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Chairman's Message
SIKEEF

2015 is the second year that CGCC conducts business survey to Chinese enterprises in
the United Sates. The results of this year reflected the confidence of Chinese enterprises to
contfinue growing their business in the U.S. market.

The United States was considered as a mature, highly efficient, and highly competitive market.
Despite that Chinese enterprises are benefiting from the U.S. market, they also face barriers
from various perspectives. The longtime issues of CGCC's advocacy campaigns, such as trade
protectionism and CFIUS review, were still the much concerned areas. Chinese enterprises

also face great challenges from cultural differences, the complex and confounding legal and
regulatory environment, and high labor cost.

The current China-U.S. relations is complex given the confrontation in South-China Sea and
cyber-espionage. And in 2016, as a new U.S. president will take over the office, its economic
relations with China would face uncertainty. But based on the current economic frend, both
countries will undoubtedly witness rapidly growing capital low, personnel and technological
exchanges, and new economic partnerships. In November 2015, China surpassed Canada,
becoming the largest trading partner of the United Sates. This is a perfect sign of the fightness
of the China-U.S. frade and investment relations. Against this backdrop, CGCC will contfinue
promoting bilateral frade and investment, and CGCC members are keen to play positive roles
in growing the U.S. economy, reforming laws and regulations, creating moe jobs, and serving
the U.S. local communities.

Chen Xu
Chairman, China General Chamber of Commerce — U.S.A.
President & CEO, Bank of China USA
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EXECUTIVE SUMMARY

Chinese companies operating in the U.S. are
generally positive about the U.S. business
environment, according to CGCC's 2015
survey. They are particularly impressed by the
efforts among state and federal governments
to attract foreign direct investment. However,
these companies are concerned about a
few selected areas, particularly adherence to
international trade agreements.

This report displays the results in four main
categories:

1) Performance in 2014.

2) Business Efficiency.
K) U.S. Government Policy.
4) Corporate Management and

Strategic Development.

In 2014, Chinese enterprises continued to
earn profits from their operations in the U.S.
market. Almost two-thirds, or 68%, considered
their companies’ 2014 performance good or
very good. Similarly, 60% grew their annual
revenue in 2014 and almost half increased
their market share. On the negative side, a
bigger proportion experienced unchanged
annual revenue and market share in 2014
compared with 2013.

The U.S. market continued to be efficient,
open, and friendly for survey respondents,
and 41% considered the general
environment continued to get better.
“Innovation Capacity”, “Compliance with
Code of Business Conduct”, and "Business
Accountability” received the highest level
of satisfaction amongst survey respondents.
However, due to the efficient market, 81%
thought the U.S. market was competitive or
very competitive.

Compared with the U.S. market performance,
the U.S. government regulations are a source
of concern for Chinese enterprises. These

concerns are prevalent in areas related to
“The U.S. Compliance with WTO Agreements”,
“International Trade Remedies”, “Committee
on Foreign Investment in the U.S.”, and
“Discriminated Legal and Policy Practices

on Foreign Corporations”. They are hopeful
for improvements; about half of Chinese
enterprises expect the China-U.S. Bilateral
Investment Treaty would bring more benefits
for their business operations in the U.S.

“To Gain U.S. Market Share” continued to
be the top business objective for Chinese
enterprises. Respondents paid rising attention
to acquiring advanced management
concept and skills, and less afttention to
enhancing corporate image. 91% expect
revenue increase in the next 3-5 years, but
elements such as high labor costs, cultural
differences, and slow economic growth
have increased challenges to growth. 52%
of respondents reinvest their U.S. profits into
the country, while only 8% transfer all profits
back to China. About 30% had engaged in
mergers and acquisition, and another 30%
were expecting future activity in this area.

Chinese investment in the United States
only started to gain momentum in the last
five to ten years. As Chinese companies
work hard to navigate through the complex
U.S. business environment, especially legal
regulations and cultural environment, their
growth and successes will be evident. The
next 5-10 years will be significant in fulfilling
high potential of bilateral cooperation
between the two largest economies in the
world. With China and the U.S. increasingly
depend on each other, CGCC hopes the U.S.
government will create a more fransparent
institutional environment to atfract more
Chinese investment.
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RESPONDENTS PROFILES | ZipEVEREE

In 2015, CGCC distributed more than 300 survey 20155 , ZEEHEREB2M300RKFEFMIC
questionnaires to its leading member companies in the wEttERaE Tl EmONSREeW R T
United States, who were influential in each industry. 122 BEEE , HEE1220E0EE. [E5EE
responses were collected from the company executives. ANEBASEEEAR , EERRX ,
The respondents included 23 Fortune Global 500 MEgs. FEEEeG  B23RHRR
companies, and served in different sectors, locations, TR | AT St EREEE E4160% |

and sizes. Totally they counted approximately 60% of total FERERTEEAEBALLE. Sl

invesment volume from China, and have employed more SR S MRS, ER . 80%E
than 50,000 workers in the United States. Some of them o _ NN _
. . ZIHE S EIRSIT , 16%5 B R RSESRIT
operate in multiple sectors. In general, 80% of respondents
A, 48%iw BEFHIE,

had business in the service sector, 16% were in resources
and energy, and 48% operated in production and
manufacturing sectors.

Industry distribution of respondents (with multiple choices) | Zi5&H#I

ik (SBik)

80%

48%

16%

mResources and Energy | FRiRRER  mProduction and Manufacturing | £74li& = Service | IRSS

SEMT T (AR ) | = | Utilities RiBIZHCHE |
Metal and Mineral (Except g3l | Construction Transportation and
Petroleum) #HhE | Manufacturing Warehousing
FEREA#E | Product Raw e, forh. RAEXFEL| SEHA | Information and
Material Apparel, Piece Goods, and  Technology
BHRAR~R | Petroleum Notions Merchant SRIFIREE | Finance and
and Petroleum Products BamavEEm | Grocery and Insurance
Related Product Merchant  Eith=f1f8%% | Real Estate
W ERRABKRE R | and Rental and Leasing
Chemical and Allied BRMV . RHSFIEIARIRSS |
Products Merchant Professional, Scientific, and

Technical Service



How important is the U.S. market? | EEH1%

How many years has your company conducted

EEAVS GRS S EE? business in the United States? | fEEEEIZEIVSLIBIA
BIE?

¢

= Rank first | HEBREL

=Top three | IEE , BHRRI=

= One of the major destinations

| REIGEMZ—
= Not a priority | IHEERER

Most survey respondents had worked in the U.S.

market for more than five years. This allowed them to

obtain objective, precise, and in-depth perceptions

about the U.S. business environment. According to the
2015 survey results, the United States continued to be

the major overseas investment destination for most
respondents. These Chinese companies had varied
numbers of employees in Chinese headquarters,

ranging from small enterprises to mega enterprises.

= More than 15 years | 15
FLLE

= 10-15 years | 10-158

= 5-10 years | 5-10 &

= Less than 5 years | 55ELA
=
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| XLATESBIRE I, R, R
AT fESEERIR AR, 201 55ER9EE
BNRE  EEREERARITS RS
IMGEER, TEFEAS , XLEFiHEER
MRTHEENRE | NI EIBRER
AVEBRIFIE A,

How many employees at China's Headquarters? |

FESHHNRTHERZL?

30%

m Less than 500 employees | 500 A

U

m 500-1,000 employeess | 500 AZl
1000 AZ 8]

m 1,000-5,000 employees | 1000 A
FJ5000AZ[E]

®5,000-10,000 employees | 5000 A
F|10000 AZ/8)

m 10,000-15,000 employees | 10000
AZI50000 A28

» More than 50,000 employees |
50000ALAE



2014 PERFORMANCE

2014/ ViR

In 2014, Chinese enterprises confinued to earn profits from their
operations in the U.S. market. AlImost two-thirds, or 68%, considered
their companies’ 2014 performance good or very good. Similarly, 60%
grew their annual revenue in 2014 and almost half increased their
market share. On the negative side, a bigger proportion experienced
unchanged annual revenue and market share in 2014 compared
with 2013.

20145 |, PEM\FHEIEEETIZRENE. H68% AN ELAIGRE I SIFE
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How do you evaluate your company's performance in 2014? | &

XF2014F N BNV SSAEIF ?

As China continued to bring

4%
new investment fo the United
States, most respondents also
left positive feedback on their
general business performance
of 2014 in this market. 44%

thought they had generally good
performance, and 24% thought
their performance was very good.

There were a smaller portion - Very bad | fBE BEEPEE ARSI EE IR
of companies reported either “Bad | 2 &, KSEHHESEXTHiB{12014FE8
revenue growth or decrease - Neutrdl | —f8 EZAENA T TIRANEN . 44%H9Z5
in the year of 2014 compared - Good | 1 AR IROL SSZRINGF | 24%RIEAL

to 2013. Companies gradually
stabilized their business revenue
as they continued to stay and
operate in the U.S. market.
Nevertheless, in 2014, there was
still 60% of respondents reported

revenue growth. e

32%
2014552013548 , EWEUEINE 2%
AR IRBERT R, SR I I ] . —
.':HBJ‘EEEPﬁ JLT%IHEiZJE’ﬂziliE}*? ! Increased | &< Remained the same | ¢ Decreased | T
EfiIEatEiETiRE. 2240
Ite , 720145 , 3PAB60%RIZ R

F R E WA NBETE.

« Very good | {847 R,

How did your anual revenue change compared to the previous

year? | SR ABIEERNEE FINELLRI—F BTN ?

m2013 over 2012 | 20135F4EELF201 24 m2014 over 2013 | 20145E4ELLF20135

How was your business activities changed compared to the

Companies continued to increase previous year? | 2AENRS &I SEI—FBELaa ?
their business activities during

2014. Only 3% of respondents
reduced business OCﬁViﬁeS last m2013 over 2012 | 2013548EEF20125 2014 over 2013 | 20145E48ELF20134F

year, a 3-percentage point drop

from 2013.

R E201 4RI ERR S B R

. RE3%MZEEETE20144E .
RS EERT g | X201 35 i o% 1%

73/\§§j\“£“° Muchreduced | XiE  Reduced | i&i> Remﬂ'”ed thesame | Increased | #8501  Muchincreased | ki
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How is you current profit margin in the U.S. compared to the global average? | BABIEEFES Sk

SPASRUEARECIRE ?

m2013 m2014
38%
27%
° 24%
20%
19 19%
% 18% 17% °
12%
6%
Much lower than Lower than global The same | #FE Higher than global Much higher than
global average | £& average | BT EIKF) average | @TE¥F global average | &
BT ZIRAE=E PEES = BT EKAE=E

It became harder for Chinese entferprises to maintain equal profit margins between the U.S. market and the
global market, in which the 2015 survey witnessed a 14-percentage drop. The portion of companies with lower
profit margin in the U.S. than the global average also increased.

201 4FfEEEMEIRYEFHESAFIERG T RIS EER M. 52013548 | 2014FEEEMS BRI ILRERAIEILEL
PITET14TMEDR. SRR , BESHEWE2014FRMUEEELEFBRIGHIFERA R EEFIFER,

How was your company's market share changed compared to the previous year? | =RABITIFHDES

HI—SFAEELan ] ?

m2013 over 2012 | 2013548, F20124F m2014 over 2013 | 20145E48EKF20134F

49%
36%
18%

44%
30%
9% 1%
o = ]
—

Reduced more than Reduced less than 20% Remained the same | Increased less than  Increased more than
20% | iRD20%1LA = | B 20%LAR B 20% | HEhN20%LAR 20% | #E1n20%LA £

Most respondents maintained their market share in the United States in 2014, which reflected their steady
development. Almost half of respondents reported that their market share remained unchanged in2014. Also, a
smaller portion of companies lost market share in 2014 than that in 2013.

£20145F | ABDZHEIAIHHNEEEE THRFRERRK , XARHMIEEETREERENAR. 2014FLF—F89bIlfEsE
TIAREHELLRI—FRIFAE. BRY , 2014FELMHHMAIEIAIELHIEL201 3FBRRL .



ASSESSMENT ON THE BUSINESS EFFICACY OF
THE U.S. MARKET

XE iz

The U.S. market contfinued to be efficient, open, and friendly for survey
respondents, and 41% considered the general environment continued
to get better. “Innovation Capacity”, “Compliance with Code of
Business Conduct”, and “Business Accountability” received the highest
level of satisfaction amongst survey respondents. However, due to the
efficient market, 81% thought the U.S. market was competitive or very
competitive.

EEBREFIANR— BN, FBAIREFNNE , B4 %A HnR G
ME. EUEREN” . "BEfFEMKT LR "EIMEERER" RETEEER
BHHEE. BRTREIEBEZEENRATHERORERSD  BXEHRINRS
NS EIRT S5k, B81%MIRSENAEERNHHFHRISAFER
!

‘o




Most respondents gave positive
evaluations to the general U.S.
business environment in the past
two years, and 41% of them
thought it confinued to get
better. 62% thought the general
business environment in the
United States was good or very
good, while 35% gave a neutral
opinion. Compared to the result
of 2014, less companies felt that
the U.S. business environment was
deteriorating or improving, while
more thought it remained the
same.

REHRIBIE RIS KR FEE LK
BIEEMRLS T IEERTTN , TIEHE41%
FNZIREIMEFHGEIKE. 61%H)
W RFEE SRR BRI AR R
¥F , 35%FMZIME—R. HHEHT2014
FREELER , BELHEWIASEERE
\BMBTEIS AREFRRTSEE , EZHIEI
FNZSINB R,

How do you evaluate the U.S. general business environment in the

past two years? | EXIZEE S EMFELDARGIRIIMENEREN ?

51%

35%

.« —
° —

Very bad | fRE Bad | & Neutral | —& Good | ¥ Very good | 1R#F

How did the business environment change in the past two years?

| EERRAREIMEEITR SR ?

m2014 Results | 201 45EEELER

55%
4% 42%
36%
7% % 5% 5%
0% 0% B .

Much worse | {BXIEE Worse | Bk Remained the same | |mproved | %3  Much improved | Bk
Tt BT e

m2015 Results | 20155 EELER

How do you feel about the U.S. business environment in the next 3

to 5 years? | EXEEFRE=ERENEmUIINEEEITRER ?

m2015 Results | 20155 EELER

m2014 Results | 201 4FFELER

48%
45%
7% 2% 28%
19%
6%
[ 1% 0% 0%

Neutral | Hi37

Very optimistic | 3% Optimistic | &M

sy
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71% of respondents felt optimistic
about the general U.S. business
environment in the next 3 to

5 years, though the number

was 75% last year. Also, fewer
respondents felt concerned
about the business environment in
the near future. More companies
moved towards a neutral stance.

Concemed | & Very concemed | 3E&

s 7E20155 , B71%ZH I IEER
k=FRFNSMABIAERTIN , B
R2014FIX—EIEG A75%., BRT , &
NS IEN el n =1
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How do you evaluate the U.S. market performance in the following areas? | #E3IEE BT AEE

A ?

Innovation capacity | BlIETRES

0% 0% 1% ()7
-

Very bad | Somewhm Neutral | s Somewhat Very good |

RE bad | B ¥ good | B&F  1REF

U.S. attitude towards Chinese companies

and Chinese products | ZEEXFHEFIF
ErF=GRA %

53%
40%

26% 237 u% 28%
3% 2% 4% 77

Verybad | Somewhat Neutral | g2 Somewhat Very good |
RE bad | B = good | BRYF  fRYF

Business fairness | BILNE{EATME

52% 509,

267 28%
17% 16%
5% 6%
0% 0%

Verybad | Somewhat Neutfral | 2 Somewhat Vew good |
R bad | BgE w7 good | BRYF  fREF

2014 Results | 201 4EFFELER

Social tolerance | H&B8E

55%
51%

‘97167
1% 0% 1% I

Verybad | Somewhat Neutral | g1 Somewhat Very good |
R’E bad | BgE = good | BEYF  1REF

Business accountability | FEIE{ERSE

38% 39%
]0%
0% 0% 0% 0%

Verybad | Somewhat Neutral | 1 Somewhat Very good |
R"E bad | Bz < good | BESF  REF

hva

Financing efficiency | SRMRERRER

48%°1%

21% 19%
0% 0% 0% 2% I

Very bod | Somewhat Neutral | g Somewhat Very good |
bad | Bz . good | BRYF  fRYF

pvA

m2015Results | 201 5FFELER

Business transparency | BANE(EEBE

31%
11%13‘7
0% 0% 0% 2%

Verybad | Somewhat Neutral | f Somewhat Very good |
RE= bad | BsZE b good | B&HF REF

Compliance with code of business

conduct | EEERIETIME

0%42%
8‘7
0% 0% 0% 0% 3

Very bad | Somewhat Neutral | & Somewhat Very good |
R bad | BRE ¥ good | BEYF  fRIF

The evaluation of market
performance regarding the
above areas yielded almost the
same results this year, compared
with 2014. U.S. “innovation
capacity” received the highest
score, followed by “compliance
with code of business conduct”
and "business accountability”.
The three aspects were free

of negative evaluations from
respondents.

Negative comments exist
in aspects of “business
transparency”, “social tolerance”,

“financing efficiency”, “business
fairness”, and “U.S. aftitude
towards Chinese companies and
Chinese products”, although the
last fopic was controversial.

On average, most point of views
were positive, which reflects
their confidence about the U.S.
market.

EFUEEEmIAMES N A EEEN
ESIEREE , 2015520144653
EIEMER. =B "CUFeeN" KE
EEES  DRE "BEENER
T O ELEEREE" . mEXEA

B , FrEESeIEREE 7 IERERY
TR

£ "EksEERE" | "HeEsE"
. ERMAREER | "BEERTF

H" 0 SEER TR ER WA E R
Mg BAGE  BOZHREWSET THE
MAEASEN. B, EENTREE
WHIHEFmIII%" X—T5|K T &%
ENEZIVS

HHIRRKE  ASHZHEIIST
XLRAMERIS NS BRI |
X7 RRE IS TFEEHZRIELD.
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Getting financed has become
harder in the U.S. market. 29%
found it difficult or very difficult

in gefting financing support from
financial institutions. The risen
difficulty could also be seen from
the decreased percentages in
respondents that found it easy.

EEERRSRIBIITRIGER, 29%89%
A A I B EIRGEE S RIIRY
BIRARMEAFREER. AR
BIFEBZHEWAILLA T EBRIR 7%
BISCAR.

Do you feel the difficulty in getting financing support? | B EIESE

ERYR RS IERE T ?

m2014 Results | 201 4FEELER

49%  50%
18% 21%
15% 13% %
me AN ] Hm

Neutral | —f& Difficult | ¥ Very difficult | JEEHE

m2015 Results | 201 55EEEER

Very easy | IEEDRS Easy | &%

The United States confinues to
be a very competitive market
for Chinese enterprises. In both
years, more than 80% thought
U.S. market competition is fierce.
Among such respondents, more
than half thought the U.S. market
were exiremely competitive.

EEMREPREIWAN AR TR R IR
7. WEREEEREBEREEIT80%
A NEERNFFERAR  Hp
HUEEEAZEFINEIFERRL.

40% of respondents have
selected “Other Chinese firms in
the United States” as one of their
major competitors. Yet generally,
the major competitors of Chinese
companies are American

firms. The situation about the
composition of competitors is very
different across sectors.

BEIXA0%NEISEEXETHNEE
RENFEE HibAPEEL" . BN
RIRMERFKE | EEAEIIARE S5
EWRFIFRBASH, XEZFYF
RIE RS ARTE T A AR HIR

L.
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How fierce is the competition in the U.S. market? | AEITEZEMIGRY

e BN ?

m2014 Results | 201 45FEELER

47%
40% 44%
34%
2 .] ] I I

Not fierce at all | 524 Somewhat not fierce | Neutral | —ig Somewhat fierce | & Very fierce | JEEEZEL
ToaE AR ]

m2015 Results | 201 55EEELER

1% 0% 0% 1%

What are the major competitors composed of? (with multiple

choices) | EEXFEEREFRLEI (£ik) ?

smercon s | satecy N

Other Chinese firms in the United States | fEEERIE b _
&l “0%
Other foreign firms in the Untied States | 1ESEEIRIELBIMNE _

o 25%

Firms owned by Chinese Americans | ZEE%A BI98l - 10%

others | iy [ 5%



ASSESSMENT ON THE U.S. GOVERNMENT POLICY

EEBERAIFE

Compared with the U.S. market performance, the U.S. government
regulations are a source of concern for Chinese enterprises. These
concerns are prevalent in areas related to “The U.S. Compliance
with WTO Agreements”, “International Trade Remedies”, *Committee
on Foreign Investment in the U.S.”, and “Discriminated Legal and
Policy Practices on Foreign Corporations”. They are hopeful for
improvements; about half of Chinese enterprises expect the China-
U.S. Bilateral Investment Treaty would bring more benefits for their
business operations in the U.S.

BT EERZEEHE | PEEWNISEEBGRDIHMENER T ESHIER, XL
EREEEFE "WFHBEABXFENSMEE" | "EERZHEAURES
BT« "EESMRIRBERS" M HNSMNSEWAIHUEER" £ BREELASH
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How do you evaluate the U.S. government performance in the

following aspects? | EXIEEBRFBERIILA T A '/ ?

m2014 Results | 201 45FEETLER

The stability of the U.S. economic system |

SFHAHIRREE

307
w 17
0% 0% 2% 0%

Very bad | Somewhat Neutral | s Somewhat Very good |
RE bad | BE 57 good | B&lF  fRYF

AL

The executive force of US. laws and

regulations | XHARFIBERATHITA

44%
35%
19%
0% 2% I
|

Very bad | Somewhat Neutral | g Somewhat Very good |
RE bad | &z . good | BEYF  1RYF

AL

International frade remedies, including
antidumping and countervailing
investigations | BSHIEAN XUk £HGIRY
T

44%46%

20% 23%] o 24%
1
0% 7 5%

Very bad | Somewhat Neutral | Somewhat Very good
RE bad | AR UL good | FH | FEEF
= R

The robustness of China-U.S. economic

relations | FELBRXRARENE

12%
7% 3% é%
1% 0%

Very bod | Somewhat Neutral | ¢ Somewhat Very good |
bad | BE good | BEEF  fRYF
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m2015 Results | 201 55EEE4ER

Legal environment | jE{EIRE

49% 47%

23% 22%

Very bad | Somewhat Neutral | 2 Somewhat Very good |
RE bad | BgE <7 good | B&EF 1RF

Compliance with the WTO agreements

and regualtions | XFFHERBLAEFREFA

N%
8%

Verybad | Somewhat Neufral | G Somewhat Very good |
RE bad | B - good | BRF  RYF

hva

The stability of the U.S. industrial policy and
regulations | FRVBERAVEEEME

53%
26%
19%
0% = I
—

Very bad | Somewhat Neutral | g Somewhat Very good |
RE bad | B&ZE . good | B&F  1RYF

AL

Tax system | FaltHIE

49% 46%
33%
26%
16%
8%
1% 1% .

Verybad | Somewhat Neutral | f1 Somewhat Very good |
RE bad | = . good | BEYF  fREF

hva

Compared with the general
business operations a,
respondents raised more
concerns about U.S. government
performance.

Among all eight aspects related
to government performance,
“the stability of the U.S. economic
system” ranked first. “The
executive force of U.S. laws and
regulations”, “legal environment”,
and “the stability of the U.S.
industry policy and regulations”
also received relatively higher
scores.

Some concerns were raised
regarding “the robustness of
China-U.S. economic relations”,
“"Compliance with the WTO
agreements and regulations”,
and "“tax system”. More
complaints went to the U.S.
“international tfrade remedies,
including antidumping and
countervailing investigations”.

AT EERIREWRCIE |, PREIRS
T EEBABER DN ERGH TE
ZRIERRIR

ERTB R TBRBERIU TR\ T3
B, "EESFMERREL" KERE
BURAY. " SRERXSEEFBERAIIT"

. EEREEME" M SEEFEER
RRSEM" =S EHIRGIFSIERRY
A

BT Zihdlg "hEERRR"
< T HBRALEXREGINENER"
AR "I Rt —is. B2
RISFUBPAR IR “SEE R S HIRANIIUR
FHRHIT" £



Although respondents tended to
think the U.S. tax burden is heavy,
most understand the rationale
behind the system. More than half
(56%) thought the U.S. imposes

a heavy tax on corporations,

but the percentage was higher
(61%) in 2014. In 2015, a bigger
portion of respondents thought
the federal tax system made

less sense, an eight percentage
increase compared with that in
2014.

EARRIENEIFRTEERIHURE R
g, BESPANXERIKRIEEESIE
M, BT (56% ) INFISEEBRFPE
FHIERIEIARRRE (R , (B7E2014
F, X—tHIER61%. 1E20155H
BERYP | INNEIBRUERAGESARS
TEEIEIELHEIEL20145F EF 78 E

\\\\\

63% of respondents sensed a
bias against foreign corporations
during U.S. governments’

policy implementation. The

tax compliance investigation

is the most popular area that
respondents felt a natfional

bias, followed by areas

including intellectual property
investigations, financial condition
investigations, and antfi-monopoly
investigations.

B63%HIZ R R REEBRFERITE
RESBEXIIMREWAIET], ZHEIAS
AFFBEEEETERSEESHE B
IRBRTRREE. MSSIKREELARR
ZEHTEE.

How heavy is the U.S. tax burden compared to China2 | fgtkF
, EERYRSS TRIETEND ?

m2014 m2015

45%

40%
36% 37%
16% 18%
3% 4%
0% 0% mm BN

Much lighter | i38  Slightly ligher | &%  The same | E&—& Slightly heavier | & Much heavier | &

How do you evaluate the rationale behind federal tax system,

compared to China? | ERFPEMREL , SEEBGFBHUEIGIERN ?

m2014 Results | 201 45FEE4ER m2015 Results | 201 55FEE4ER

59%
54%
38%
26%
9%
- - l ” 0% %
I —

Makes muchmore  Makes sense | & Remained the same | Makes less sense | & Makes much less sense
sense | FEHATE £X% FAmE | A

Do you feel any bias against
foreign companies regarding
policy and legal practice? |

BRSEEERRITRESFE
TR ERIZS) ?

= No | AFE
=Yes | FE

If you feel any, in which area?¢ (with multiple choices) | BIFE , &

LA IR ( 2k )

Tax compliance investigation | #i53Ez NG 63%
Intellectual property investigation | AIRF=EZE I 48%
Financial condition investigation | f&RREE N 38%
Anti-monopoly investigation | RZ#rEZE N 30%
Anti-corruption investigation | REHEZ I 13%
Others | 27 I 5%
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The maijority of respondents didn't
consider applying CFIUS review
when they made investments,
and this portion increased to 60%
in 2015, from 56% in 2014. Only
7% of respondents had ever filed
for CFIUS review, a 4 percentage
point drop from 2014. This also
showed that generally speaking,
CFIUS was not a barrier for more
than 90% of respondents.

AR ZIHEWERZAIEIRE S RIT R
BIERZEHE , X—HHIEZEN2014
FHY56% EFEI20155F8960%. RET7%
ZRNEVEHEIERZEHE | K2014
FHETATEDR. BAMNS  BRE

SHENTBEI0%MNZIHE T RERE
FARIERES.

In 2015, more positive views

were reported by respondents
towards the CFIUS review. Fewer
respondents were unaware of
CFIUS review, 3 percentage

drop from 46% in 2014. Also,
fewer respondents thought the
CFIUS review was politicized and
not fransparent. Respondents
tended to think of it as lawful and
transparent, which accounted for
25%.

201 5EFMIFA IR EENERL S H

BFRRHESHNIERTHN. BEAHAIR
SHEWNERZEFEEMATE A7
FEZBUERAI NV ELFIEL 2014550946 % T

BTN ESR. B, BEOHGIRIE
WERTFREEERZEHENFIBIAEA
BB, SHEWREATFARZEER &k

4.

BT, BT .
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When making investment, have you ever considered applying for

CFIUS review? | ERWIRERT , EEERZSHBERTEHE?

m2014 w2015

56% 60%
23% 25%
I . I s

Haven't | ;&% mid Considered, but my Considered and my projects Considered, and applied |
investment projects are  are applicable, but | didn't EET , BERET

really applicable | &g, apply | FES , BIARIE
{EINAANER A, (BRIgHiE

How do you view CFIUS review? | I EIREGEHFENE LE?

m2014 Results | 201 45FAEER m2015 Results | 201 55 EELER

46%

43% 42%
32%
25%
12%

Unaware of | AT #E Lawful and transparent | &% Politicalized, not transparent | B

fIROER | EMTER T Bt , ~ER

Have you ever given up investment projects due to concerns

about CFIUS review? | BBRABEOEREZEHFEMNFRE ?

2014 Results | 20145FFES455R m2015 Results | 201 SEFEEAR

89% 88%

No | i&&

1% 12%

Yes | 2689

Almost the same as last year, about 10% of respondents have given up
projects due to concerns about the CFIUS review

ER20145F BRI , 9810%ZnE I RTNEFEOERTEHEMBFIIRE.



How big are the risks of incurring anti-monopoly investigations in
the U.S., with foriegn and American companies respectively? | &

MREWAIEE AR WS TRE | EEEHEIbRZHEERIX N
o] ?

mU.S. companies | SEEARLI m Foreign companies | MRl

41%
36%
27% 27% 28%
I I ] I

Neutral | —B& Big | X Very big | fRK

2%
—

Very small | 1R/ Small | 7\

How strong is the U.S. government's enforcement on anti-

monopoly investigations? | SEEBFEFTHZEW T A LA REEN

fa] ?
39%
28% 30%
0% —

Muchlooserthan  Somewhat looserthan The same | E&—#¢  Somewnhat stricter

China | &+HEM™E China | HEPEE—L

Much stricter than

than China | tbsRE China | tbPEFFRS

| FORE

F—i
Compared to China, the U.S. government's approval is...
tEEY | EERERIBBTFEIRIERAVEE. .

34%

Muchless | MRZ  somewhat less | B> Remclned The some | Somewhatmore | & Much more | ZR%E

A EZ

| #0-hERE

Compared to China, U.S. government's approval is...

tt . SEERIBUAFEHE.

42%

29%
22%

4%

Much less Somewhat less Remained the Somewhat more Much more
transparent | IEERtransparent | BAE same | EAX—  transparent | EiEBBtransparent | EEE
prifz ] L]

Respondents tended to think
that the U.S. government
approvals, although fewer than
in China, were more fransparent
than the Chinese government.

47% thought that U.S. required
government approvals occurred
less frequently than in China,
and 19% thought the other way
around. 64% considered the U.S.

Companies, no matter foreign-
owned or U.S.-owned, bear large
risks of being targeted by anti-
monopoly investigations from

the U.S. government. Moreover,
foreign-owned corporations were
perceived to bear even larger
risks for these investigations. 69%
of respondents thought foreign-
owned corporations bear big

or very big risks of getting anfi-
monopoly investigation, whereas
this rate for U.S. companies was
46%.

The U.S. government, compared
to the Chinese government, was
perceived to be stricter in terms
of the enforcement of anti-
monopoly investigations. 39%
thought the United States acted
somewhat stricter than China,
and 30% thought much stricter
than China.

FTiEBIMR IR ESEE S LB, 73E
EERSF B RANRZZEERIX,
BRitEZAN , SZBEAIARIMNR R ESZ R
EMTAERIXEESER, 69%FRTIIMEE
W ESEEREUR ZHTEERIXIS ELARE)
FHRK , M IEEARLEAIX—LEF]
NF946%.

EFTEEMMT AT AOEL |, Zihk
AV ENBIA I SEE B EC A E A E 0™
5. 39%IAJ9EE LR ETEF T HZ2EH1T A
FFBE—L, 30%ANNETHRS.

government'’s approvals more
fransparent than in China, while
only 7% considered China more
fransparent.

ZipllERANEERNBATE HIA
RELEHRELD  MEENER. 547%
NESENNEERAEHAERLHE
B, 19%NESEEAARLFES. B
64%INNEERIBUTE AL EEIZES |
(BTN NP ERIBAT R EERA.
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How do you view the China-U.S. Bilateral Investment Treaties? | U EZFPENUDITEINN ?

m Heard of, and it would bring some
kind of positive impact on my business

| K& , BY®RAOWSSE LR
mUnaware of | i&Imd

w Heard of, and thought it would not
affect my business | &Mi& , {EXEAL

EALERM
[ Heoﬁ of?/ond it would bring big help

to my business | ¥1i& , BXEIWLEE
fRAHEEEN

In what areas do you expect China-U.S. Bilateral Investment Treaties can have impact on your

company? (with multiple choices) | &7 EHENDIEG RN SRR HREFLSE (S5E) ?

foreduce complexly JorvEa Sppledlon | R X B I 507
EA BB )
To improve the ability to make strategic acquisitions | I&FFFERE _ 78%
B RIEOBE S 0
To reduce financing bariers or difficutties | BEzeE  [IININGTNN 5%
To reduce the general complexity of the regulatory environment
in the US.2 | I ESETRER SIS P 59%
To reduce bartiers of market acceess | &msaeA I NG 55%
To gain additional support and subsidy from U.S. government | 3k _ 4%
BB SHEEBRHISIAIMG )

others | &t | 2%

Despite the fact that 32% of
respondents were unaware of
the Bilateral Investment Treaty
that is being negotiated between
China and the United States, 40%
thought that it would bring some
positive impact on their business,
and 8% thought it would bring
significant assistance.

Among various expectations,

90% of respondents hope the BIT
would ease the visa application
process for Chinese companies.

18

“To improve the ability to make
strategic acquisitions”, “to reduce
financing barriers of difficulfies”,
“to reduce the general
complexity of the regulatory
environment in the U.S.”, and

“to gain additional support and
subsidy from U.S. government”
also received quite amount of
attention.

BB 32%MEEE R T HEREEE
HATEFIRISUDIRE ARG B

A0%FNAIRE MU EZ B XA IR
AT —LHE) |, B8WIANNRTER
KD,

XTFIXEFFERRRIEEFG , B90%

RES R A B IRE MY AT LU SE
EBAFR el TIEAREIERIE#E
Fr. RFITREEEHMEESD" . F
ERIEMEE" | HEEERENREER
SHEE" | IHETIHENI " LA
R "SRG E SRR BT RISIFIH NG
ERIE THRMNAYRE.



CORPORATE MANAGEMENT AND STRATEGIC
DEVELOPMENT

PIEESHKIEALRE

“To Gain U.S. Market Share” continued to be the top business objective
for Chinese enterprises. Respondents paid rising attention to acquiring
advanced management concept and skills, and less attention to
enhancing corporate image. 91% expect revenue increase in the next
3-5 years, but elements such as high labor costs, cultural differences,
and slow economic growth have increased challenges to growth. 52%
of respondents reinvest their U.S. profits into the country, while only 8%
fransfer all profits back to China. About 30% had engaged in mergers
and acquisition, and another 30% were expecting future activity in this
areaq.

"HREETS" HEEATREVAXREENEERR. SKNUREERERER
EERIEESBEHEPERBSEHNEERER L, EORBHRERA ISR
£. INURHIRISEEFBFHERK=ZNRFEMEWMN | ERSANZHNN. XHE
5. MMEENEFHERKEERZNAMEIIA0RFREERE Tifkik. B52%Fm M)
BEREENERNEBATERENSEIRE  RESNSHEHBAETE. B
30%EANEWES EBTRAMBIE , BIMI30%NIEERRSK. BALY—
FRIZH R RTRIEEBH PR BN A SRRV R E SRR,




What is your primary business objectives for conducting business in the U.S. market? (with multiple

choices) | SREFRWEHEERNE (SiE) ?

To gain U.S. market share | FF&ZEEM%

To acquire advanced management concept | TRUZFEB RO Y S TEE
=

To acquire advanced technology | lRizSTiHRAR _ 45%

To meet the demand of overseas development for existing clients | _ 34%
HEREEFEEELREE 0

To enhance corporate image | I2F-ARFE _ 28%

To build up an internationally well-known brand | $TiEEPRMGRAE _ 27%

To reflect on the incentives of Chinese government | AT R SE _ N%
AT c

To reduce the cost of international trade | B{RERZ kA _ 18%

To produce or purchase goods in the U.S. to supply China | TE524
. 1
FEERIELA R R E T - 7%

To reduce dependence on Chinese market | @A xspEmHAKE N 15%
To obtain raw material and parts | KUtz [ 13%

To reallocate domestic capital surplus| sERFESEESHEE I 9%

To serve the personal perference of investors | IR AMNABINE S
o B e

To reduce the cost of production | B{E4EF=RA - 8%

To circumvent trade barriers of other countries | BEF—%EZRRS - 79%
B 0

To serve the immigration purpose of investors or managers | 1% . 4%
(o]

ASEEAR K REEE

others | 2& | 3%

To reduce tax cost | PFERS A I 3%
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Top five in 2014 | 2014 FERIR{] Top five in 2015 | 2015 FERiIFR{

To gain U.S. market share | FF&=EH7 To gain U.S. market share | FF&E=EF%

To acquire advanced management

To enhance corporate image | IEFAAFIER concept | IRKCEHIOETRIE

To acquire advanced technology | IRI5E#  To acquire advanced technology | TRISE
BB BRI

To meet the demand of overseas
development for existing clients | j&ZESE
EFEEERRERE

To obtain internationally well-known brand |
IRENEIRTAN S ARfE

To meet the demand of overseas
development for existing clients | iHEFEZ [l X1 Xt ot Rl T A=
PEEERARERE

How do you expect your revenues to grow in the next 3-5 years? |

ERABNIARR=FIAFRIFWRNEKTEIR ?

m2014results | 201 45EIEESEER m2015results | 201 SEEEEEER

46%
39%

27%  26%
14% 14%
9% 9% 12%
el HEm
|

No growth | Tt Grow 1%-20% | #411%- Grow 21%-50% | ¥4 Grow 51%-100% | #4# Grow more than 100%
20% 21%-50% 51%-100% | #&1K100% LAE

As in 2014, the results of 2015 showed that most respondents expect their
annual revenue to grow extensively in the next 3-5 years, at all levels.
However, the portion that reported don't expect revenue growth in the
next 3-5 years to increase 5 percentage points from 2014.

5201453K(U , 201 5FNERBREAS BRI EWIHRIFERE =2 AFHIBNER
EREEAEK, BE RS20 SERIEESERPHEL 20145
T SMED R

There was a change in the
priorities among respondents

in this year's survey. First, the
same as in 2014, “To gain U.S.
market share” is still the major
objective for 82% of respondents.
However, an increasing number
of companies have started to
pay more attention to acquiring
advanced management
concepts, and fewer companies
solely focus on enhancing their
corporate image. “To acquire
advanced technology” still took
the third most important role.
Also, “to meet the demand of
overseas development for existing
clients” became more popular,
and “to obtain an internationally
well-known brand” became less
popular.

201 SERZHEUAREENEEBRT

BRO14FHE/MAR. 8% 520145F—
B FREEHRIARMIIEREEN
F—HRY, 2015FX—tLHIAEI 782%

. BEsRHZHEFREEF S STHAY
SR, BELHRIMCEET R
REFER,  "RISTHEAIEAR" GRER(UF
F=EENNE. B, "BETEER
AEEARRFE REENEE, "REE
PrA0E e EEMARTTE.
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What are the major challenges for conducting business in the U.S.? (with multiple choices) | 1 {EE

REMIREZRSEZ (Sik) ?

High labor cost | EahmAEE [ 0%
cuttural differences | xS [ININIGEGEGEE 47%
slow economic growth | iz [IIININGEEGEEEEEEEE 4%
Visa and immigration barriers | &iEiREEES NG 44%
High tox burden | ltBiAs [ 39%
Lack of managerial talents | @A MEE  [INEEGGEE 338%
Complex and confusing legal rules | sxEairE NG 37%

Complex China-U.S. relations | FREEXERMISZME _ 32%

Unfavorable federal government policies | B&FEH SR FHE _ 5%
TREABE °

Unfavorable state or local government policies | MakitAEAFHE _ 20%
BRI F IR A B R 7

National protectionism | Bz [N 18%
Low government efficiency | BARAET [N 6%
Restrictions on recruitment | ATAmEaoRs GG 14%
Lack of non-managerial talents | IEEEAZ GRS GG 146%
Difficulty in obtaning permits & license | BygirarfnziEEs GG 15%
Power of labor union | AahExE I 12%
Others | Hith - 5%
Overly stiict government monitoring | BtffisEss™ [l 3%

Corruption | BBl | 1%
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Top 5 in 2014 | 2014 FFIFHA

High labor costs | SRIFEARE

KM Cultural differences | SXVLER

VM Slow economic growth | &FEKEIR

4 | High tax burden | I#Fi X5

Top 5in 2015 | 2015 FBIAR

High labor costs | BRIEAKRS

Cultural differences | SV ER

Slow economic growth | ZFEKIEIS

Visa and immigration barriers | Z3EF]

% FRBURIERS

High tax burden | I{fiAE

High labor cost contfinued to top
the maijor risks of conducting
business in the U.S. market.

In the results for 2015, 60% of
respondents selected "“high labor
cost”, compared with 57% in
2014. “Cultural differences” rose
to the second place position,
from the third place in 2014,
while “slow economic growth”
dropped from the second fo

the third. “Visa and immigration
barriers” aroused increasing
concerns, while "high tax burden”
got less.

"SERS A" R AZPEE
A AREIGEI Ak ERRISE— L. #2015
FREEERTD  B60%NESEEET
IR, IX—LBIfE20145857%, "X
HER" N2014FHNBE=8BENUEL
FHE2015FBE AL, T "FEFEKE
18" M2014FRIE =17 FFEEI201 559
B, "SINBRER" RETES
BOXE M BERAS" KEHXTIER
PR,

How do you deal with U.S. profits? | S/, EIa{aRbIREZERE ?

m All will be reinvestedin the U.S. |
LMATEETEBIRE

m Majority will be reinvested in the
Us. | TERTEETBREA

mNo plans | i&itkl

m All will be sent back to China |
LERERRETT

m Majority will be sent back to
China | EERERRETT

m Others | Efth

The majority (52%) of respondents
used all of their profits earned

in the U.S. to reinvest in the U.S.
market. Only 14% had considered
transferring all or some of the
profits back to the headquarters
in China.

REE (52% ) ZIHEW RIS
HEEEEENRGHERBFEEMRT=E
TiIABIRA. RE14%ETE%ZFiERE
FERESRHIE.
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What is your mergers and acquisition (M&A) strategy in the U.S.? |

= \EIE TR SUHORRARAN(T ?

m2014 Results | 201 4FFEELER

wr %
I I - -
I .

Had M&A, and are looking Had M&A, but are not

m 2015 Results | 201 5EFEELER

37% 36%
I 30% 30% I

Did not have M&A, but are Did not have M&A, and are

formore | BIIFEHSKM , looking for more | BidFEFH looking for it | iRBIIFEFS looking forit | i&BITFHHS

FitRIB TR S, (BRI ETTR

K |, Bt B8 | AR

Both results of 2014 and 2015
showed that about one-third of
respondents had conducted
M&A in the U.S. market. In the rest
respondents who did not have
M&A transactions, about half
were expecting fo have M&A
projects, while the other half were
nof.

201430201 SEFRIEEER T ETH
KA=HZz—HNZHEWEBEEEHZFT
FRIFHAMMIBIE. R TRIRERT
MW E RIS, KEOB—FIEES
HFFFME | B—FEKRITE.

What is the major reason for any M&A? (with mutiple choices) | F

FEE TR R SR EERRERE (HEik) ?

To expand market shore | ™xt7 - [N 0%
To acquire advanced management and talents | SREXSCHAIETR _ 0%
RS AT o
To scale up business | 7>xiit [ se7
To acquire advanced technology | HEEHEA [ININNEEGEGEEEEEEE 52%
To acquire under-priced assets | FREEz= [IINININGEE 4%
To incrase corporate exposure | fEFtaEE [INNNINIGGN /7
To acquire sales resources in critical areas | EEEXIFERSHEE
- I e

B

To obtain license | SKEENHR _ 26%

others | £ttt [l 6%

“To expand market share” sfill maintained the top motivation for
respondents in conducting M&A projects. “To acquire advanced
management and talent” attracted more attention in 2015, with 60%
of respondents selecting this goal, compared with 32% in 2014. The
remaining rankings remained almost unchanged.

TR AR R B P R AR AT .

“SRENSTHAVE TR

MAFEAS" F015FZRTESIKTE | 52014F8932%E0E%K , H60%AISZHE
e Tz, Bttt SR EX R E AR BRI .
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56% of respondents would

not give up high-profile M&A,
compared with 58% last year. In
those respondents who chose
to avoid high-profile M&A,

more than 70% was due to the
negative influence it could bring
to companies, and about 30%
was due to the CFIUS review.

SEBRS6%NEEEFZRERETER
FHEKM , X—HURELFR58%. &
BRLLiRSEIBRIRL T , A70%ENT
BRI NEIREGRERN , 30%EGREN
TEAERLZEHE.

Respondents generally
maintained positive relationships
with their business partners in

the U.S. Only 5% said they didn’t
work closely with their business
partners, and only 1% said their
frust toward business partners was
low. Most deemed their level of
cooperation closeness and frust
as high or very high.

Ziptl EiER A ESEE R AR
FERBNXRR. RE5%FRRMIFE
ARSI FRIRERERE , RBE1%AN
i AR KR EEEER. BB —
FHRISEFANNMEABREUAHFAIGIER
BREENGHEESHEIFES.



Would your company avoid conducting high-profile M&A?2 | 43&]

EOSEREEIREEFN ?

m2014 Results | 201 45FAEER m 2015 Results | 201 55EEE4ER

8% 56%
34% 31%
8% 10%
= R
—

No | & Others | Efth

Yes, to minimize negative Yes, to avoid CFIUS review |
influence | &, BIEEATHR @ , LBRRHERRTEHE
E

Who are your most important partners in the U.S.? (with multiple
choices) | RWEEREENSIEKFR (Bik) ?

Partners from Joint Ventures | G EMAER - 24%

How closely do you work with your business partnerse | S22

R K RIS ER R AT ?

36%

32%
] I
1%
[

Neutral | —fg Somewhat high very high | 3E3

Very low | JEX{E Somewhat low |
B | B -

How much do you trust your business partnerse | S2AEIFIZEME(E

IREERYSIEREE (T ?

51%

22% 26%

Very low | JEBH{E Somewhatlow |  Neutral | —g  Somewhathigh very high | 3E&
REE | 27 =

0% 1%

The absolute majority (80%) of
respondents chose clients as the
major business partners in the U.S.
market. Suppliers and partners
from Joint Ventures attracted 47%
and 24% of aftention respectively.

BRZHAIZHELW (80% ) INAEF

RAEEENEEERKE. AN
kEEREWAIERSBIERIG T47%H

24%HIKE,
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|
American companies are the

most popular reference when
Chinese enterprises formulate

HR policies. 77% of respondents
selected American companies

as the benchmark when their
companies made HR policies for
U.S. subsidiaries. The headquarters
in China also played an important
role, with 46% selecting this
option.

EEALRIATRAFERIAESEFIEA
HBEBRBER— M REERIFT. B77%
EEREEEATWENAMT. FESATRE
FERIEEEHEEED ATANRIRS
ERREELSEHNERMTZ— , B46%H
SRR T k.

|
54% of respondents had worked

out a balanced business routine,
combining the experience from
China's headquarters with U.S.
adaptations. The majority of

the rest made some significant
changes according fo the U.S.
business environment.

KT EWAEEERNSIEERT , 54%H)
ZpEFRMETES QSRR
RBRRIER S HE T — MR
R WTRITHIFEZSERGR , i
E—FAvERHXIEENEAER ML
ELERRI3E.
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Where are the benchmarks of your company's HR policies coming
from? (with multiple choices) | RABERIEANRIRHIEATERRIR

FRET (ZiE) ?

American companies | ZEE24ith/\E]

Headquartersin China | FEEAE

Other Chinese companiesin the U.S. | Eft I
FEEFEAT ’

Parent company's affiliates in other
countries | EEFERERMTAT I 21%

Others | &t | 2%

Do you have difficulty hiring talents in the U.S.? | AREEREESR

A ?

2014 Results | 201 4FHELER 2015 Results | 201 5EFFELER

58%

52%
24%
17%
0% 13% 7% 1%
] B S =
- [ | |

No | ;&8 Others | Efth

Yes, because of low Yes, because of Yes, because a lot of
compensation | 7, culural differences | Americans don't want
to work for Chiense

compnaies | & , Bf
EEAFKBREFER
BIE

EhEEaaRen 0 EARKERK

The maijority of respondents expressed no difficulty in hiring employees in
the U.S. market. But there was a é-percentage drop from 2014. A smaller
portfion of respondents expressed concern about low competitiveness in
compensation. But more were concerned about the cultural differences
and other factors.

BARZHHIRERRTMIEXERERBEM , (BRX—UHET2014F861 8
DRETE. ROARIEI SIS REEMREAFMRERS N | MESHIEL
KO BIEN A EFFIE .

How do you deal with the operational routine of your parent

company? | &AM EE S ARRNSESEEL ?

54%
21%
14%
7%
4% . °
B N
Maintained most  Maintained Maintained Maintained a Changed

of them | #&AEp majority of them some of them | smallportion of everything | 52
SELURER | (REBREBD REB—LE  them | fREE—/© Bz
=)



How big is your cultural conflicts among U.S. employees and
Chinese expatriates? | SRAEFRSEAINSHAERELNME ?

36%
31%

17%

14%
I

Very big | 3E&k Somewhatbig |  Neutral | —fg Somewhatsmall No conflict | ;&
L' | &I Ahzs

Generally how frequently do your Chinese expatriates
communicate with the U.S. employees? | SAFHER TR

FEME ?

35% 35%
24%
- I
1%
S N
Very infrequent |  Somewhat Neutral | —f& somewhat Very frequent |
RAREE infrequent | A& frequent | BT  JEEIRE
RImE &=

How cooperative amongst your expatriates and U.S. employees?

| RAEPERTHMERZRNT ?

42%

34%
20%
4%
% |
Very Somewhat Neutral | —% Somewhat Very
uncooperative | uncooperative | cooperative | & cooperative | &
RASR WRRE EAR {EIER bR

83% reported there was cultural
conflict within their companies.
But to most of (67%) them, the
conflict level was minimal or
somewhat small. 16% reported
the conflict level as somewhat
big or very big.

83% RN ABEFEETRER
BISZLITER, {BRH67 %R SIHERA
EERESE MR , B16%ANMIA
BNMPREERSSEIFES.

Employees at most responding
enterprises communicated
frequently and worked along
with each other. 70% said that
their expatriates and U.S. locall
employees had frequent or very
frequent communications with
each other, and 76% said they
were also cooperative toward
each other.

AREDZIHEWAIR TZ AR SR
%, MEMMERRERR. B70%F=xM
MAYNIRA RFNZHBAIEE R TRmREE
BAFBIRE | 76%IAABIZENEIER
EiaREAFERR,
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ABOUT CGCC AND CGCC FOUNDATION

XTFEEPESHENEEPESHEES

Founded in 2005, China General Chamber of Commerce — U.S.A. (CGCC) is a nonprofit
organization representing Chinese enterprises in the United States. Our mission is to promote
Chinese investment in the U.S., support the legal rights and interests of members, and
enhance cooperation between Chinese and U.S. business communities. CGCC's extensive
membership includes numerous companies from both China and the United States,
including forty Global 500 companies. CGCC is the foremost representative of Chinese
businesses in the United States.

CGCC Foundationis an IRS 501 (c) (3) charitable organization affiliated with China General
Chamber of Commerce - U.S.A. It is dedicated to fulfilling social responsibilities, giving back
to the local community and enhancing mutual understanding between people of China
and the United States.
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KR XETESHSER RATREWEXEEREG(E. HR% RISTFE  B4EPPREWEENRIIEES
.
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MR PERIAT .



CGCC Board of Executive Directors | EEREEEFSESIEE

@ ¥ &) 44 £5 ) e R AT

BANK OF CHINA HUAHONG GROUP SINOCHEM CORPORATION
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CHINA TELECOM
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CHINA CENTER unlcom DENE CHINA MINMETALS CORPORATION ©YJ HAINAN AIRLINES waitex.
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N

e 3 AIR CHINA & g b7 o e 4=
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CGCC appreciates the support from all members!
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Special thanks to all the survey participants!

RlISEFBES5FXEENSRE !

Analysts | 4l

Evan Junchen Pan | i&&E

JiLi | 24

Contributors | §EAR
Chao C. Chen, Jing Betty Feng, Leigh Anne Liu, Mingwei Liu
Prige , D&, 21F%, XUBE
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Download This Report from www.cgccusa.org
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