set the LBMA Silver Price benchmark, CME Group
Inc. said in a news release Monday. CME Group
and Thomson Reuters Corp. co-administrate the
silver fix.
The Chinese bank will join UBS Group AG, Bank
of Nova Scotia, HSBC Holdings PLC, Toronto
Dominion Bank and J.P. Morgan Chase & Co.
“CCB is delighted to be the first Chinese bank to
become a participant in the Silver Price auction
process in London,” said Mr. Gu Yu, general
manager of the financial markets department at
CCB. “This further builds on our combined efforts
to boost RMB liquidity and products in Europe.”
The move is the latest in a series of steps taken
by China to extend its reach in global financial
10
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The initiative will include expanding connecting
flight opportunities for passengers flying between
the US and China on Chicago-based United and
Beijing-based Air China. The airlines said they will
work to create “a more seamless experience for
customers when traveling through key gateway
airports, such as Beijing and San Francisco.” The
carriers said they will also enhance reciprocal
benefits for elite frequent flyers and coordinate
joint marketing campaigns in the US and China.

“The new initiative will be led by senior executives
from both carriers, who will meet regularly to
coordinate new initiative rollouts, promote closer
cultural integration between Air China and United,
and prepare both companies for future joint
opportunities,” the airlines said in the statement.
“This agreement marks a significant milestone
in our long-standing cooperation and further
distinguishes United and Air China as the leading
carriers between the US and China,” United
president and CEO Oscar Munoz said.
United currently serves Beijing, Shanghai and
Chengdu nonstop from San Francisco (SFO)
and plans to add two more mainland Chinese
destinations from SFO this year, subject to
government approval: Xi’an on May 8 and
Hangzhou on July 13.

(Source: The Wall Street Journal)

markets, and will make it easier for companies and
individuals to invest abroad.
The Asian giant had its currency, the yuan,
d e c l a r e d a n o ff i c i a l r e s e r v e c u r r e n c y l a s t
November putting it on a par with global
powerhouse currencies such as the dollar, the
euro and the yen.
China is also playing a larger role in metals
markets, although its efforts have been tainted by a
scandal at a warehouse in the port city of Qingdao,
in which banks allegedly pledged metal multiple
times as collateral on loans. CCB, the nation’s
second-largest lender by assets, said in October it
would buy a majority stake in British metal trading
company Metdist Trading Limited.
“Every new participant is good news for a market,”
said Robin Bhar, head of metals research at
Société Générale SA “Hopefully, we’ll have other
members from the region.”
The silver fix went electronic in August 2014,
after 117 years as a telephone-based system,
after coming under scrutiny from regulators
recently, as part of a wider probe into key financial
benchmarks. The benchmark is used globally by
firms, from miners to retailers, in the pricing of
silver stock.

BYD Receives More Electric Bus Orders from California, Washington
(Source: NGTNews)

B

YD has received orders for its all-electric
buses from two West Coast transit authorities,
Solano County Transit (SolTrans) in California and
Link Transit in Washington. The electric buses will
be built in Southern California, with both transit
authorities taking delivery this summer.
SolTrans has placed an order for two 40-foot BYD
K9 electric buses that can drive as far as 155 miles
on a single charge, even through heavy city traffic,
according to BYD. The K9 is BYD’s most popular
electric bus model, with the company claiming to
have about 6,000 K9s in service across the globe.
Meanwhile, BYD will build four 35-foot K9S electric
buses for Link Transit, and though the K9S is
about five feet shorter than the standard K9, it still
boasts the same 155-mile driving range. Both K9
bus models come with a 12-year warranty for the
iron-phosphate battery packs.
BYD recently received one of its largest orders to
date from the Antelope Valley Transit Authority,
which placed an order for 85 electric buses over
the next five years.
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China Trainmaker Eyes U.S. Growth After $1.3 Billion Bid

China’s CRRC Wins $1.3 Bln Deal to Supply Chicago Rail Cars

(Source: Bloomberg)

(Source: Chicago Tribune)

C

RRC Corp., China’s only maker of high-speed
locomotives, said it’s interested in investing in
more U.S. cities after winning a $1.3 billion rail-car
contract from Chicago’s transport authorities.
The company is bidding for a subway project in
Los Angeles and a double-deck train contract in
Philadelphia, CRRC Vice-President Yu Weiping
said in an interview in Manhattan on Monday,
without providing details. It also is looking for work
in New York, according to Yu, who has visited the
city six times over the past year.

overseas sales to as much as $15 billion by
2020, it’s also feeling the headwinds as the global
economy weakens, Yu said.
“The world’s rail-transport market is not as hot as
in the past years, just like the global economy,”
said Yu. “Infrastructure construction needs money.
The general demand is falling.”
CRRC, which has 170,000 employees, will focus
on the U.S. this year while it’s also interested in
Europe and other markets, Yu said.

“Time and time again, you ask me whether I love
you, yes I do,” said Yu, citing a Chinese pop song
on his interest in New York. “I think this is a very
good market for us in terms of rail transport and
equipment. It is the most dynamic center in the
world.”

The stock rose 0.9 percent to close at HK$7.81 in
Hong Kong Tuesday, while the city’s Hang Seng
Index gained 0.3 percent. The shares have lost
three-fifths of their value since touching a recordhigh in April 2015.

Yu’s comments came after the Chicago Transport
Authority last month ordered 846 rail cars from a
unit of CRRC, its second U.S. deal in 18 months.
The Chinese government combined former
trainmakers CSR Corp. and China CNR Corp.
last year, forming CRRC to better compete with
Germany’s Siemens AG and France’s Alstom SA.
China, home to the world’s biggest high-speed
rail network, has identified the sector as one of
10 focus industries in a blueprint for economic
development.

Premier Li Keqiang is leading the nation’s
overseas push by train equipment makers as
part of the government’s broader strategy to turn
China into an advanced industrial nation. They
have targeted emerging markets in Africa, Latin
America and Southeast Asia for rail-related orders,
while also bidding for high-profile contracts in the
developed world.

A $567 million Boston deal that CNR won before
the merger in 2014 was China’s first major rail
contract in North America. It’s proposal was 50
percent cheaper than Bombardier Inc.’s bid.
While CRRC is still committed to double its

Rail Diplomacy

China won the rights to build a $5.5 billion railway
line in Indonesia in October last year, beating out
Japan for the link from Jakarta to Bandung.
A China Railway Group-led consortium and
XpressWest Enterprises LLC is forming a joint
venture to build a high-speed railway linking Las
Vegas and Los Angeles, the first Chinese-made
bullet-train project in the U.S.

T

he Chicago Transit Authority board voted
Wednesday to approve a $1.3 billion contract for
846 rail cars — representing about half of the CTA’s
total fleet.
A monumental overhaul of the Chicago Transit
Authority‘s rail car line was launched Wednesday with
the approval of a $1.3 billion contract to replace about
half of its fleet — the biggest car purchase in the
agency’s history.
The new generation of 846 rail cars will be built at a
new manufacturing facility on the Southeast Side.
The winning bidder to build the 7000 Series cars is
CSR Sifang America, whose partners include the
Chinese state-owned rail car manufacturing company
CRRC Qingdao Sifang and CSR America, which
handles North American operations. The same
manufacturer is currently building cars for the Boston
transit system.
A look at CTA rail cars through the years.
The last batch of CTA rail cars, known as the 5000
Series, were designed in the past decade and built by
Bombardier Transportation, which lost this year’s bid.
The new cars will replace 2600 Series cars produced
in the 1980s.
The 7000 Series cars will have a different seating
arrangement than the 5000 Series cars, which have
mostly aisle-facing seats. The wider, New Yorksubway-style aisles were intended to provide more
standing room during rush hour, but have proved
unpopular with some riders, who do not like getting
their feet stepped on while seated, or having their
views blocked by standing passengers.
The new cars, with LED lighting and 37 to 38 seats
each, will be a hybrid of the 5000 Series and the
3200 Series currently seen on the Brown and Orange
Lines. The front of the cars will have aisle-facing seats
to maximize standing space and make it easier for
passengers to get on and off, while the rest of the car
will have a mix of forward and rear-facing seat pairs
and the popular single seats.
The contract is expected to create 169 jobs —
employing mostly union, high-skilled, sheet metal
and electrical workers — at an assembly facility at
135th Street and Torrence Avenue, city officials said.
The facility is expected to build the 7000 Series cars
over 10 years — with prototypes coming out in 2019,
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and cars going into the system in 2020, said CTA
spokesman Brian Steele.
In a buoyant news conference at CTA headquarters
after the board’s vote, Mayor Rahm Emanuel called
the deal historic and said he hoped the facility could
also be used for other rail car orders from around
the country. He expects suppliers to be drawn to
the Hegewisch facility, bringing even more jobs. He
said the deal was an example of the city using its
purchasing power to create local employment, as it
did when Chicago Police ordered its new cars from
the South Side Ford plant.
“It’s one thing to order new cars and the customers
will get a great experience. It’s another thing to order
those cars and create great manufacturing jobs in the
city of Chicago, and bring back rail-car manufacturing
to its proper home,” Emanuel said.
CTA president Dorval Carter said the purchase
will give the CTA one of the country’s youngest rail
fleets — with the average age of a car dropping
from 26 years in 2011 to 13 years once all the cars
are delivered— and save $7 million annually in
maintenance costs.
While the board approved a $1.3 billion contract, the
cost over time could be about $1.4 billion because of
inflation as the CTA exercises its options to go beyond
an initial purchase of 400 cars, Steele said.
The CSR Sifang America bid came in $226 million
lower than Bombardier’s.
Like the 5000 Series cars, the new cars will also
convert the direct current supplied by the rails to an
alternating current for propulsion, which provides a
quieter, smoother ride, Steele said.
The new cars will be bought with a mix of federal and
local funds, the latter provided by a bond issue.
The CTA first asked for proposals for the rail cars
in February 2013, but the next year rejected the
initial bids as incompatible with the 5000 Series.
The agency then asked for the bids again, dropping
the compatibility requirement and including a “U.S.
Employment provision,” asking bidders to provide the
number and type of new jobs they planned to create.
Jorge Ramirez, president of the Chicago Federation of
Labor, said he hopes Metra would also consider using
the facility for rail car manufacture.
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Fosun International Says Annual Net Profit Climbs 17.3 Per Cent, Pledges More
Investment in Brazil, Russia and India
(Source: South China Morning Post)
including US-based insurers, a UK-based property
manager and food producer, and a Japanese
resort operator.
Hong Hao, managing director of Bocom
International, said Fosun had been successful in
acquiring good-quality insurers, which provided
long-term investable capital with low cost.
“Its challenge is to realise profit of its investments
quickly, especially some acquisition had been
made with high premiums,” he said.

F

osun International, the Chinese mainland
based conglomerate chaired by billionaire Guo
Guangchang, reported 2015 net profit grew 17.3
per cent on year, and pledged this year to continue
expanding its global footprint to include new
investments in Brazil, Russia and India.
Guo, founder and chairman of Fosun, discussed
the results during a press conference in Hong
Kong on Thursday, his first since he went out of
contact in early December and later confirmed by
his company to have been “assisting investigation”
by Chinese authorities.

Fosun’s shares closed 1.6 per cent lower at
HK$11.04 on Thursday following the annual results
release.
A CEO of a New York-listed financial company who
attended the results announcement and asked to
remain anonymous, expressed some doubts about
the company’s strategy.

No details of the investigation have been made
public.

“ I t s p r o f i t m a r g i n s e e m s t o o l o w. F o s u n ’s
investments are too dispersed and it has yet to
convince me with strong earnings outlook,” he
said.

“Our investment had been mainly focused in
Europe and the US in the past few years, while
we believe opportunities are emerging in Brazil,
Russia and India, with their weakening currency
rates,” he said.

The resources segment under Fosun saw a
decrease in profit in 2015, mainly due to a fall in
Hainan Mining’s profit and the loss suffered by
ROC, the Australia based upstream oil and gas
company acquired by Fosun last January.

“We will also look for acquisition targets which
enable synergies with existing insurance
companies and whose products can supplement
ours,” he said.

In 2015, ROC realised recorded net loss of US$
31.3 million on revenue of US$130.5 million, .

Fosun last year acquired diversified assets
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Fosun said net profit totalled 8.04 billion yuan
(HK$9.66 billion), while revenue increased by 27.6
per cent to 78.80 billion yuan. The company’s
net gearing ratio decreased to 69.3 per cent from
73.3 per cent in 2014. The average funding cost
declined to 4.97 per cent from 5.61 per cent in
2014. The company declared a dividend of 17 HK
cents per share.
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“It seems we made the move into the oil sector too
early. But personally, I believe commodities will
offer good investment opportunities this year,” said
Guo.

China Eastern Launches Shanghai-Chicago Direct Flight Service
(Source: China Daily)

A

Boeing 777-300ER of China Eastern Airlines
arrived at O’Hare International Airport of US
Midwest city of Chicago Friday, inaugurating direct
flight of the Chinese airline between Shanghai and
Chicago.
Chicago gave the maiden flight a warm welcome
featuring a water cannon salute and a ribbon
cutting ceremony.
Speaking at the ceremony, Ginger Evans,
Commissioner of Chicago Department of Aviation,
said the direct flight service launched by China
Eastern will strengthen Chicago’s connectivity
to China and furthers Chicago Mayor Rahm
Emmanuel’s vision to increase tourism to China.
“The addition of China Eastern service will
generate an additional $175 million in annual
economic impact for the Chicago region,” she
added.
With more direct flights with China, “Chicago will
play a more important role in promoting the peopleto-people exchanges and practical cooperation in
various areas between China and the US,” said
Chinese Consul General in Chicago Zhao Weiping.
Dong Bo, Chief Marketing Officer of China
Eastern, recalled the friendship between Shanghai
and Chicago as sister cities since 1985.
As the year 2016 marks China-US Tourism Year,
“China Eastern has set up a new bridge connecting
the two great cities, which will provide true and
important convenience for the communication and
cooperation in various fields for the passengers,”
he said.
China Eastern’s flight between Shanghai and
Chicago will be a daily service.
With the new one added, Chicago now has six
direct flights reaching Chinese mainland and Hong
Kong SAR, linking US Midwest closer with China.
Statistics of US Commerce Department showed

trade volume between China and the nine states in
US Midwest reached $92.643 billion in 2015.
More than 160 Chinese companies, including such
big names as Wanxiang, Wanda, Lenovo and
ZTE, have invested in US Midwest, and their total
investment, according to statistics of US Rhodium
Group, has exceeded $11 billion. These Chinese
companies have employed more than 40,000 local
workers.
China Railway Rolling Stock Corporation (CRRC),
the world’s biggest train maker by revenue, is
a new comer on the list of Chinese companies
investing in US Midwest.
The Chinese railcar maker won a $1.3-billion
order early this month, and will build a new railcar
assembly facility in Chicago, the first of its kind in
35 years. The order is expected to create around
169 new jobs for Chicago.
Chicago’s cooperation with China in cultural and
tourism areas has also flourished.
China’s Terracotta Warriors now on exhibition at
the Field Museum will last 10 months; Chicago
Art Museum has launched a “monkeying around”
program to celebrate Chinese lunar New Year this
year, putting on display some monkey paintings
from ancient China; and Chinese New Year
Concert has become an annual event for three
running years.
In order to attract more Chinese tourists, Chicago
is the first city in the United States to host Chinese
New Year celebrations in the name of the city
government. Chicago Mayor Emanuel aims to
grow the celebration year by year until it becomes
“the largest Chinese New Year celebration of any
city in North America.”
Headquartered in Shanghai, China Eastern Airlines
is one of the top three airlines in mainland China.
It serves nearly 80 million travelers annually and
ranks among the world’s top five airlines in terms
of passenger transportation volume.
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Huawei Collaborates with China UnionPay for Huawei Pay
(Source: International Business Times)

H

uawei Technologies Co., the leading Chinese
smartphone manufacturer, has partnered with
China UnionPay in order to introduce its mobile
payment service called Huawei Pay. As far as
bank-card payments are concerned, UnionPay
holds a dominant position in the country. The staterun bank-card processor, which also works with
Apple Pay, will help Huawei to roll out NFC (Near
Field Communication) mobile payments in China.

In 2010, Facebook opened its first engineering
office outside of Silicon Valley in Seattle. Google
is expanding its existing Kirkland campus,
significantly boosting its presence in the Seattle
region.

Huawei Pay promises to provide extra security
to retain its position in the extremely competitive
market. To make it more secure, every transaction
needs a fingerprint authentication.

“I believe Huawei chose the area because it is
the center of the development of cloud computing
technology,” said Zhaohui Tang, CEO of adSage,
a Chinese digital advertising technology company
that also has an office in Bellevue. “A big benefit is
that the city is filled with skilled programmers and
developers who have expertise in the cloud and
all its capabilities,” said Bill Liu. He is president
of the Association of Technology and Innovation,
an organization that promotes entrepreneurship,
technical leadership and technical exchange
between China and the US.

All NFC-enabled Huawei smartphones with a
fingerprint scanner can be used to make payments
using Huawei Pay. The Huawei Mate S, released
back in December, 2015 supports NFC technology.

“The city is excited Huawei has chosen Bellevue
as the site for their new R&D center,” said James
Henderson, economic development director for
Bellevue, in an article on Geekwire.com.

In 2015, supported by the steady sales in the
domestic market as well as in Western Europe,
Huawei has shipped 108 million smartphones, up
by 44 percent from 2014.

Huawei grew its shipments by nearly 45 percent

Currently, Huawei is China’s biggest smartphone
maker by shipments.
Last September, Huawei started testing its mobile
payment service in China. Then, it could only be
used in limited number of shops and restaurants.
Earlier this month, Huawei formally announced
the launch of mobile payment system and became
the first Chinese handset vendor to challenge tech
giants like Apple and Samsung.
This collaboration with UnionPay will help Huawei
to activate its mobile payment service across
China. According to The Wall Street Journal, the
introduction of Huawei Pay will aggravate the
already tough competition in the digital payment
market of China.
Major technology companies, both domestic and
international have entered into the fast-growing
mobile payments market in China. The country’s
mobile payment market is dominated by Alipay,

The Greater Seattle area is a hot spot for tech
companies, not only because it is the home to
Microsoft, T-Mobile and Expedia, but also for
its healthy ecosystem, the talent pool for tech
company development, and its lower costs
compared with Silicon Valley in Northern California.

owned by Alibaba Group Holding Ltd. Alipay enjoys
70 percent market share in the domain of mobile
payments.

in 2015 and is one of the world’s top smartphone
makers. The company is engaged in some 100
research projects with more than 50 universities in
the United States
More than 70,000 of Huawei’s 150,000 global
employees work in R&D. At CES 2016, Huawei
said it expects to surpass Apple in the next
two to three years, and then pass Samsung by
2021, ultimately becoming the world’s largest
smartphone manufacturer.
Huawei Technologies Co Ltd is based in Shenzhen,
Guangdong province. Founded in 1988 by Ren
Zhengfei, it is the largest telecommunicationsequipment maker in the world.

Wanda Mulls Taking Property Unit in HK Private
(Source: China Daily)

Huawei to Open New Office in Seattle, Go on Hiring Spree
(Source: China Daily)

H

uawei Technologies will open a new office in
Bellevue, Washington, this month and hire as
many as 100 workers at the location.
Huawei Technologies North America’s research
and development office will be staffed by up to 100
workers by 2017, according to William Plummer,
vice-president of external affairs.
The North American unit of the Chinese
telecommunications giant currently has a small
office in Kirkland, Washington. Its North American
website and LinkedIn page both had open
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positions for the Bellevue location. Bellevue is
about 12 miles east of Seattle.
The office building, the Plaza Center Bellevue, is
located in the heart of Bellevue’s business district.
Huawei’s lease is for 11,000 square feet on the
fifth floor.
Grant Yerke, a senior vice-president at Broderick
Group, a Bellevue real estate company, said it
is not enough space for 100 employees, but the
company may have an option to expand.

Billionaire Wang Jianlin is considering privatizing
Dalian Wanda Group Co’s property unit in Hong
Kong in a deal worth at least HK$31.3 billion ($4
billion), Hong Kong Economic Times reported
Thursday.
The group is considering an offer of HK$48
or more for each H-share in Dalian Wanda
Commercial Properties Co, 24 percent above the
stock’s closing price in Hong Kong on March 30.
The shares surged 21 percent to HK$47.20 in
Hong Kong on Thursday.
The newspaper said that the domestic
shareholders are demanding strongly a comeback
to A-share market which triggered the move.
A report from HSBC Securities on Wednesday

showed that the forecast of the net asset value per
share of the group is adjusted downwardly to 87.8
yuan as well as its target price to 65 yuan.
According to an unnamed analyst, Wanda
Commercial’s move to list in H-share was triggered
by the tightened financing channels back then in
Chinese mainland. However, Chinese mainland
now has a lower cost of issuing bonds.
It will be hard for Wanda Group to spin off assets
to list in H-share market, the newspaper reported,
citing the analyst.
Earlier this year, Wanda Commercial’s parent group
forecast overall sales will fall this year as a slump
in its main real estate business overshadows gains
from its burgeoning entertainment operations.
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Wanda Group Becomes New FIFA Partner

AMC Theater Chain to Buy Carmike for $1.1 Billion

(Source: International Business Times)

T

he Wanda Group is the first Chinese company
to sign up as a FIFA Partner. This grants them
the highest level of sponsorship rights, which
includes the next four FIFA World Cup™ editions.
The agreement was announced today at the Home
of FIFA in Zurich in the presence of FIFA President
Gianni Infantino and Wanda Group’s Chairman
Wang Jianlin.
“We are pleased to welcome the Wanda Group
to FIFA. A company that has a long affiliation
with football, has been an active supporter of the
game for many years and shares our enthusiasm
to develop and strengthen football,” said FIFA
President Gianni Infantino.
As part of their agreement, Wanda Group will
have rights to all FIFA competitions and corporate
activities up to and including the 2030 FIFA World
Cup™.
“As FIFA President, I am committed to providing
stronger support for football development to
our member associations, and I believe that the
relationship with Wanda will support us to continue
the on-going development and growth of the

game in China and all over the world,” continued
Infantino.
Increasing awareness and participation in sports
has become a key focus for the Wanda Group over
recent years.
“We are highly motivated to promote football
across the country and to inspire a new generation
of youngsters. The Chinese Government is
committed to this development and as a company
we strongly support these efforts. In order to
professionally grow the existing grassroots
movement into a sustainable and well managed
sport, we are delighted to tap into the vast
experience of the most competent advisor – FIFA.
We believe in football as one of the most attractive
sports globally and have the highest trust in FIFA
and its newly established organisational structure
under the lead of President Gianni Infantino,” said
Wang Jianlin, Chairman of the Wanda Group.
Through their partnership, the Wanda Group will
engage in numerous initiatives, with a strong focus
towards grassroots football development in China
PR and the Asian region.

(Source: International Business Times)

A

chairs, and expanded food offerings to more
venues.

AMC, which Chinese conglomerate Dalian Wanda
Group bought in 2012, said Thursday it is paying
$1.1 billion including debt for Carmike.

He said the cost of upgrading would be
“reasonable” and profitable. He also said Wanda,
which owns 75 percent of AMC, was supportive
of the deal, but he declined to speak on behalf of
Wanda.

MC Entertainment is acquiring rival Carmike
Cinemas to create the world’s largest movie
theater chain.

The combined company will be the dominant
theater chain in North American and signals
Wanda’s further expansion into the entertainment
industry. Just two months ago, it said it would
spend $3.5 billion to acquire mid-level studio
Legendary Entertainment, the co-financier of
blockbusters like “Jurassic World” and “The Dark
Knight.”
Wanda is also behind a multibillion-dollar studio
complex being built in eastern China that was used
to shoot the upcoming movie, “The Great Wall.”
AMC will pay $30 in cash per share, about 19
percent higher than the $25.11 Carmike shares
closed at Thursday.
The acquisition will boost AMC’s theater locations
by more than 70 percent to well over 600 and
increase its screen count by half to nearly 8,400.
Regal Entertainment Group, the current leader,
runs nearly 7,400 screens in about 570 theaters.
The boards of both companies approved the deal,
which is expected to close by the end of the year
following a review by government competition
authorities.
AMC CEO Adam Aron said he hopes the
combination will boost profits in 2017 and enable
about $35 million in annual savings, while bringing
upscale amenities like alcohol service, reclining
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“Clearly, they are supportive of what AMC is doing,
and what AMC is doing is we’re growing our
business,” Aron said.
Aron said any possible theater closures would
“depend on a conversation with the Justice
Department.”
He noted there are only a few markets where the
companies’ theaters overlap and where closures
might occur. AMC is focused on larger cities while
Carmike is in smaller markets.
AMC Entertainment Holdings Inc. is based in
Leawood, Kansas, which will be the combined
company’s new headquarters. Carmike Cinemas
Inc. is headquartered in Columbus, Georgia.
David Passman, president and Chief Executive
O ff i c e r f o r C a r m i k e , s a i d t h e y e x p e c t t h e
transaction to close by the end of this year. “For
now, we remain separate companies and it is
business as usual,” he said in a news release.
“We expect this transaction to be largely seamless
for our guests,” he added. “You can continue to
enjoy Carmike Cinemas, earn and use points in
our Rewards program, and purchase and use gift
cards as you always have.”
Carmike operates Cinema 8 at Lakeshore Mall in
Sebring.
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ZTE, Warriors Team Up for Kids

China’s Anbang to Acquire Strategic Hotels for $6.5 Billion

(Source: China Daily)

(Source: Reuters)

T

he Wanda Group is the first Chinese company
to sign up as a FIFA Partner. This grants them
the highest level of sponsorship rights, which
includes the next four FIFA World Cup™ editions.
The agreement was announced today at the Home
of FIFA in Zurich in the presence of FIFA President
Gianni Infantino and Wanda Group’s Chairman
Wang Jianlin.
“We are pleased to welcome the Wanda Group
to FIFA. A company that has a long affiliation
with football, has been an active supporter of the
game for many years and shares our enthusiasm
to develop and strengthen football,” said FIFA
President Gianni Infantino.
As part of their agreement, Wanda Group will
have rights to all FIFA competitions and corporate
activities up to and including the 2030 FIFA World
Cup™.
“As FIFA President, I am committed to providing
stronger support for football development to
our member associations, and I believe that the
relationship with Wanda will support us to continue
the on-going development and growth of the

game in China and all over the world,” continued
Infantino.
Increasing awareness and participation in sports
has become a key focus for the Wanda Group over
recent years.
“We are highly motivated to promote football
across the country and to inspire a new generation
of youngsters. The Chinese Government is
committed to this development and as a company
we strongly support these efforts. In order to
professionally grow the existing grassroots
movement into a sustainable and well managed
sport, we are delighted to tap into the vast
experience of the most competent advisor – FIFA.
We believe in football as one of the most attractive
sports globally and have the highest trust in FIFA
and its newly established organisational structure
under the lead of President Gianni Infantino,” said
Wang Jianlin, Chairman of the Wanda Group.
Through their partnership, the Wanda Group will
engage in numerous initiatives, with a strong focus
towards grassroots football development in China
PR and the Asian region.

C

hina’s Anbang Insurance Group has agreed
to acquire Strategic Hotels & Resorts Inc for
around $6.5 billion, as the owner of New York’s
iconic Waldorf Astoria expands its U.S. hotel
portfolio, a person briefed on the matter said
Saturday.
The deal, which illustrates corporate China’s
unquenched thirst for U.S real estate, comes just
three months after Strategic Hotels’ current owner,
private equity firm Blackstone Group LP (BX.N),
took the company private for around $6 billion.
The source asked not to be identified because the
deal is not yet public. Anbang and Strategic Hotels
did not respond to requests for comment, while
Blackstone declined to comment. Bloomberg first
reported on the transaction earlier on Saturday.
Strategic Hotels’ properties include the Four
Seasons Washington, D.C. on Pennsylvania
Avenue, the Westin St. Francis on Union Square
in San Francisco and the beach-front Ritz-Carlton
Laguna Niguel in Orange County, California.

Anbang purchased New York’s Waldorf Astoria
from Hilton Worldwide Holdings Inc (HLT.N) in
2014 for $1.95 billion, one of the highest prices per
room ever paid for a U.S. hotel. The deal closed
in February 2015 following a review of by U.S.
national security watchdog Committee on Foreign
Investment in the United States (CFIUS).
At the time that Blackstone took it private,
Strategic Hotels owned 17 hotels operated by
top hospitality chains including Hyatt Hotels Corp
(H.N), InterContinental Hotels Group Plc (IHG.L)
and Marriott International Inc (MAR.O).
Chinese investment into hotels has been growing
since 2011 and 2012, when just $160 million and
$130 million were invested, according to data
from JLL, a global real estate broker and advisory
services company based in Chicago.
In November, Anbang agreed to buy U.S. annuities
and life insurer Fidelity & Guaranty Life (FGL.N) for
about $1.57 billion.

Los Angeles Lakers and East West Bank Partner With TreePeople For Trees For
Threes
(Source: NBA Lakers)

S

taff and volunteers from East West Bank,
Tr e e P e o p l e a n d K o r e a t o w n Yo u t h a n d
Community Center will join together on April 2nd to
plant street trees in the West Adams neighborhood
of South Los Angeles. More than 100 volunteers
will be there to participate, with expert staff on
hand to ensure that the 30 trees are well planted.
The newly planted trees will match trees that are
already planted in the area and are ideal for the
narrow parkways of the neighborhood. Volunteers
and staff will also care for trees that were recently
planted in the area with watering, mulching and
weeding.
“West Adams is one of the neighborhoods in Los
Angeles that needs trees the most. Neighborhoods
that have fewer trees are hotter in the summer,
and are more likely to suffer from air pollution
issues,” KYCC’s Environmental Services Manager,
Ryan Allen said.
One hundred trees will also be available for
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community residents to plant at home as part of
City Plants’ tree adoption program. TreePeople
staff will be on-hand leading tree planting and tree
care workshops.
"We’re inspired by the opportunity to help the
community come together to create a healthier
n e i g h b o r h o o d , " Tr e e P e o p l e ’ s D i r e c t o r o f
Engagement and Partnerships, Torin Dunnavant
said. "Bringing City Plants, KYCC and TreePeople
together to combine talents shows how we can
create a more sustainable LA together."
For the Lakers and East West Bank, this event
is the culmination of the season long Trees For
Threes program, which pledges to plant a tree in
the community for every three pointer made by a
Lakers player at STAPLES Center. Some of the
over 250 trees earned by the Lakers this season
will be represented at this event. The remainder
will be planted or distributed by Tree People
throughout 2016.
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China Crude Imports Hit Record as Price Crash Boosts Buying
(Source: Bloomberg)

C

hina’s crude imports rose to a record as oil’s
crash to the lowest in more than 12 years
boosted buying.
The world’s biggest energy user increased inbound
crude shipments in February by 19 percent from
the previous month to 31.8 million metric tons,
according to data from the Beijing-based General
Administration of Customs on Tuesday. That’s
equivalent to about 8.04 million barrels a day,
the highest daily average on record. Oil product
exports slid a second month to 2.99 million tons,
the lowest since May.
Crude imports rebounded from a three-month
low in January, when Brent oil fell below $28
a barrel to the weakest since November 2003.
The international crude benchmark was trading
at $40.34 a barrel at 12:24 p.m. in Shanghai
on Tuesday. China took advantage of the oil
price collapse last year to build up oil reserves
and inbound shipments may rise this year after
independent refiners were granted import licenses.
“The reported crude imports last month greatly

exceed our expectations,” Gao Jian, an analyst
with SCI International, a Shandong-based
commodity researcher, said by phone. “Weak
international crude prices that fell below $30 a
barrel in January may have boosted Chinese
refiners’ appetite for imports.”

$40 Floor
The government’s decision not to cut retail fuel
prices when oil falls below $40 a barrel has made
domestic sales of oil products more profitable
compared with exports, according to ICIS China, a
Shanghai-based researcher.
“The $40 price floor for domestic fuel sales is
curbing shipments overseas,” Amy Sun, an analyst
with ICIS China, said by phone. “Exports will
probably remain subdued.”
Stockpiles of diesel, a barometer of the country’s
industrial activity, increased 6.7 percent in January
from a month earlier, according to the latest data
from China Oil, Gas & Petrochemicals newsletter
run by the official Xinhua News Agency.

Chinese Firms Earning More From Overseas on Better Perception of
‘Made in China’
(Source: China Daily)

C

hinese brands, especially those from the
technology sector, continue to earn an
increasing proportion of their revenue from
overseas, according to the newly released 2016
BrandZ Top 100 Most Valuable Chinese Brands.
The top three brands with the greatest proportion
of revenue from overseas business include
Lenovo Group Ltd, with 68 percent of its revenue
from international business, followed by Huawei
Technologies Co Ltd, a newcomer to the ranking
with 62 percent, and ZTE Corp with half of its
revenue from business overseas, it said.
“With Chinese companies continuing to expand
their operations overseas and a more positive
perception of ‘made in China’, Chinese brands
are deriving increasing overseas earnings,” said
Doreen Wang, global head of BrandZ, Millward
Brown.
The expansion of international business is
especially important as the growth of the domestic
economy slows and Chinese companies attempt
to raise awareness of Chinese brands, she said.
Wang said she believed that Chinese companies
would see a steady growth in their revenue from
abroad in the years to come.
Leading the top 20 Chinese brands with most
revenue overseas, Lenovo, the world’s largest
PC maker, continued to grow its PC, mobile and
enterprise businesses outside of China, helping
balance the softening of the Chinese market.
It gained 68 percent of its total revenue from
overseas business, up from 62 percent from the
previous year.
Analysts said Chinese brands are increasingly
gaining more revenue and market share not only
in emerging markets but also from the developed
markets.
Offering quality smartphone at a more affordable
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price, Huawei has successfully gained market
share not only in emerging markets but also in
Europe, while ZTE has also expanded its presence
in the Android-based market in the United States.
Alibaba Group Holding Ltd has been aggressively
investing in global growth with initiatives such as
AliExpress, a platform to sell Chinese products to
overseas customers, and establishment of a cloudcomputing center in California.
“Western consumers used to view Chinese brands
as makers of low-quality and cheaper items, but
this perception has gradually changed as Chinese
brands are coming up with more quality and valueadded products under their own names,” said
Wang.
Wang said she was confident the Chinese brands
will be better perceived on the global market in the
same way as how the world came to see products
made in Japan and South Korea.
According to the survey, 15 of the top 20 Chinese
brands in terms of overseas revenue come
mainly from three categories, including six from
home appliances, five from airlines and four from
technology.
With Chinese outbound travel growing 12
percent in 2015, according to the World Tourism
Organization, increasing Chinese companies from
the aviation sector are also seeing rising overseas
revenue, with Spring Airlines Co Ltd, Air China Ltd
and China Eastern Airlines Corp Ltd continuing to
add international routes.
Half of the top 20 brands are market-driven and
half are State-owned enterprises, mostly in the oil,
gas and banking sectors.
The average proportion of overseas revenues of
competitive SOEs is higher than the market driven
ones, which suggests the government support still
remains important for Chinese brands trying to
gain a global presence.
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Statement from Working Group on U.S. RMB Trading and Clearing

Hisense Targets American TV Market With Mexican Factory

(Source: The Working Group on U.S. RMB Trading and Clearing)

(Source: The Wall Street Journal)

“M

aintaining a healthy commercial and
financial relationship with China is critical
to the continued expansion and competitiveness
o f t h e U . S . e c o n o m y. I n c r e a s i n g a c c e s s ,
reducing complexity and providing American
businesses with new tools to facilitate trade and
financial transactions with China will assist in
job creation, benefit mid-tier financial institutions

and businesses and open new opportunities for
growth. The U.S. should continue putting steps in
place to strengthen the foundations of our longterm relationship with China and manage the
many connections between the world’s two largest
economies.”
-Michael R. Bloomberg, Timothy F. Geithner, Henry
M. Paulson, Jr., Thomas J. Donohue

Chinese Investment in Europe, U.S. Hit Record High in 2015
(Source: Xinhua)

C

hinese investment in Europe and the United
States hit a record high in 2015, according to
a report released by law firm Baker & McKenzie on
Thursday.
Last year, Chinese investors poured 23 billion U.S.
dollars and 15 billion U.S. dollars into Europe and
America, respectively, according to the report.
Italy, France and the United Kingdom were the
top three destinations in Europe, and the states of
New York, California and Texas were the top U.S.

destinations for Chinese investment, it said.
Chinese investment was concentrated in the
real estate, automobile, finance and information
technology sectors, it said.
Chinese companies have entered hi-tech and
high-end manufacturing through acquisition of
well-known companies. They have aimed for longterm returns through investment in housing and
infrastructure to cushion the risks of economic
slowdown in China, it said.

C

hinese electronics manufacturer Hisense
Co. is doubling down on an investment in a
Mexican factory as it grabs for a bigger slice of
North America’s television market.
The Qingdao-based company, which also has
operations in Africa and Central Europe, is
part of a wave of Chinese companies—from
electronics and auto makers to shoemakers and
textile producers—that are increasingly looking to
manufacture abroad. Rising costs in China have
made factories in other markets more competitive.
Chinese brands expanding globally are also
opening regional manufacturing hubs to cut the
time it takes to get goods onto store shelves.
Hisense will put an additional $30 million toward
a plant in Rosarito, Mexico it bought from Sharp
Corp. last year, said Jerry Liu, the company’s
Americas CEO, who also led its effort to set
manufacturing up in Africa. The company plans
to enhance automation and increase production
capacity, with a goal of shipping as many as four
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million televisions throughout North America a year,
up from 1.5 million today. Hisense sells televisions
including under the Sharp brand, through Wal-Mart
Stores Inc., Best Buy Co., Amazon.com Inc. and
others.
The expansion comes as manufacturing in China
is getting more expensive, and slower economic
growth is reducing domestic demand. That is
pushing manufacturers from China to look to other
emerging markets, as well as to the U.S. and
Europe, for growth. Chinese companies completed
a record $61 billion in acquisitions abroad in 2015,
according to research firm Rhodium Group.
“Labor costs are rising, and other factors are
becoming more expensive, too—the cost of land,
environmental compliance. They are facing a new
reality and they need to adjust to stay in business,”
said Thilo Hanemann, an economist with Rhodium.
Chinese manufacturers “are being pushed out
by a changing economic reality in the Chinese
marketplace.”
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Chinese television makers are expanding overseas
at a time when shrinking margins have forced
established brands to exit the market. Companies
like Hisense have proven willing to accept lower
profits to gain market share, saidPaul Gagnon,
director of TV sets research at IHS Inc.
“Their strategic goal overseas is to grow market
share so there is a willingness at the corporate
level to accept lower returns,” he said.
Hisense surpassed Sony Corp. to become the
world’s third-largest TV maker by unit shipments
last year, but sold just 2.8% of televisions
purchased in North America, according to IHS.
This is set to grow in 2016, as the company has
been licensing Sharp’s brand name since January,
analysts say. Sharp sold 2.1% of TV sets in the
region in 2015. Samsung Electronics Co. is the
market leader in the region, with a 28.7% share.
Hisense has said in the past that one of the
challenges of expanding abroad is finding enough

workers with the right skill set. But Mr. Liu said
wages for line workers in China have risen
to roughly equal to those in Mexico. And with
advances in automation, the company, which has
13 factories world-wide, including nine in China,
employs around 500 workers in Mexico who
produce 200,000 units a month. Previously, it took
800 workers to produce less than half that amount,
Mr. Liu said.
Shipping a finished television from Mexico to the
U.S. cuts up to a month of travel time compared
with moving that same unit from a Chinese
factory, Mr. Liu said. Speedy delivery is becoming
more important as major U.S. retailers hold less
inventory, requiring more frequent orders with
manufacturers.
Companies with the capability to deliver products
quickly will have a “real advantage,” Mr. Liu said.
And “in the U.S. market for the long-term, retailers
cannot continue doing business with too much
inventory; it’s too risky.”

New Tax to Hurt China’s Global Plans for Yuan
(Source: South China Morning Post)

B

eijing’s plan to introduce a new tax to combat
currency speculation is likely to hit the yuan’s
internationalisation, say analysts.
The yuan fell by the most in a month last week
after Bloomberg reported that Beijing was
considering introducing a Tobin tax to curb
currency speculation.
People’s Bank of China deputy governor Yi Gang
said such a tax was still “an academic subject”. In
October, he had said the authorities were looking
at ways to curb currency speculation, including a
Tobin tax.
The possibility of such a tax led the yuan to
fall early last week by 0.59 per cent, before it
rebounded on Thursday following the US Federal
Reserve’s decision to hold rates and slow down
the pace of rate hikes this year.
The tax was first proposed by Nobel laureate
James Tobin in 1972, from whom it gets the name.
Ben Jones, partner and tax expert at law firm
Eversheds, said past experience shows such a tax
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would have a negative effect.

likely to create a more challenging business
environment.”
Allan Chiang, dealing director at Tung Shing
Securities, said it is possible Beijing would go
ahead with such a tax plan as it wants to ensure
currency stability.
“Beijing wants the yuan to become an international
currency and be market-driven. However, the
conditions in China are not suitable for a freely
traded yuan. Since the one-off devaluation in
August, the yuan has fallen substantially against
the US dollar while there have been lots of
speculative activities and capital outflow,” Chiang
said.
“These have prompted concerns about speculative
activities, and Beijing would try introduce all types
of measures including Tobin tax to drive away
speculators.”
Offshore yuan fell 2 per cent in the first week of
this year, after depreciating 5.6 per cent over last
year against the US dollar amid concerns over an
economic slowdown and expectations of interest
rate rises in the US.
It was only after the market intervention by the
People’s Bank of China in mid-January and
the weakening of the US dollar against other

currencies since February that yuan has bounced
back. As of Monday, offshore yuan had risen 1.32
per cent against the US dollar while onshore yuan
was up 0.11 per cent.
The yuan’s 0.67 per cent rise against the US
dollar in February helped arresting China’s foreign
reserves decline to US$29 billion. That compares
with a US$99 billion drop in January, when the
yuan depreciated 0.38 per cent. In December,
foreign reserves dropped US$ 108 billion drop
when the yuan depreciated by 2.26 per cent.
“There is a strong relationship between capital
outflow and drops in forex reserves with the yuan
rate. Beijing has to worry about capital outflows
and decline of the foreign reserves. It would prefer
to see a slower pace for the internationalisation
of the yuan instead of a rapid falling of the yuan,”
Chiang said.
Hang Seng Bank executive director Andrew Fung,
said Beijing only wants to use a Tobin tax as a
standby measure.
“Central banks around the world carry out
measures to defend their currencies. China is no
exception, and would use all measures including
the tax to achieve such a purpose. However, China
will only use it in extreme situations when currency
speculators seriously attack the yuan,” Fung said.

“Tobin taxes have had a chequered past, with
powerful examples of unintended market disruption
and genuine concerns about how such a tax can
be effectively operated in a global economy,”
Jones said.
“Sweden’s experiment with a Tobin tax in the
1980s ended disastrously, with significant trading
activity moving from Sweden to other markets.
More recently, attempts by the EU to introduce
an EU-wide Tobin tax have floundered, a key
problem being the design of an effective system
that discourages migration from the market while
avoiding extra-territorial taxation.”
Jones said that since yuan trading in China is
different from other markets, such a tax would
have the desired effect of dampening yuan
speculation. “However, history has shown that the
knock-on effects of such a tax can be significant
and unexpected, and the legal and administrative
framework of such taxes are often complex and
burdensome. Ultimately, both outcomes are
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13th Five-Year Plan: How Will Banks Make Sacrifices?
(Source: Bloomberg)

China’s banks may have to bite the bullet in
new Five-Year Plan

China’s Five-Year Plan may seek to reduce
reliance on bank loans

China banks may find themselves in relative austerity
mode starting in 2016 under the 13th Five-Year Plan.
During the Communist Party’s October gathering,
China’s leaders will lay out goals for achieving a
development pattern of “high quality, efficiency, equality
and sustainability.” The new plan may push China banks
to raise deposit rates for savers, dole out more loans
to high-risk small and rural businesses, sacrifice loan
growth for other financing sources, and allow for the
proliferation of Internet banking.

China’s 13th Five-Year Plan may seek to more
aggressively reduce its reliance on bank credits for
economic development. Since 2011, efforts to do so
have failed to deliver. Diversification of funding sources
encourages competition and reduces financing costs.
In the first eight months, yuan loans accounted for 75%
of China’s total social financing, vs. 58% for all of 2011
and 60% last year. Corporate bonds and equity financing
increased their contributions. Shadow banking’s shrunk
amid a government clampdown.

China banks to pay higher deposit rates amid
new Five-Year Plan
China banks may continue to pay higher interest rates
for their deposits, especially to household savers, as the
nation proceeds with rate liberalization in the 13th FiveYear Plan. Local press and some ex-central bank officials
have criticized banks for using low benchmark deposit
rates to boost profitability. Deposit costs at four state
banks rose in 1H, mostly due to higher rates for personal
deposits, after the PBOC raised the cap. Liberalized
rates are intended to address China’s income inequality.
China’s online lending growth may trump
banks in Five-Year Plan

China’s credit quality at risk for lending to
small, rural farms
China banks’ credit quality could worsen if the nation’s
13th Five-Year Plan continues to encourage lending to
small and rural businesses. Many are typically in the
agriculture, manufacturing, wholesale and retail sectors,
all of which saw the highest nonperforming loan ratios
in China during 2014. Bad debt ratios in these sectors
have been rising since 2011, ranging from 2.4% to 3.1%
vs. a 1.25% national average last year. China’s leading
lenders all saw bad loans increase in 1H.

China’s largest banks will face a challenge to corporate
loan growth if the 13th Five-Year Plan extends policy
support to Internet banking. China’s online financing has
grown rapidly over the past few years, with P2P lending
surging 377% to 277 billion yuan ($43.6 billion) in August
vs. a year earlier. Alibaba’s Zhao Cai Bao and Ping An’s
Lufax.com employ crowdfunding platforms to raise capital
for corporations. China’s largest banks grew corporate
lending by just 4.4% on average in the six months ended
June.
Currency reform may revive yuan demand,
fuel banks’ forex losses
China may use its 13th Five-Year Plan to boost its
commitment to promoting the yuan as a global currency.
This may revive the yuan’s exchange rate after August’s
devaluation, and fuel forex losses at Chinese banks that
have substantial overseas assets. As of July, the yuan
was the world’s fifth largest payments currency. Its 2.3%
share reflected an eightfold rise from December 2011’s
0.3% share. In 2016, China may set up more offshore
yuan centers, extend stock-connect to Shenzhen and
widen the yuan’s trading band.
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What China’s 13th Five-Year Plan Means for Business
(Source: Harvard Business Review)

C

hina’s Communist Party recently approved
the 13th Five-Year Plan, designed to guide
the country’s social, political, and economic
development through the second half of this
decade. What is the significance of the plan? What
are the main characteristics of the latest plan?
And how should Chinese companies and foreign
companies doing business in China respond?
China’s Five-Year Plan is a national strategy set
by the country’s top leaders. Interestingly, it is not
strictly a “plan,” in the sense of a precise sequence
of actions leading to pre-determined goals. It sets
out policies for social development and economic
growth, identifies promising areas for investment,
and indicates where governmental resources
will be concentrated. It is intended not only to
guide policy of all levels of government but also
to influence strategy for state-owned and even
private sector enterprises, while leaving room for
them to take their own paths. In fact 11 private
sector leaders, including Alibaba’s Jack Ma, were
asked to give input to the plan. It provides an
important window into the government policies
which will shape the economy in the coming years.
While there are multiple changes in this Five-Year
Plan compared to the previous one, they can be
boiled down to four major themes:
Secure a middle-high economic growth target: The
Communist party and the national government
have set a five-year economic growth target at
6.5%, a goal that would double the economy’s
gross domestic product (GDP) and per capita
income between 2010 and 2020. Even though
this is somewhat lower than the previous 8%, it
exceeds that of all other major economies and
without doubt China will continue to be a major
contributor to global growth. To achieve this target,
however, China will need to find new engines of
growth, such as consumption, innovation, and
entrepreneurship, all of which are emphasized in
the plan.
Shift the emphasis from investment and exports
to domestic consumption: Among the three
components of the GDP equation, China used
to follow a Soviet style investment-driven policy
and take full use of its low labor cost to become
the “world’s factory.” This policy has created
both China’s remarkable growth story and also
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a number of challenges like wealth inequality,
overcapacity, and environmental pollution. A major
policy shift in the coming Five-Year Plan is a new
emphasis on growing domestic consumption.
Enhance individual well-being through social
welfare and health care reforms: Improving social
welfare and health care provision can bring
down very high levels of precautionary savings
by Chinese citizens, freeing up resources for
consumption. Increasing labor costs and an aging
society require China to find new ways to maintain
economic momentum, and one conspicuous social
policy change is the recent reversal of the onechild policy.
Structural reform: Structural reform policies are
proposed in many areas, including price formation,
tax regulation, financial and investment regulation,
and de-monopolization. All point in the direction of
further embracing competitive market mechanisms.
With the new plan, the composition of the economy
is likely to change markedly in the coming years,
and companies need to divine, adapt to, and
exploit these shifts. Based on our experience in
China, we see three major implications of the new
plan for business leaders:
Strategy is now an imperative for all companies
operating in China. If one had to define an
environment where one did not need strategy,
it might comprise a benevolent environment
where many firms can succeed and also one
which is highly regulated — where following rules
trumps making the right choices. Many Chinese
companies really didn’t need to emphasize
strategy in the past for these very reasons. But as
China’s overall growth rate slows, as economic
shifts undermine historical certitudes and as
competitive market mechanisms create the
possibility of failure, companies can now no longer
afford not to have a well thought out strategy. Also,
as an increasing number of Chinese enterprises
make the transition from followership to global
leadership, simple strategies based on mere scale
or the imitation of global leaders will not suffice.

also require them to rethink their China strategies.
Companies will need to think beyond “planning”
and match their approach to strategy and
execution to each environment in which they
play. China’s 13th Five-Year Plan clearly creates
a differential in prospects for different industries,
with its strong emphasis on consumption,
innovation, social welfare and health. Equally
importantly, and more subtly, it creates a diversity
of strategic environments which require very
different approaches to strategy and execution.
Some businesses will require restructuring, others
rapid adaptation to changing and unpredictable
circumstances and others areas will be ripe for
the creation of new spaces. A classical planning
approach to strategy alone will not suffice to
address these varying situations.
As we’ve written for HBR before and in our latest
book, business environments can be characterized
along three dimensions, predictability (can you
plan it?), malleability (can you, either alone or
in collaboration with others, shape it?), and
harshness (can you survive it?). Combining these
dimensions into a matrix reveals five distinct
environments, each of which requires a distinct
approach to strategy and execution.
Companies operating in China will need to
master not only the classical approach (in
predictable, non-malleable environments), but
also the adaptive approach (in unpredictable, nonmalleable environments), the visionary approach
(in predictable, malleable environments), the
shaping approach (in unpredictable, malleable

environments) and the renewal approach (in harsh
environments).
Companies in China will have to build new
capabilities. Applying the right approach to strategy
and execution is not just a cerebral exercise but
involves developing four essential capabilities,
which may be unfamiliar to many large established
corporations. Companies need to develop:
adaptive capability or the the ability to embrace
disciplined experimentation; shaping capability
or the the ability to shape rather than merely
participate in markets; ambidextrous capability
or organizing to allow different businesses to
follow different and even conflicting approaches to
strategy and execution; and, finally, ambidextrous
leadership or the ability to maintain a state of
artful disequilibrium in the enterprise and embrace
diversity and contradiction.
Companies need to act now. In an already fastchanging Chinese market, we believe that the
13th Five-Year Plan will likely accelerate the pace
of change. We expect that the dynamic which we
observe on a global level — an acceleration of
competitive turnover and a decline in the longevity
of corporations, will be fully replicated in China
too. Our research on corporate renewal shows
that delayed reaction to external change is a major
contributor to the failure. Furthermore, while the
evolving nature of the Chinese market permits
shaping of the business environment, shaping
strategies usually take multiple years to realize
and also usually require preemption. For all of
these reasons, the time to act is now.

For foreign companies too who have profited
from a benevolent market environment, the same
factors of lower aggregate growth, structural
economic shifts and more competitive markets will
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CFIUS National Security Reviews
The Foreign Investment and National Security Act of 2007 (“FINSA”) amendment to the Defense
Production Act of 1950, permits the President of the United States to prevent acquisitions of, or
investments in, U.S. companies by foreign investors when, in the President’s view, such transactions
threaten the national security of the United States.
The FINSA notification and review process is administered by the Committee on Foreign Investment
in the United States (“CFIUS”), an interagency committee of the U.S. Government. CFIUS filings
are voluntary. However, parties to a transaction that may implicate U.S. national security concerns
typically make a FINSA filing. Even if a CFIUS filing is not made, CFIUS has the authority to
initiate investigations on its own. This occurred in the Ralls case where a Chinese-owned entity
purchased a wind farm in Oregon that was close to a Naval Weapons System Training Facility
without submitting a CFIUS notification. CFIUS ultimately required Ralls to divest the wind farms.
The initial CFIUS review period is 30 days. If CFIUS decides to investigate a particular transaction,
the extended investigation period may last for up to 45 days. If there are unresolved national security
concerns at the end of the investigation, the matter is referred to the President who has 15 days to
block the transaction.
FINSA places a higher level of scrutiny on acquisitions involving “critical infrastructure” (such as
telecommunications) and foreign investors with government ownership. Under FINSA, the
presumption is that such transaction shall be subject to an extended CFIUS investigation. In
addition, CFIUS closely scrutinizes “proximity” issues where a foreign owned enterprise may be
near sensitive U.S. governmental facilities.
CFIUS interprets the concept of control very broadly. Even a less than 10% investment in a U.S.
company by a foreign entity may be deemed to convey control for purposes of FINSA.

BE AN
ACCOUNTS
PAYABLE
HERO

With the average cost per check ranging from $5
$10, cutting down paper checks means cutting
down the cost of your business expenses, not to
mention the hours of work to write and mail them.
Not only are these pieces of paper easily lost in the
mail, they are also printed with your business’s
checking account number and mailing address,
which raises many security concerns.
By adopting an electronic payment system like
globalVCard, your business will benefit from state
oftheart payments technology. You will
experience a safe, fast, and completely controlled
payment environment, with none of the headaches
involved with sending out paper checks.
For more information on how electronic payment
systems can benefit your business, go to
csiglobalvcard.com
Save money, increase control.

Certain transactions, such as “greenfield” investments and less than 10% passive investments, may
be exempt from the scope of FINSA. However, it is necessary for parties to file a full formal
notification to CFIUS to confirm that a transaction is not a “covered transaction,” that is, does not
result in the acquisition of control of a U.S. business.
Parties typically engage CFIUS prior to the execution of transaction documents to identify any
threshold issues, and provide CFIUS drafts of the notification prior to formal submission. As part of
transactional diligence, parties should evaluate the potential national security implications of the
transaction, and mitigation measures CFIUS may seek to protect such national security concerns.
CFIUS may require parties to enter into a mitigation agreement to address national security concerns
raised by the proposed transaction based on a risk analysis conducted by CFIUS. The terms of
CFIUS mitigation agreements are confidential (as is the entire CFIUS process). Typically a
mitigation agreement would include commitments by the foreign acquiring entity (and its parent
entity) to refrain from certain actions with respect to the operations of the U.S. company, along with
restrictions on access to sensitive technologies and locations.
Jiang Liu
Partner, New York
+1 (212) 468-8008
jiangliu@mofo.com

Mayer Brown LLP
美亚博国际律师事务所
美亚博律师事务所 (Mayer Brown LLP) 是当今世界上规模最大、品牌最优、业务最广的
全球性律师事务所之一，在全球主要金融和经济中心都设有分所，遍布美洲、欧洲和亚洲。
美亚博律师事务所 (Mayer Brown LLP)不仅在美国有着150年悠久历史，近10年前通过与
香港乃至亚洲历史最悠久并且也有着150年历史的孖士打律师事务所的合并，在香港、北
京和上海长期设有办事处，是参与中国改革开放最早、在华有着最庞大律师团队之一的国
际性律师事务所。美亚博律师事务所 (Mayer Brown LLP)致力于在美国和全球为中国金
融机构和各类企业提供优质和增值性法律服务，为中国企业走向世界，排忧解难，保驾护
航。
联系人:
(Henry) Hong Liu
Partner & Head of China and Asia Practice in the Americas
Mayer Brown LLP
1221 Avenue of the Americas
New York, NY 10020-1001
T +1 212 506 2886
hliu@mayerbrown.com

Mayer Brown LLP
Mayer Brown LLP(美亚博律师事务所) is one of the world’s largest and best-known fullservice global law firms. We operate in the world’s principal financial and economic centers
including in the Americas, Europe and Asia. Mayer Brown LLP(美亚博律师事务所) not only
has a 150-year history in the U.S., but through its combination with the 150-year old firm JSM
in Hong Kong about 10 years ago, we have one of the largest presence in China (Hong Kong,
Beijing and Shanghai) and with the longest history in China of any international law firms.
Mayer Brown LLP(美亚博律师事务所) endeavors to provide value-add legal services and
legal protections to Chinese banks and companies going global.
Contact Person:
(Henry) Hong Liu
Partner & Head of China and Asia Practice in the Americas
Mayer Brown LLP
1221 Avenue of the Americas
New York, NY 10020-1001
T +1 212 506 2886
hliu@mayerbrown.com
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